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Behind Person
of the Year

WE ARE NEARING A CENTURY OF PERSON
of the Year, the franchise TIME’s edi-

tors launched as a make-good at the end
of 1927, after realizing they had failed to
mark Charles Lindbergh’s history-making
transatlantic flight on the cover. It is our
privilege to work on a proj-
ect that has, across those
years, become a milestone
and, yes, a lightning rod.
Like much of what we do at
TIME, this issue is an op-
portunity to be in conver-
sation with history while
embracing the future with
arms wide open.

It takes hundreds of
people to make Person of
the Year possible, from
those of us in the newsroom
to our colleagues across
TIME’s business, includ-
ing our CEO Jessica Sibley. For the second
year in a row, Person of the Year was led
by Kelly Conniff, who is entering her 13th
year at TIME. Kelly guides the staff through
months of debate and assignments until we
reach our final destination. She was assisted
by many including Lori Fradkin, Lily Roth-
man, Annabel Gutterman, and D.W. Pine.

The story on Donald Trump was writ-
ten and reported by Eric Cortellessa, who
covers the Republican Party and its lead-
ers for TIME. Massimo Calabresi, Alex Alt-
man, and I joined Eric for the interview
with Trump on Nov. 25. Trump has sat with
TIME journalists for extensive interviews
over the past nine years; the results of those
interviews have provided valuable insight
for our readers.

The profile of CEO of the Year Lisa Su
was written by Billy Perrigo, reporting from
Santa Clara, Calif., on Nov. 6; last year, Billy
co-wrote the CEO of the Year profile on
OpenATl’s Sam Altman. Sean Gregory’s streak
of writing or co-writing all of TIME’s Athlete
of the Year profiles remains unbroken. He
interviewed Caitlin Clark in Indianapolis
on Nov. 4. Belinda Luscombe, who joined
TIME’s original parent company in 1992,
interviewed Icon of the Year Elton John in
New York City and at Woodside, his home in

PLATON AT
WORK ON THE
PERSON OF THE
YEAR SHOOT AT
MAR-A-LAGO
ONNOV. 25

0ld Windsor, England, in November.

We are fortunate to work with the best
photographers in the world. Donald Trump
was photographed by Platon, who has taken
more than 20 covers—and last created the
cover image for Person of the Year in 2007.
Clark was photographed by Cass Bird,

a giant of contemporary fashion and art
photography. Elton John was photographed
by Miles Aldridge, whose father, artist Alan
Aldridge, created the cover for John’s 1975
album Captain Fantastic and
the Brown Dirt Cowboy. Su
was photographed by Guerin
Blask. Their work was

photo edited by Katherine
Pomerantz, Dilys Ng, and
Kara Milstein. Design for this
issue was overseen by Rich
Morgan and video by Justine
Simons.

AS TIME HAS EVOLVED, SO
too have the many forms
in which we present this
issue. The night before we
closed this magazine, we
gathered for our annual “A Year in TIME”
event in New York City. Led by Dan Macsai,
Cate Matthews, and Jeff Smith, the event
featured onstage conversations with Clark
and Su and a performance by John. There,
we also celebrated the first decade of our
Next Generation Leaders program, created
in partnership with Rolex.

Finally, a note on the future: this
year we are debuting TIME AI, a new
initiative led by TIME COO Mark Howard
in partnership with Scale AL, with our
Person of the Year coverage. We’ve been
covering the rise of generative Al across
industries in our reporting, and now we
are helping TIME’s readers experience
our journalism with it. Visit our website
to experience TIME’s Person of the Year
reporting translated into seven languages,
as well as via audio and a new conversation-
based interface.

Sam Jacobs,
EDITOR-IN-CHIEF
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A Year in TIME

The night before the 2024 Person of
the Year was announced, TIME hosted
a star-studded dinner in New York City,
coinciding with the rollout of this
issue. The Dec. 11 event featured
conversations with 2024 CEO of the
Year Lisa Su (right), moderated by
editor-in-chief Sam Jacobs, and with
Athlete of the Year Caitlin Clark (left),
moderated by NBC sportscaster
Maria Taylor. To close out the night,
Icon of the Year—Emmy-, Grammy-,
Oscar-, and Tony-winning musical
legend Elton John (top)—performed
“Your Song.”

Ringing the bell

On the morning his selection as
Person of the Year was announced,
President-elect Donald Trump rang
the bell to open the New York Stock
Exchange, alongside TIME CEO Jessica
Sibley (second from left). He was
joined onstage by his wife Melania
Trump and other members of his
family, plus incoming Vice President
J.D. Vance and Cabinet picks Lee
Zeldin, Scott Turner, Robert F.
Kennedy Jr., and Scott Bessent.

On the covers

Photograph by
Platon for TIME

Photograph by
Guerin Blask for TIME

Photograph by
Cass Bird for TIME

Photographs by
Miles Aldridge for TIME

O £:001

[=]

To order specific copies
and special issues, scan
this QR code or visit
time.com/mag-shop

v v
SEND AN EMAIL: Letters should include the writer’s full name, FOLLOW US:
letters@time.com address and home telephone, and may be facebook.com/time
Please do not send attachments edited for purposes of clarity and space @time (X and Instagram)

Back Issues Contact us at customerservice @time.com, or call 800-843-8463.

: s L . A L N @ Please recycle
Reprints and Permissions Information is available at time.com/reprints. To request custom reprints, this magazine, and
visit timereprints.com. Advertising For advertising rates and our editorial calendar, visit timemediakit.com. % remove inserts or
Syndication For international licensing and syndication requests, contact syndication@time.com samples beforehand

SUBSCRIBE
to TIME’s newsletters

Find all of TIME’s
email lists at
time.com/
newsletters

10

TIME December 30, 2024

H(€) JIWIL Y04 STOVII ALLID—IVIVO WYON :IWIL NI ¥V3IA V

dV—NOANVYY8 X3TV :3SAN



Content from Devyani Jaipuria

Devyani Jaipuria:
Redefining Indian
Business with Vision
and Empathy

Leader in Education,
Healthcare, and
Philanthropy at RJ Corp

evyani Jaipuria exemplifies the
transformative ~ potential  of
women entrepreneurs in driving

sustainable and inclusive growth. Through
her multifaceted leadership, she merges
innovation, compassion, and purpose to
reshape the future of Indian business.

Women Entrepreneurs: Catalysts for
Change

Devyani highlights the pivotal role women
entrepreneurs play in reshaping industries.
“Women are bringing fresh perspectives to
business by integrating empathy, creativity,
and a focus on social impact,” she says. In
healthcare, they address critical challenges
by  developing equitable  solutions,
particularly in the women and child health
segment. In education, they prioritize
comprehensive approaches that uplift
communities and prepare future leaders.
She believes women entrepreneurs
are dismantling barriers, championing
progress, and steering businesses toward
sustainability and inclusivity.

Upholding and Evolving a Legacy

As Ravi Jaipuria’s daughter, Ms. Jaipuria
acknowledges the dual privilege and
responsibility of continuing his legacy.
“It's about honoring tradition while
embracing change,” she shares. She is
committed to preserving her father’s
vision while innovating to meet
evolving societal demands. Her focus
lies in combining heritage with modern
strategies to create lasting value in
education and healthcare.

A Vision of Purpose-Driven Growth
Looking ahead, Devyani envisions growth

centered on community well-being rather
than solely on financial metrics. She dreams
of schools that nurture empathy and
resilience, alongside healthcare services
that are accessible and equitable. RJ Corp
is set to launch new initiatives, including
the Dharav High School in Gurugram,
expanded facilities at Jaipur schools, and
the scaling of Cocoon Hospitals’ Women
and child care services in North India.
Additionally, Cryoviva will broaden the
reach of its stem cell banking services,
enhancing healthcare innovation.

Redefining Business Through
Innovation

“Innovation is the bedrock of meaningful
transformation,” Ms. Jaipuria asserts.
She advocates for thinking beyond
conventional approaches to address
evolving market needs. This creativity
enhances efficiency, creates opportunities,
and ensures competitiveness. Ms. Jaipuria
also emphasizes collaboration across
industries as a key driver of sustainable
development, enabling businesses to
deliver solutions with a broader societal
impact.

Devyani Jaipuria, a
visionary leader at RJ
Corp, blends innovation
and purpose to drive
transformation in
education, healthcare,
and philanthropy.

Ms. Devyani Jaipuria
Education, CSR and Healthcare
(under RJ Corp)

Encouraging Women to Lead

Devyani motivates women entrepreneurs
to overcome obstacles, push limits,
and support one another. “The journey
may be challenging, but the rewards are
unparalleled,” she notes, urging women
to remain steadfast in their vision and
celebrate each milestone. Her inspiring
words encourage women to challenge
norms and create opportunities for future
generations.

Making a Difference with CSR and
ESG
Under her leadership, RJ Corp is creating
meaningful impact through CSR programs
like Shiksha Kendra, which provides
education to underprivileged children, and
Pravah, a youth skill development initiative.
Ms. Jaipuria underscores the importance
of ESG (Environmental, Social, and
Governance) as a cornerstone of modern
business strategy, viewing it as essential for
sustainability and long-term success. By
incorporating ESG principles, RJ Corp
strengthens its societal contributions
while  advancing  environmental
stewardship and social equity.

Paving the Way for a Better
Tomorrow

Devyaniis chartinga path that honors
her family’s legacy while carving her
own distinct identity. Through her
dedication to education, healthcare,
and philanthropy, she inspires others to
envision and create a future marked by
inclusivity and purpose-driven innovation.



2024 — The Year in

The End
Of an Era

Last year’s Person of the
Year, Taylor Swift, closes out
her record-smashing tour

BY MEGAN MCCLUSKEY

MORE THAN 630 DAYS AFTER TAYLOR
Swift’s Eras Tour kicked off on March 17,
2023, in Glendale, Ariz., the global concert
phenomenon came to an end with three
final shows in Vancouver on Dec. 6-8.

In the nearly two years since Eras began,
Swift’s accomplishments have been nu-
merous, from dropping three albums to
being named TIME’s 2023 Person of the
Year to releasing the most successful con-
cert film ever. The tour also helped turn
her into the first musician to become a bil-
lionaire solely from songwriting and per-
forming. It’s safe to say there’s never been
a concert tour quite like this one. To mark
the anniversary of her Person of the Year
title, here’s a numerical look back at Swift’s
blockbuster shows.

Number of Eras shows and cities

In total, Swift played 149 shows across

five continents and 51 cities worldwide. Of
those, 62 took place in the U.S. The remain-
der were part of the tour’s Latin America,
Asia-Pacific, Europe, and Canada legs.

Number of Eras tickets sold

Following the final Vancouver show on
Dec. 8, Swift’s team reported that the
singer had sold 10,168,008 tickets across
her 149 sold-out performances for an
average of 68,241 tickets per show. (Those
totals would have been higher if Swift
hadn’t had to cancel three shows in Vienna
in August because of safety concerns over
terrorist threats.)

Total Eras Tour gross

Eras sold an astronomical total of over
$2.078 billion in tickets, according

to Swift’s production company, mak-

ing it the first tour to not only cross the
$1 billion mark but also more than dou-
ble that benchmark. That’s more than the

THE ERAS TOUR
MORE THAN
DOUBLED THE
GROSS OF THE
NEXT MOST
PROFITABLE
TOUR IN HISTORY

forecasted 2024 GDP of 18 small countries.
For comparison, the second highest gross-
ing tour of all time, Elton John’s nearly five-
year Farewell Yellow Brick Road Tour, sold
6 million tickets across 328 shows to earn
$939 million.

Total Eras merch revenue

Going by sales reports from assorted ven-
ues, Pollstar estimates Eras attendees were
spending an average of $40 per person

on merch at the first 60 Eras shows. That
puts Swift’s tour-merch revenue at an esti-
mated $406.7 million—not including non-
concert-day purchases—following her final
run of 2024 Eras dates.

The Eras Tour Book sales

Leading up to Eras’ final weekend, Swift
released a 256-page coffee-table book con-
taining over 500 photos and anecdotes
from the tour. Despite being available for
purchase only through one retailer, Target,
the $40 Eras Tour Book sold 814,000 cop-
ies in its first two days, according to indus-
try data provider Circana BookScan. That’s
the second highest number of books sold in
a single week since BookScan began track-
ing sales in 2001, surpassed in the non-
fiction category only by Barack Obama’s

A Promised Land, which sold 816,000 cop-
ies when it first went on sale in 2020. ]

12

TIME December 30, 2024

S3IDVYI ALLID/INIWIDYNYIN SLHODIY SYL/YZTSYL—IHALNION YWIWI



CONTENT FROM NEUROGEN

THE PIONEERING MEDICAL DISRUPTOR:
DR. ALOK SHARMA IS MAKING INDIA A GLOBAL LEADERIN
REGENERATIVE MEDICINE FOR NEUROLOGICAL CONDITIONS

Humankind has evolved due to dis-
ruptors and disruptive technologies
that have challenged the estab-
lishment and redefined the status
quo. Disruptors have the courage
of conviction to create change, con-
ceive novel ideas, set new pathways
and commit to them decisively. The
new disruptive medical technology
of the 2Ist century is regenerative
medicine which has made it possi-
ble to treat disorders and disabilities
that were considered incurable.

Behind every disruptive change is
a pioneering innovator who dares
to defy conventional thinking and
introduces the world to something
that might have been unimagina-
ble before. Leading the way in the
field of regenerative medicine is a
neurosurgeon, Dr. Alok Sharma, who,
through his innovative approach of
using cellular therapy, has shown the
possibility of treating autism, cere-
bral palsy and other incurable neu-
rological disabilities. After training in
neural transplantation at the UCHSC
Denver, U.S.,in 1998, he did 10 years of
basic research on neuroregeneration
at the LTM Medical College, Mumbai
where he was professor and Head of
Department, Neurosurgery. In 2008,
he established NeuroGen Brain and
Spine Institute, presently in Navi
Mumbai, where he has treated over
15,000 patients from 103 countries.

He has published 106 scientific papers
in medical journals on cellular therapy
in neurological disorders, the larg-
est number on the subject from any
institute worldwide. Dr. Sharma has
also published 24 medical books. His
landmark papers include the world’s
first scientific study on the role of cell
therapy in autism, in 2013. Since then,
scientific papers from other countries
have also shown safety and efficacy
of this treatment. These include pub-
lications by Lv et al from China in 2013,
Bradstreet et al from Ukraine in 2014,
Dawson et al fromm USA in 2017, Chez
et al from USA in 2018, Carpentar et
from USA in 2019, Thanh et al from

Director NeuroGen Brain and Spine
Institute and KLS Anti-Aging Institute,
Navi Mumbai

Vietham in 2020, Martinez et al from
Mexico in 2022.

In 2019, he expanded his focus to the
futuristic field of anti-aging, found-
ing a dedicated anti-aging hospital
in Navi Mumbai that offers non-in-
vasive integrative treatments to slow
down the aging process. For his con-
tributions, Dr. Sharma has received
numerous national and international
awards and is currently president of
the Society of Regenerative Scienc-
es (India) and incoming president of
the International Association of Neu-
rorestoratology. He has received ap-
proval from the Government of the
Bahamas for setting up a treatment
center for cellular therapy in autism
that will be operational in 2025.

Defying established norms and pro-
fessional practices inevitably leads to
backlash and strong opposition. Dr.
Sharma has faced significant resist-
ance from sections of the medical
fraternity. Over the years many at-
tempts were made to stop his work,
but none have succeeded. Disruptors
do not let conventional beliefs, exist-
ing professional norms, external pres-
sures and what others say affect their
vision. They are never on the defen-
sive. Rather, by identifying the obsta-
cles that need to be overcome, they
attack them aggressively. They start
with values, purpose, long-term goals
and professional standards to create
something new and immeasurably
valuable. They channel their energy
and intensity into something larger

and more enduring than themselves.

Dr. Sharma often quotes American
President Theodore Roosevelt's fa-
mous speech, “The Man in the Are-
na,” to express his resolve in the face
of criticism:

“It is not the critic who counts; not the
man who points out how the strong
man stumbles, or where the doer of
deeds could have done them better.
The credit belongs to the man who
is actually in the arena, whose face
is marred by dust and sweat and
blood; who strives valiantly; who errs,
who comes short again and again,
because there is no effort without
error and shortcoming; but who
does actually strive to do the deeds;
who knows great enthusiasms, the
great devotions; who spends himself
in a worthy cause; who at the best
knows in the end the triumph of high
achievement, and who at the worst,
if he fails, at least fails while daring
greatly, so that his place shall never
be with those cold and timid souls
who neither know victory nor defeat.”

Dr. Sharma's relentless pursuit of
innovation, using cellular therapy,
in the face of resistance embodies
the spirit of the disruptor: someone
who dares to challenge the estab-
lishment for the sake of progress
and human betterment. He counts
as his inspiration the trust and faith
of thousands of parents from over a
hundred countries who travel long
distances to treat their children at his
hospital. He is also inspired by India's
Prime Minister Shri Narendra Modl,
who has, over the years, expressed
his commitment to the field of stem
cells and has written a message for
a book authored by Dr. Sharma. His
pioneering clinical work and ground-
breaking scientific publications have
made India a global leader in regen-
erative medicine, offering new hope
to patients and families of children
with neurodevelopmental disorders
and other disabilities to lead fulfilling
and independent lives.
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2024 — The Year in

Wild
Times

BY CHAD DE GUZMAN

MOO DENG. IT’S A NAME MILLIONS
around the world have come to know. She’s
the most obsessed-over, least controversial
celebrity. Her dewy skin, enviable lifestyle
of frolicking and feasting, and eminently
meme-able face have made her an icon of
the internet. She’s also ... a hippopotamus.

Cute creatures going viral is nothing
new. Seven years ago, the Cincinnati Zoo
wanted TIME to name Fiona the hippo
Person—er, Animal?—of the Year. But
2024 seems to be on a different level.

The plump pygmy hippo from
Thailand—who was born in July and whose
name translates to “bouncy pork”—rose to
fame perhaps when she was needed most.
“Observing animals, whether online or in
person, can be therapeutic in many ways,”
University of Washington psychology pro-
fessor emeritus David Barash tells TIME.
Beasts can provide a comforting distraction
when people are “depressed by the state of
the world.” And distract Moo Deng did.

What started as simply a new subject of
photos and videos posted on Khao Kheow
Open Zoo’s social media platforms quickly
snowballed into the world’s latest It girl.
Social media users obsessed over every new
documentation of her teething and tum-
bling, and the zoo’s followers skyrocketed.
Moo Deng inspired fan art, merchandise,
even makeup trends. Foot traffic to the
zoo hit record highs, and a 24/7 livestream
was set up for round-the-clock viewing.

In September, she was parodied on Satur-
day Night Live. In November, GMM, one of
Thailand’s largest music companies, pro-
duced a multilingual theme song for her.

Tony Sampson, a digital-media re-
searcher at the University of Essex, defines
digital virality as “affective contagion.”

In other words, posts that make you feel
something tend to spread better than purely

MOO DENG
MAKES A
SPLASH

informational posts. “Negative emotions
like anger and frustration spread well too,”
he says, noting a surge in “downbeat posts”
related to politics and conflicts. “But maybe
people need to escape that sometimes.”

IT’S NO WONDER, then, that Moo Deng
was not alone this year in attracting the
world’s attention. A cohort of adorable
animals have joined her in the online
spotlight—from Pesto the penguin to Nibi
the beaver to fellow pygmy hippo Hag-
gis. The list goes on, but one thing these
social media sensations appear to have in
common is people like to ascribe human-
like traits to them.

The most popular Moo Deng posts often
center around likening her to a toddler, as
she finds her footing or calls for her mom.
One post even suggested she carried a leaf
around on her snout for emotional sup-
port. Anthropomorphism can sometimes
misread what animals are actually going
through, Barash warns. But the fact that
much of Moo Deng’s appeal seems to stem
from her perceived relatability isn’t neces-
sarily abad thing, he adds—and itisn’t al-
ways off base.

“Fortunately, animal behaviorists are
increasingly comfortable recognizing the
obvious: that many animals share a wide
range of mental states with human beings,”
Barash says. Maybe we could all do with
our own emotional-support leaf. Or maybe
Moo Deng is already just that. O
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Content from RKG Group

Rajesh R. Agarwala: A Journey of

Vision, Innovation

From humble beginnings
to global leadership: the
inspiring story of

Rajesh R. Agarwala

ajeshR.Agarwala’slifeisaremarkable
Rblend of entrepreneurial spirit,
innovation and social commitment.
Born in Kolkata in 1957, his journey
from humble beginnings to becoming a
global leader and philanthropist inspires
countless individuals. Even as a young boy,
Agarwala displayed an innate business
acumen, venturing into the textile industry
at the age of 12 as a ground-level worker.
After completing his Bachelor’s Degree
in Commerce from St. Xavier’s College,
Kolkata, Agarwala entered the metal
industry in 1979, manufacturing metal
containers. His ventures quickly gained
prominence and his leadership as chairman
of the Tin Plate Fabricators Association
(1986-1991) positioned him as a key figure
in the Indian metal container industry.

The Rise of RKG International

In 2005, Agarwala recognized the
untapped potential of metal recycling,
a forward-thinking move that led to the
establishment of RKG International FZC
in Fujairah, UAE. Beginning with a modest
capacity of 100 tons per month, his vision
and determination propelled RKG to
new heights. By 2013, the company had
transitioned to a cutting-edge facility in

ITIN

PF THE UAE

Rajesh R Agarwala
Chairman, RKG Group

Sharjah, capable of processing 1,000 tons
of ferrous and non-ferrous recyclable
metals monthly.

Today, RKG International operates four
state-of-the-art recycling yards in the
UAE and manages over 50,000 tons of
recyclable metals every month. Globally,
the company deals in an additional 30,000
tons of materials across 33 countries. As
an ISO goo1:2015 certified organization,
RKG is committed to sustainability,
contributing to a circular economy.

A Leader in Global Recycling

Agarwala’s influence extends beyond
RKG International. As vice president of
the Bureau of Middle East Recycling
(BMR) and UAE Ambassador for the
Bureau of International Recycling (BIR),

Dada Vasu Shroff

26TH MAY 2024

Under The Patronage Of
His Excellency

Sheikh Nahayan bin Mabarak Al Nahyan
Minister of Tolerance and Coexistence, UAE

and Philanthropy

he has championed recycling initiatives
worldwide. He is also involved with
associations like the Material Recycling
Association of India (MRAI), Recycled
Materials Association (ReMA) and Dubai
Chambers of Commerce’s Recycling
Business Group (DRBG) to advance
sustainable practices.

Dedication to Philanthropy and
Cultural Contributions

Agarwala’s philanthropic efforts mirror
his business successes, making a
profound impact on society. A dedicated
member of Lions Clubs International for
five decades, he has been honored as an
Ambassador of Goodwill for humanitarian
contributions.  Recognized by Tata
Memorial Cancer Hospital for healthcare
initiatives, his efforts also span education,
rural development and hunger relief.

In 2024, he received the prestigious
“Dada Vasu Shroff Global Award” from
H.E. Sheikh Nahyan bin Mubarak Al Nayan
and the Icons of UAE Award by India
Today Group.

A passionate supporter of the arts,
Agarwala has produced three acclaimed
Bengali films. His ongoing contributions to
cultural and religious initiatives reflect his
commitment to community enrichment.

Awarded the Golden Visa by Fujairah’s
government in 2020, Agarwala’s inspiring
life will soon be portrayed in the
Bollywood biopic “Vijeyta.”

ONE EARTH - ONE FAMILY - ONE FUTURE
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2024 —The Year in

Goin
All Ing

BY ANDREW R. CHOW

IN 2024, BOTH CUTTING-EDGE TECHNOL-
ogy and the companies controlling it grew
increasingly powerful, provoking euphoric
wonderment and existential dread. Com-
panies like Nvidia and Alphabet soared in
value, fueled by expectations that artificial
intelligence (AI) will become a cornerstone
of modern life. While those grand visions
are still far into the future, tech undeniably
shaped markets, warfare, elections, cli-
mate, and daily life this year.

Perhaps technology’s biggest impact
this year was on the global economy. The
so-called Magnificent Seven—the stocks
of Alphabet, Amazon, Apple, Meta, Micro-
soft, Nvidia, and Tesla—thrived in large
part because of the ATl boom, propelling
the S&P 500 to new highs. Nvidia, which
designs the computer chips powering
many Al systems, led the way, with its
stock nearly tripling in price. These prof-
its spurred an arms race in Al infrastruc-
ture, with companies constructing enor-
mous factories and data centers—which in
turn drew criticism from environmental-
ists about their energy consumption. Some
market watchers also expressed concern
about the increasing dependence of the
global economy on a handful of companies,
and the potential impacts if they prove un-
able to fulfill their massive promises. But as
of early December, the value of these com-
panies showed no sign of letting up.

Though not with the explosive novelty
of ChatGPT’s 2023 breakthrough, genera-
tive Al systems advanced over the past
12 months: Google’s DeepMind achieved
silver-medal results at a prestigious math
competition; Google’s NotebookLM im-
pressed users with its ability to turn writ-
ten notes into succinct podcasts; ChatGPT
passed a Stanford-administered Turing
test; Apple integrated new artificial intelli-
gence tools into its newest iPhone. Beyond

HUMANOID
ROBOTS AT
NVIDIA’S AI
CONFERENCE
IN MARCH

personal devices, AI played a pivotal role in
forecasting hurricanes and powering grow-
ing fleets of driverless cars across China
and San Francisco.

A MORE DANGEROUS SIDE of Al, how-
ever, also came into view. Al tools, created
by companies like Palantir and Clearview,
proved central to the wars in Ukraine and
Gaza in their ability to identify foreign
troops and targets to bomb. Al was inte-
grated into drones, surveillance systems,
and cybersecurity. Generative Al also infil-
trated 2024’s many elections. South Asian
candidates flooded social media with
Al-generated content. Russian state ac-
tors used deepfaked text, images, audio,
and video to spread disinformation in the
U.S. and amplify fears around immigra-
tion. After President-elect Donald Trump
reposted an Al-generated image of Taylor
Swift endorsing him on the campaign trail,
the pop star responded with an Instagram
post about her “fears around AI” and an
endorsement of Vice President Kamala
Harris instead.

Swift’s fears were shared by many of
her young fans, who are coming of age in
a generation that seems to be bearing the
brunt of technology’s harms. This year,
hand-wringing about the impact of social
media on mental health came to a head
with Jonathan Haidt’s best seller The Anx-
ious Generation, which drew a direct link
between smartphones and a rise in teen de-
pression. (Some scientists have disputed

17



2024 — The Year in

this correlation.) Social media platforms
scrambled to address the issue with their
own fixes: Instagram, for instance, set new
guardrails for teen users.

But many parents, lawmakers, and reg-
ulators argued that these platforms weren’t
doing enough on their own to protect
children, and took action. New Mexico’s
attorney general sued Snap Inc., accus-
ing Snapchat of facilitating child sexual
exploitation through its algorithm. Doz-
ens of states moved forward with a law-
suit against Meta, accusing it of induc-
ing young children and teenagers into
addictive social media use. In July, the
U.S. Senate passed the Kids Online Safety
Act (KOSA), which puts the onus on
social media companies to prevent harm.
Most tech companies are fighting the bill,
which has yet to pass the House.

The potential harms around generative
AT and children are mostly still unknown.
But in February, a teenager died by sui-
cide after becoming obsessed with a chat-
bot modeled after Game of Thrones char-
acter Daenerys Targaryen. (The company
called the situation “tragic” and told the
New York Times that it was adding safety
features.) Regulators were also wary of
the centralization that comes with tech,
arguing that its concentration can lead to
health crises, rampant misinformation,
and vulnerable points of global failure.
They point to the Crowdstrike outage—
which grounded airplanes and shut down
banks across the world—and the Ticket-
master breach, in which the data of over
500 million users was compromised.

President Joe Biden signed a bill
requiring its Chinese owner to sell TikTok
or be banned in the U.S. French authorities
arrested Telegram CEO Pavel Durov,
accusing him of refusing to cooperate in
their efforts to stop the spread of child
porn, drugs, and money laundering
on the platform. Antitrust actions also
increased worldwide. In the U.S., Biden
officials embarked on several aggressive
lawsuits to break up Google’s and Apple’s
empires. A U.K. watchdog accused Google
of wielding anticompetitive practices to
dominate the online ad market. India also
proposed an antitrust law, drawing fierce
rebukes from tech lobbyists. But the tech
industry may face less pressure next year,
thanks in part to the effort of the world’s

richest man: Elon Musk, whose net worth
ballooned by more than $100 billion over
the past year. Musk weathered many

battles on many frontiers. Tesla failed to
deliver its long-awaited self-driving cars,
agitating investors. X was briefly banned

in Brazil after a judge accused the platform
of allowing disinformation to flourish.

In the U.S., watchdogs accused Musk of
facilitating hate speech and disinformation
on X, and of blatantly using a major public
platform to put his finger on the scale for his
preferred candidate, Donald Trump. Musk’s
companies face at least 20 investigations,
from all corners of government.

BUT MUSK SCORED VICTORIES by launch-
ing and catching a SpaceX rocket and im-
planting the first Neuralink chip into a
paralyzed patient’s brain. And in the No-
vember election, his alliance with Trump
paid off. Musk is now a prominent figure

Regulators argue Big Tech is
becoming too centralized and
spreading misinformation

in Trump’s transition team, and tipped to
head up a new government agency that
aims to slash government spending by

$2 trillion. And while the owner of Tesla
must navigate Trump’s stated opposition to
EVs, he is positioned to use his new perch
to influence the future of AI. While Musk
warns the public about AT’s existential risk,
he is also racing to build a more powerful
chatbot than ChatGPT, which was built by
his rival Sam Altman. Altman’s OpenAl en-
dured many criticisms over safety this year
but nevertheless raised a massive $6.6 billion
in October.

Is the growing power of tech titans like
Musk and Altman good for the world? In
2024, they spent much of their time furi-
ously building while criticizing regulators
for standing in their way. Their creations,
as well as those of other tech gurus, pro-
vided plenty of evidence both of the good
that can arise from their projects, and the
overwhelming risks and harms. O
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CONTENT FROM RELA HOSPITAL

HEALTHCARE LEADERS DRIVING INDIA FORWARD:
SETTING GLOBAL ‘RELA BENCHMARKS'’ IN ORGAN

TRANSPLANT AND CLINICAL CARE

Prof. Mohamed Rela, chairman of Rela Hospital, Chennai, Tamil Nadu, backed by several years of experience
as a renowned liver transplant surgeon, developed a premier, multi-specialty facility in Chennai, India in 2018.
Today, it is considered the most comprehensive multi-organ transplant center in India. Rela Hospital stands
out for blending advanced technology with expert doctors producing exceptional outcomes and setting the
benchmark for excellence in healthcare.

When | established Rela Hospital
in Chennai in 2018, my vision was
to create more than just a medical
facility. | wanted to build an institu-
tion that delivers world-class care
while being accessible to everyone.
Today, Rela Hospital has become
one of the most comprehensive
multiorgan transplant centers in
India, and seeing it grow into a
place of trust and hope for patients
has been one of the most reward-
ing experiences of my career.

What Sets Rela Hospital Apart
From the outset, our goal has been
to make advanced, world-class,
life-saving treatments available
and affordable to all people,
irrespective of their socioeconomic
status. Our focus has always been
on the patient—on their care, their
experience and their outcome.

One of our key strengths is the
collaborative approach we take
to care. Specialists across disci-
plines work together to find the
best solutions for complex med-
ical problems. Whether it's using
robotic-assisted surgery or per-
fecting living donor transplants,
every effort is aimed at improving
outcomes while ensuring a com-
passionate and comfortable expe-
rience for the patient.

Beyond clinical excellence, we em-
phasize research and education.
Medicine is constantly evolving,
and staying ahead is not just about
adopting the latest technology but
also contributing to the advance-
ments that shape the future of
healthcare.

Bridging Gaps in Healthcare
Systems

Improving healthcare access is a
challenge that requires a collab-

PROF. MOHAMED RELA
Chairman, Rela Hospital

orative effort. In Tamil Nadu, the
government has taken an inclusive
approach by allowing private hos-
pitals to step in where public sys-
tems may not have the capacity
to offer advanced care. This model
ensures that patients receive time-
ly treatments, while government
hospitals focus on broader health-
care needs.

At Rela Hospital, we have worked
closely with institutions like Stan-
ley Medical College and Rajiv Gan-
dhi Government General Hospital
to set up liver transplant programs.
These initiatives empower public
hospitals to develop sustainable
solutions while enabling more pa-
tients to access the care they need.

A Humbling Achievement
Pediatric transplants present unique
challenges due to the small size and
the emotional aspects of treating
both the child and the family. One of
the most humbling milestones in my
career was performing a liver trans-
plant on a five-day-old infant in 1997.
At the time, | didn't realize this would
become a Guinness World Record for
the youngest successful liver trans-
plant. We came to know about the
record three month later. The patient
is now 27 years old and a lawyer in Ire-
land—a living testament to the power
of medical science and the resilience
of the human spirit.

The Future of Surgery With Al

Al is transforming how we approach
surgery. At Rela Hospital, we now
perform most of the donor surger-
ies robotically. This entails not just a
safe operation but minimal scarring
and rapid recovery. Al shows signif-
icant promise in developing algo-
rithms to diagnose diseases, predict
outcomes and remotely help moni-
tor patients. Procedures can be per-
formed across the globe, so that ex-
pertise can be transferred without
the need to travel, making complex
surgeries more accessible. The in-
tegration of Al doesn't replace the
surgeon but enhances our ability to
deliver the best possible outcomes.

Our Commitment

At Rela Hospital, every step we
take is driven by a commitment
to excellence and a desire to make
healthcare accessible to all. | firm-
ly believe that when we combine
expertise, compassion and innova-
tion, we can set new benchmarks
and truly change lives.

(By Prof. Mohamed Rela,
Chairman, Rela Hospital)
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An Uphill
Battle

BY JUSTIN WORLAND

BY EARLY NOVEMBER, IT WAS VIRTUALLY
certain that 2024 would be the hottest
year on record. The evidence was being
felt around the world—from flooding that
killed hundreds in Spain to drought in 48
of America’s 50 states. Insurance giants
dropped coverage in danger zones and
warned about the growing challenge posed
by climate change. Amid all that, a casual
observer might have expected negotiators
gathered at U.N. climate talks in Baku, Azer-
baijan, to double down on the most criti-
cal efforts to cut global emissions and

FACING OFF
AGAINSTA
CALIFORNIA
WILDFIRE IN JUNE

prevent the problem from getting worse.

Instead, the talks, known this year as
COP29, devolved into a chaotic conflict
across decades-old battle lines. The deal
that emerged—an agreement for developed
countries to lead in providing $300 billion
annually in climate finance to Global South
nations—was enough to keep hope alive
but far from sufficient to tackle the scale of
the problem. Chandni Raina, a negotiator
for at-risk India, summed up the prevailing
sentiment after the finance agreement was
gaveled in: “We are extremely hurt.”

The talks were a fitting end to a com-
plicated year of climate action. As the prob-
lem grows worse, leaders constrained by
political considerations keep eking out
piecemeal solutions. The solutions could
be worse, but they could also be a lot bet-
ter. In 2024, few politicians are denying the
urgent science of climate change. Yet most
are struggling to act on the scale necessary
to help the world avoid the worst effects
of warming.

But that doesn’t mean all is lost. This
year brought some glimmers of prog-
ress. The economics of clean energy have
improved. Policies enacted years ago
are paying dividends. And innovators—
technological, financial, and policy—
continue to forge ahead. In time, those de-
velopments will make a more sustainable
future inevitable. The question is what the
path looks like to get there.

ANY ASSESSMENT of the year in climate re-
quires a clear-eyed look at the science. In
November, the World Meteorological Or-
ganization warned not only that 2024 is on
track to be the hottest on record, but also
that global temperature rise may bob above
the 1.5°C threshold laid out in the Paris
Agreement. To avoid that, a U.N. Environ-
ment Program report said countries would
need to cut emissions 42% by 2030 and
57% by 2035. It noted that hitting these
numbers remains “technically” possible.
But it would require muscular government
programs to promote clean energy, stop
carbon-releasing deforestation, and push
high-polluting industries to decarbonize.
The current political context is not
exactly friendly to such sweeping gov-
ernment programs. In the E.U., a long-
standing climate leader, populist back-
lash this year gave right-wing, anticlimate
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Content from Vikash Kumar

Vikash Kumar: Empowering Youth
and Building a Better Tomorrow

Transforming lives: how Vikash Kumar is bridging gaps in education, sports, and
welfare for underprivileged communities across India

ailing from Munger District, Bihar,
H Vikash Kumar’s journey exemplifies

a relentless commitment to
public service, education, and youth
empowerment. His illustrious career and
personal initiatives reflect his belief that
the right motivation and guidance are the
keys to unlocking potential.

Vikash Kumar began his educational
journey at Sainik School Tilaiya, later
graduating in  Geography from the
University of Delhi in 1999. He went on
to earn a Master of Philosophy at the
Delhi School of Economics and cleared
the Junior Research Fellowship from the
University Grants Commission. His career
took a decisive turn in 2004 when he
joined the Indian Police Service (IPS) in the
Karnataka Cadre. Over the years, he has
held significant positions, from assistant
superintendent of police to inspector
general of police.

Early Experiences and Key
Achievements

His first posting in Bhatkal, Karnataka,
brought him face-to-face with the
challenges of Naxalism and terrorism.
Through his active efforts, he facilitated the
surrender of four Naxals in Chikmagalur,
helping them reintegrate into society. In a
notable achievement during his tenure in
internal security (anti-terror operations),
Vikash Kumar and his team arrested
an absconding terrorist involved in the
Bangalore blast case.

These  experiences  shaped  his
commitment to fostering unity and
development. He emphasizes empowering
youth through quality education, better
health and strong ideals, believing that they
are pivotal to a nation’s progress.

Education and Sports as Catalysts
for Change

As Managing Director of Mysore Sales
International Ltd. (MSIL), Vikash Kumar
spearheaded the launch of Lekhak EduTech,
an affordable online education platform that
has benefited over 200,000 underprivileged

A Visionary Leader

Vikash Kumar’s leadership, marked by
discipline and empathy, has earned him
accolades such as the World’s Best
Emerging Leaders Award and Global
Indian of the Year. His efforts to combine
education, sports and social welfare
initiatives continue to inspire, shaping
a brighter and more inclusive future

Vikash Kumar’s

visionary leadership
empowers underprivileged
youth through innovative
education, sports and
social welfare initiatives,
fostering holistic

for India.
development.
students. This transformative initiative
has  significantly ~improved  academic

outcomes in government schools and
hostels, ensuring access to modern learning
tools for those in need.

A strong advocate of sports, he
prioritized building infrastructure and
nurturing talent during his tenure as
director of youth empowerment and
sports. He believes that sports instill
discipline, teamwork, and perseverance—
qualities essential for personal growth and
community development.

Systemic Solutions and
Welfare Initiatives
Vikash ~ Kumar —advocates for
creating  efficient systems for
long-term societal impact. While
overseeing the Belagavi Range
in Karnataka, he implemented
initiatives that reduced road
accidents and fatalities by 20%.
Recognizing the demanding
lives of police personnel, he
works tirelessly to improve
their health, well-being and
work-life balance.

Driving Social Welfare and
Collective Progress

As Commissioner for Social Welfare,
Vikash Kumar championed initiatives
to uplift marginalized communities,
focusing on education, healthcare

and equity. His holistic approach

bridges societal gaps and creates

opportunities for the have-nots.

Vikash Kumar
IPS, Inspector General Of Police,
Northern Range, Belagavi
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A Visionary Leader's Grand Slam:

ACHYUTA SAMANTA HONORED WITH
FIVB'S GRAND CROSS AWARD

In a world where sports tran-
scend boundaries and unite
nations, few individuals have
worked as tirelessly as Achyuta
Samanta to ensure that young
talent is nurtured and opportu-
nities are created. The founder of
the Kalinga Institute of Industrial
Technology (KIIT) and Kalinga
Institute of Social Sciences (KISS)
has added yet another feather to
his already illustrious cap, being
honored with the Grand Cross
Award-the highest accolade of
the International Volleyball
Federation (FIVB). This presti-
gious recognition, conferred
during the 39th FIVB World
Congress in Porto, Portugal,
demonstrates his unwavering
commitment to the develop-
ment of sports.

The three-day event, held from
November 15 to 17, was a gather-
ing of global volleyball leaders,
with representatives from 222
countries in attendance. Amid
this distinguished assembly,
Samanta shone brightly. FIVB
President Ary da Silva Gracga
Filho°- presented the award,
highlighting the exceptional role
Samanta has played in not just
popularizing volleyball but also
fostering sportsmanship atlarge.

For Samanta, this moment of
glory was a culmination of years
of dedication. “I am deeply
indebted to Lord Jagannath for
this recognition and dedicate this
award to Him,” he said in his
acceptance speech. True to his
inclusive vision, he also dedicated
the honour to all the sports
enthusiasts and athletes of India,
particularly those from his home

Achyuta Samanta
being presented the
prestigious Grand Cross
Award by International
Volleyball Federation
(FIVB) President Ary da
Silva Graga Filho®

in Portugal.

state of Odisha and the institu-
tions he represents—KIIT and
KISS.

Building a Legacy in Sports

This award is only the latest in a
series of honours that under-
score Samanta's exceptional
contributions. From being
lauded with the Rashtriya Khel
Protsahan Puruskar by the
President of India in 2022 to
receiving accolades like the-
Federation of Indian Chambers of
Commerce and Industry(FICCI)
India Sports Award 2022 and the
Confederation of Indian Industry
(Cll) Sports Business Award 2023

for “Best Sports Facility,” his
journey has been defined by a
relentless pursuit of excellence in
sports education and infra-
structure.

At the heart of this success lies
KlIT's state-of-the-art sporting
facilities, widely regarded as
among the best in India. These
facilities have become the
training ground for Olympians
like Dutee Chand, CA Bhavani
Devi, Shivpal Singh, and Amit
Rohidas-athletes who have
etched India's name onto the
global sports map. Over the years,
KIIT has sponsored the education
and training of hundreds of
athletes, creating opportunities
where none existed.

A Vision Beyond Borders

Samanta's achievements in
sports stem from his broader
mission of holistic development.
KIIT and KISS have championed
the cause of nurturing young
talent, providing them with
world-class education alongside
opportunities to excel in sports.
His efforts have been lauded not
only nationally but also inter-
nationally, with the Grand Cross
Award serving as a crowning
jewel.

The FIVB accolade is more than
just recognition-it is an inspi-
ration for others to follow in
Samanta's footsteps. As he
continues to build a legacy that
blends education and sports, his
work stands as a shining example
of what vision and determination
canachieve.
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policymakers a record presence in the
European Parliament. European Com-
mission President Ursula von der Leyen,
head of the E.U’s executive branch, re-
mains in office, but her new cabinet will
be playing defense. Top officials say they
will focus on streamlining existing climate
policies to make the bloc more competi-
tive rather than issuing new ones. “There
is a clear conviction that we will continue
to lead on this,” Wopke Hoekstra, the
bloc’s top climate official, told me in April.
But the E.U. needs to “bridge that better,
marry that better with competitiveness
for our companies and a just transition

for our people.”

Nowhere, however, is the reality of chal-
lenging politics more stark than in the U.S.,
where Donald Trump won a nonconsecu-
tive second term as President. He will enter
the White House promising to end what
he has called “the Green New Scam,” as he
describes the Biden Administration’s clean-
energy tax breaks and subsidies. Trump
may not be able to repeal in its entirety
the Inflation Reduction Act, President
Joe Biden’s landmark climate law, given
the jobs the law has created in conserva-
tive places where voters support Trump.
But his return nonetheless casts a pall on
global climate efforts. Investors dumped
green stocks in response to Trump’s ascent.
Leaders in the Global South have already
felt less diplomatic pressure to decarbon-
ize. And some companies have doubled
down on their strategy of keeping quiet on
climate efforts. “It’s clear that the next Ad-
ministration will try to take a U-turn and
erase much of this progress,’ John Podesta,
Biden’s climate envoy, said on the first day
of COP29. “I'm keenly aware of the disap-
pointment that the United States has at
times caused.”

Combine the stark science with the
stark political realities and you get a pretty
grim picture: the uphill climate battle got
a lot more difficult this year. Still, a care-
ful observer can identify meaningful green
shoots.

NO MATTER the political complications,
countries continued to deploy clean en-
ergy at a rapid clip this year driven by eco-
nomics (renewables are often cheaper than
fossil fuels) and energy-security concerns
(producing clean electricity at home means

less reliance on polluting imports). Glob-
ally, investment in green technologies has
reached nearly $2 trillion annually, twice
the level of investment in new fossil-fuel
supply, according to the International En-
ergy Agency. Many climate advocates have
celebrated the resurgence of nuclear power.
Long considered taboo, and too expensive,
investing in nuclear offers a zero-carbon
solution to companies building energy-
intensive AI data centers.

And there are the nascent initiatives
launched in 2024 that will pay dividends in
the months and years to come. Financial in-
novators have pursued new ways of invest-
ing in climate projects. That includes ef-
forts on the global stage to use government
money to “derisk” private-sector climate
investments in the Global South. Thus far,
these efforts have been relatively small,
but their impact will grow as the programs
scale. Policy innovators, too, are thinking

‘’m keenly aware of the
disappointment that the United

States has at times caused.
—JOHN PODESTA, U.S. CLIMATE ENVOY

through ways to continue progress in the
new political atmosphere. Linking emis-
sions reduction with trade, for example,
offers a potential opportunity, even under
Trump.

In climate conversations it has become
almost cliché to say the energy transition is
inevitable. And yet that’s the truth.

Will it happen fast enough? Right now,
things don’t look good, but that doesn’t
mean we should give up. Every bit of
warming we can avoid matters. In Novem-
ber, I spoke with World Bank President
Ajay Banga about his agenda to remake the
bank with climate in mind. More than any
policy guidance, what struck me was his
approach to making change by carefully
tweaking the organization’s structures. It’s
alesson worth remembering as we head
into 2025: in time, small changes add up to
something much bigger. “Forecasts are not
destiny,” he says. “You can change destiny,
but you have to work at it

23



Content from Medhaj Techno Concept

Values-Driven Vision : Samir Tripathi’s

Impact on India’s Infrastructure

Revolutionizing India’s infrastructure landscape,
Samir Tripathi’s visionary leadership and unwavering
values shape a brighter tomorrow for all

A Visionary Leader with a Purpose
Samir Tripathi founded Medhaj Techno
Concept Pvt. Ltd. in 2007 with the
mission to transform India’s power sector
infrastructure. From humble beginnings
in Uttar Pradesh, Medhaj has experienced
remarkable growth, expanding its presence
across 28 states and union territories. Today,
the company has solidified its position
as a top project management company,
specializing in government-funded projects,
such as smart grid implementation, energy
efficiency and policy advisory. Medhaj has
also delivered projects funded by global
organizations like the World Bank, Asian
Development Bank (ADB), United Nations
Development Program (UNDP), and the
Japan International Cooperation Agency
(JICA). The firm’s exceptional work in
the power sector has also paved the way
for expansion into renewable energy,
urban development, agriculture, IT, roads
and highways, water supply, mining and
hydropower projects, positioning Medhaj
for continued success across multiple
industries.  Samir  Tripathi’s  strategic
foresight and adaptability have been pivotal
in this growth

Despite Medhaj’s significant growth,
Samir Tripathi  remains  grounded,
attributing his success to the blessings of
Lord Shiva, the unwavering support of his
family and the commitment of his team.
Rooted in humility, he’s passionate about
providing opportunities for individuals from
diverse backgrounds to showcase their
abilities. His vision for hiring is “hire ordinary
and make them extraordinary.” At Medhaj,
the HR operations function like a factory to
make the systems and processes repeatable,
reliable and predictable. Central to this
strength is the robust recruitment process,
meticulously designed to attract and retain
top talent. Currently, it is supported by a
dedicated team of over 2,500 employees.

Driving Excellence in Infrastructure

Samir Tripathi embodies the spirit of
innovation, always striving to overcome
challenges and achieve the extraordinary.

With unwavering determination and a keen
eye for opportunity, he has consistently
defied expectations and is raising the bar
for success by fusing cutting-edge business
techniques with age-old wisdom.

In a world where analytics and data
rule, Samir Tripathi is placing a wager on
a different sort of wisdom. Driven by a
strong belief in the efficacy of astrology
and a commitment to perfection, Samir
Tripathi is transforming the field of
government infrastructure consultancy.
Medhaj’s commitment to partner with
the government to create sustainable and
resilient infrastructure is aimed at meeting
all the 17 Sustainable Development Goals
(SDGs) for a safe future for the next
generation. Overall, the organization’s
holistic approach toward sustainable
development in India and beyond, from
internal capacity building to external
engagement and youth empowerment,
demonstrates a comprehensive
commitment to advancing the SDGs.

Values That Define Success

Samir  Tripathi, a dedicated scholar,
preserves Hindu heritage, and he has
embarked on a mission to create a digital
repository of sacred stotras and mantras,
like the Ramcharitmanas, Bhagwad Puran,
Devi Puran, and Bhagwad Gita in their
original form with meaning through
the Medhaj Astro YouTube channel. He
promotes astrology as the only logical Vedic
science offering solutions to all existential
and practical life problems. He imparts free

— 66

Samir Tripathi’s
dedication to excellence
and innovation has
transformed Medhaj
Techno Concept into a
leading infrastructure
consultancy

%

Samir Tripathi
Chairman and Managing Director of
Medhaj Techno Concept Pvt. Ltd.

education of astrology, shares his knowledge
and insights with a wider audience, offering
valuable guidance on navigating major
planetary transits and embracing the
power of astrology for personal growth and
success through his classroom and YouTube
channel.

Shaping a Better Tomorrow

Looking ahead, Samir Tripathi aims to
position Medhaj among the top eight
consulting firms globally, driving India’s
infrastructure revolution. His commitment
to sustainability, innovation and team
empowerment continues to make him
a transformative leader. Samir Tripathi’s
legacy goes beyond infrastructure—he’s
shaping lives and inspiring others to dream
big and achieve even bigger.

Samir Tripathi believes that by aligning
our actions with the cosmic cycles, we may
effortlessly integrate astrology into our
everyday life. This activity not only promotes
personal growth and well-being but also
increases  environmental  sustainability.
Living in harmony with the natural rhythms
of the cosmos allows us to make conscious
choices that are good for both the planet
and ourselves.
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Mental
Health
Levels Up

BY ALICE PARK

PROGRESS IN ADDRESSING MENTAL
health is notoriously slow and mostly incre-
mental. Breakthrough treatments tend to
be rare, and trained professionals too few
to meet the demand for services, which is
increasing. But 2024 was a pivotal year—
thanks to the culmination of decades of
research and post-pandemic attention to
mental-health issues.

In March, the U.S. Food and Drug Ad-
ministration (FDA) approved Rejoyn, the
first digital therapeutic to treat major de-
pressive disorder. The app opens the door
to a new class of therapies that could dra-
matically increase access to treatment. Six
months later, the FDA approved the first
new drug for schizophrenia in 30 years,
Cobenfy. It targets a different brain chemi-
cal system than previous treatments. And
psychedelics notched a first when the FDA
reviewed a request to approve MDMA for
the treatment of posttraumatic stress disor-
der. Though this bid ultimately failed—the
agency wanted to see more research—the
FDA remains open to this group of drugs
as a promising new way to treat certain
mental-health conditions.

These advances come at a time when
the need for mental-health services has
never been more urgent. About a fifth of
teens in the U.S. report symptoms of anxi-
ety or depression, according to the most
recently analyzed federal survey data from
2021-22, but 20% say they can’t afford
therapy to address their symptoms. The
national lifeline for mental-health crises,
988, fielded around 5.3 million calls, texts
or chats this year. And the U.S. surgeon
general raised the alarm about two major
mental-health issues: first calling for warn-
ing labels about the dangers of social media
for young people, and then highlighting the
extraordinary stress and anxiety parents

experience in raising families today.

Clearly, more help is needed. “The prob-
lem is that there are so few trained person-
nel,” says Dr. Ashish Jha, dean of the school
of public health at Brown University and
former White House COVID-19 response
coordinator. But innovations like those in-
troduced this year can help to ease the load
on mental-health professionals. The schizo-
phrenia drug Cobenfy solves a number of
problems that plague current treatments,
which aren’t very effective and come with
such severe side effects that up to half of
patients stop taking them—it targets a cir-
cuit in the brain that patients seem to tol-
erate better, and has been shown to reduce
symptoms like hallucinations, paranoia,
and delusions. That could help more peo-
ple to get the treatment they need.

Rejoyn, which was approved as a sup-
plement to existing treatments, lets peo-
ple take their mental health into their
own hands through a smartphone app. It
prompts users to remember emotions de-
picted on people’s faces, which requires
them to use both the emotional and cogni-
tive processing centers of their brain. In
studies, people who used Rejoyn for six
weeks showed more balanced activity in
these brain centers and had fewer depres-
sion symptoms. That “rewiring” may make
people more responsive to traditional treat-
ments like cognitive behavior therapy or
antidepressants.

These advances may have reached pa-
tients in 2024, but they didn’t develop in
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ayear, or even a few. Each took decades of
basic scientific research, trial and error, and
careful testing in people. That’s true not
just of mental-health innovations, but with
advances in all areas of medicine: 2024
also saw the first genetically edited pig-to-
human kidney transplant, the first patients
receiving CRISPR-edited gene therapy for
sickle cell disease, the rise of the most pow-
erful medications yet to treat obesity, and
unprecedented remissions for the most
challenging cancers. “I've been follow-
ing life sciences for decades, and I have
never seen acceleration at this level, and
spread across so many different areas,” says
Dr. Eric Topol, founder and director of the
Scripps Research Translational Institute.
As the incoming Trump Administration
threatens to reduce federal research bud-
gets while shrinking health agencies in the
name of efficiency, health experts fear such
momentum could slow, ultimately narrow-
ing the treatment pipeline for a number
of diseases. The impact might not be felt
immediately, but could result in fewer in-
novations in coming years. “The National
Institutes of Health (NIH) is an agency
that invests in long-term scientific prog-
ress,” says Jha. “What I worry about is that
if we are going to make a bunch of cuts to
NIH, we might not see any negative health

‘I have never seen acceleration
at this level, and spread
across so many different areas.

—DR. ERIC TOPOL, SCRIPPS RESEARCH
TRANSLATIONAL INSTITUTE

effects this year, but it will hurt the next
generation more than it will hurt people
today. Today’s miracles come from funda-
mental investments that happened a de-
cade or two decades ago.”

Philanthropists and the private sector
could step in to help fill the funding gap.
But that may mean the investments won’t
be as broad and diverse as government-
driven funding, and might prioritize spe-
cific conditions, widening the already sig-
nificant gaps in access to essential health
services such as those for mental health.

Even more disturbing than the immedi-
ate risk of potential cuts to research bud-
gets is a deeper mistrust in science and
scientists that is part of a larger “culture
of hostility to expertise,” says Dr. Ezekiel
Emanuel, vice provost for global initiatives
at the University of Pennsylvania, who has
served in both the Office of Management
and Budget and the NIH. “Someone being
an expert in an area used to get them a lot
of authority, reverence, and respect. Now
it’s more than likely to get them real hostil-
ity, name-calling, and denigrating attacks.
It’s very distressing, because this is occur-
ring simultaneously as we revel in all the
fruits that science is producing.”

Restoring trust in science is neces-
sary to keep up the medical progress that
improves lives this and every year. Such
advances are critical in mental health,
as rates of illness and demand for treat-
ment continues to rise. Innovative devel-
opments, including novel treatments and
new ways of thinking about how to incor-
porate digital technologies, are important
first steps to increasing access and ad-
dressing unmet needs.

Those investments must continue, since
inthe U.S., “even though we have alot of
health problems, things are starting to get
better,” Jha says. “And the reason things
are getting better is because of long-term
investments into the NIH and the work of
public health and biomedical scientists.” 0O
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DRIVING INDIA FORWARD:
LEADERS COMMITTED TO
GROWTH AND STRENGTH

India's healthcare sector is undergo-
ing a dynamic transformation, driven
by innovation in MedTech, IVD, and
genomics. As the nation becomes a
global healthcare hub, companies
like Lord's Mark Industries are lead-
ing the way to improve domestic
healthcare and expand outreach,
particularly in the SAARC region.

Lord’'s Mark operates a network of
pathology labs across India, with
centres in Mumbai, Thane, Nashik,
Bengaluru, Ahmedabad, Vadodara,
Jaipur, and Madanapalle. The labs
provide accessible, high-quality
diagnostics to all socio-economic
groups, with a focus on underserved
regions. Supported by skilled teams,
advanced technology, and stringent
quality checks, the labs offer a range
of tests, ensuring accuracy and
quick turnaround times.

Strengthening MedTech and

IVD Manufacturing

Lord's Mark Industries has launched
a cutting-edge IVD manufacturing
facility in Vasai, Mumbai, marking
a significant milestone for India's
healthcare sector. The facility will ad-
dress the growing demand for diag-
nostic products like immunoassays
and PCR kits, ensuring high-quality
diagnostics are produced locally.
This expansion boosts India’s self-re-
liance in diagnostics, reducing im-
port dependency and strengthen-
ing regional healthcare systems.

With a goal to export 6.55 million
diagnostic supplies to SAARC coun-
tries, Lord’s Mark is positioning India
as a key player in the global health-
care supply chain. Its focus on na-
tions like Sri Lanka, Bangladesh, Ne-
pal, and Pakistan improves access to
affordable, reliable diagnostics.

MYDNA: Pioneering

Personalized Healthcare

MYDNA, the genomics arm of Lord'’s
Mark Industries, is transforming
personalized healthcare in India. It
offers advanced genetic testing ser-

SACHIDANAND UPADHYAY

Managing Director
Lord's Mark Industries Ltd

vices that provide individuals with
insights into their health. By analyz-
ing genetic data, MYDNA enables
healthcare providers to deliver pre-
cision medicine, optimizing treat-
ment plans and predicting disease
risks with greater accuracy.

Genomic testing is crucial in India's
shift toward preventive healthcare,
especially for high-burden diseases
like cancer, diabetes, and cardiovas-
cular conditions. MYDNA's approach
aligns with global trends emphasiz-
ing proactive care and customized
treatments, leading to more effi-
cient, targeted interventions.

Empowering Healthcare

through Technology

India's MedTech leaders are also
embracing digital innovation to
enhance healthcare delivery. On-
coSpectra, a compact and portable
optical spectroscopy-based health-
care instrument developed by Lord's
Mark Industries, is revolutionizing
oral cancer diagnosis. Designed for
real-time, non-invasive screening of
the oral cavity, OncoSpectra enables
doctors to detect pre-cancerous or
cancerous lesions with an impres-
sive accuracy of 95%. This device em-
powers healthcare professionals to
quickly identify oral cancers during
routine examinations, significantly
improving early detection and pa-
tient outcomes.

In addition, e-Smart Clinics, devel-

CONTENT FROM LORD’S MARK INDUSTRIES LTD

oped in partnership with the Gov-
ernment of India, exemplify the
role of technology in transforming
healthcare access. These telemed-
icine-enabled clinics offer remote
consultations, diagnostics, and re-
al-time health monitoring, bring-
ing healthcare services to even the
most remote corners of the country.
Equipped with advanced diagnos-
tic tools and seamless connectivity,
e-Smart Clinics reduce barriers to
care, provide timely treatment, and
improve health outcomes, especially
in underserved areas where access
to healthcare is limited.

Global Ambitions and

Regional Leadership

As India strengthens its domestic
healthcare infrastructure, its role
as a global healthcare leader is be-
coming increasingly evident. Lord'’s
Mark Industries’ expansion into the
SAARC region and beyond exem-
plifies India’'s growing influence
in MedTech and IVD. By providing
high-quality, locally manufactured
diagnostic tools, India is addressing
healthcare needs not only at home
but across South Asia and other
emerging markets.

With a focus on innovation, afforda-
bility, and accessibility, India is posi-
tioning itself as a trusted partner in
healthcare, offering solutions that
meet the evolving needs of global
markets. The continued growth of
both MedTech manufacturing and
genomic research ensures that India
will play a pivotal role in shaping the
future of healthcare worldwide.

Conclusion: Charting a

Healthier Future

India's commitment to advancing
healthcare through technological
innovation, manufacturing excel-
lence, and personalized medicine
is driving its rise as a global health-
care powerhouse. As companies like
Lord’s Mark Industries lead the way,
India is charting a course toward
a future where healthcare is more
accessible, affordable, and person-
alized. With a clear focus on quality,
innovation, and expansion into in-
ternational markets, India is not just
advancing its own healthcare sys-
tem—it is helping shape the future
of global healthcare.
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alaysia is rapidly establishing itself as a global technology
and manufacturing hub. With a strategic geographic
location, a skilled workforce, and a government committed
to innovation, the country is poised to become a leading
player in the global economy.

. e

Att

In recent years, Malaysia has made significant strides in developing its
technology sector. The government has implemented various initiatives to
foster innovation and attract foreign investment, including tax incentives,
research and development grants, and establishing technology parks. The
country’s strategic data center initiatives have attracted major tech giants,
including Amazon, Google, and Oracle. In May, Google detailed its plans to
invest $2 billion in the Malaysian data center and cloud industry. Amazon
announced in August that it was investing $6.2 billion in Malaysia.

Malaysia also enjoys a long history of excellence in high-value
manufacturing, particularly in electronics, electrical appliances, and
automotive components. A prime example is Bermaz Auto, a prominent
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player in the Malaysian automotive industry whose commitment to quality,
customer service and innovative technologies has contributed to its success
and established it as a leading automotive company in the region.

In addition to its economic growth, Malaysia is committed to
sustainable development and has embarked on a transition to a
low-carbon economy, setting ambitious targets for renewable energy
adoption. The country is rich in renewable energy resources, including
solar, wind and hydropower, and companies like KAB are leading the
charge in the development of renewable energy projects and clean energy
technologies. By embracing clean energy and reducing its reliance on
fossil fuels, Malaysia is attracting environmentally conscious businesses
and investors, further solidifying its position as a global leader in
sustainable development.

As Malaysia continues to invest in technology, innovation and sustainability,
it is well-positioned to become a leading economic force and flagbearer for
environmentally friendly businesses in Southeast Asia.

BERMAZ AUTO - Driving Success

he Malaysian automotive
industry is a powerhouse
in Southeast Asia, known

for its dynamism and fierce
competitiveness. Contributing a
significant 4% to the nation’s GDP,
it's the third-largest automotive
market in the region and ranks
23rd globally. The industry’s
impact stretches across various
sectors, driving employment,

Auto has consistently earned the
trust of investors thanks to its
strategic focus on local assembly,
exceptional after-sales services and
cutting-edge vehicle technologies.
In a highly competitive market,
the company’s formula for success
is clear: innovation and customer
satisfaction.

This September, Bermaz Auto

buzzing with optimism, especially

with the upcoming launch of the

new Kia Sportage and an expected

surge in electric vehicle (EV) sales.
But at the heart of Bermaz

Auto’s market dominance lies its

historic partnership with Mazda.

Since forming a joint venture

with Mazda Motor Corporation

in 2012, Bermaz Auto has

made headlines again with a bold
move that caught the attention of
analysts and industry insiders alike.
The company’s decision to acquire
a substantial stake in automotive
parts manufacturer EPMB was
hailed as a smart play, not just to
diversify its income streams but

manufacturing and technological
innovation—making it a crucial
engine of Malaysia's economic
growth.

One company shining brightly
in this landscape is Bermaz Auto.
As the distributor and provider

successfully positioned Mazda as
a premium yet accessible brand.
Through its focus on sleek design,
exhilarating driving dynamics,
and an unwavering commitment
to customer satisfaction, the
company has built a loyal
following. Investors also applaud

ExecutivegBhairman
Tan Sri\Dato" Sri.BenyYeoh Choon San

remains clear,” said Executive
Chairman Tan Sri Dato’ Sri Ben
Yeoh Choon San. “It's all about
engaging with our customers
and enhancing their ownership
experience. Owning a Mazda is

of after-sales services for Mazda,
Kia and XPeng, Bermaz Auto has
made its presence felt in townships
all across Malaysia. Listed on the

also to strengthen its supply chain.
This deal is set to bolster Bermaz
Auto’s Complete Knockdown
(CKD) program, ensuring long-term

its dedication to sustainability and
reducing carbon emissions. The
future looks even greener, with
plans to introduce more hybrid

more than just owning a car—it's
about embracing a lifestyle.”

Bursa Malaysia Securities Berhad
since November 2013, Bermaz

viability and giving the company
a competitive edge. Analysts are

and electric models.
“Looking ahead, our strategy

BAuté&

BERMAZ AUTO BERHAD
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BIOGAS ENERGY

ENERGY EFFICIENT SOLUTIONS

HYDROELECTRIC POWER

SOLAR PV SYSTEM

WASTE HEAT RECOVERY

KINER Y ADVANCEMENT BERHAD

/—\PAC 2024 TOP ENERGY SUSTAINABILITY SOLUTIONS PROVIDER

COGENERATION

HYDROELECTRIC POWER

RECS AND CARBON CREDITS

We Invest in Our Present, Tomorrow, and Future:
ENERGIZING Tomorrow’s Sustainable Energy Solutions Today

Gurrently, KAB offersup 0. Leading the charge in green transformation is

Advanced Kinergy Advancement Berhad (KABY), a private-sector
,,,,,,,,, ENEHGY powerhouse whose ambitious vision is reshaping
Mternatives,  Malaysia’s energy landscape.
e CO-GENERATION
» cI-EAN o WASTE HEAT RECOVERY (WHR)
ENERGY o GAS ENGINE POWER PLANT (IPP)
e SOLAR PV SYSTEM
» RENEWABLE . :iocas | BIOMASS ENERGY
ENERGY o HYDROELECTRIC POWER
o RECS & CARBON CREDITS

ENERGY o CHILLER OPTIMISATION
> EFFIGIENT o BUILDING MANAGEMENT SYSTEM (BMS)
« BATTERY ENERGY STORAGE SYSTEM (BESS)

KAB was founded in 1997 as a domestic engineering company specializing in electrical
engineering. By 2018, long before sustainability became a buzzword, KAB had set its sights on
energy-efficient solutions. “Historically, we specialized in the electrical construction of shopping
malls, office buildings, industrial warehouses and factories,” explained KAB founder and
Group Managing Director Dato' Lai Keng Onn. “We identified a gap in post-construction energy
management, presenting an opportunity to implement solutions for enhanced efficiency and
cost-savings performance.” In 2023, those energy solutions were contributing so significantly to
KAB's bottom line that it established a dedicated sustainable energy solutions division, and the
company rebranded itself as Kinergy Advancement Berhad to reflect its new direction.

The name change was more than cosmetic. KAB's approach now goes beyond infrastructure
design, and the company manages projects from conception to operation, providing clients
with a holistic energy service. “We have the ability to tailor solutions and services to each
client's specific needs,” says Dato' Lai.

KAB's 3 Flexible Business Models —
(1) Traditional project commissioning,
(2) A ‘zero capex’ model where KAB builds and owns the power plant and sells the energy
back to the client, or
(3) a joint-venture arrangement in which KAB co-owns the project with the client.

An example of KAB's innovative partnerships is its appointment as the local technical
partner of the energy giant Petronas, and its JV is a critical player in clean energy projects.
“Clean energy transition is crucial in reducing emissions and improving energy access,” Dato'
Lai explained. “For instance, with waste heat recovery, we are able to convert the wasted heat
generated by factories that still use furnaces and convert that heat into their factories' energy
supply. No additional feedstock is required.” KAB introduced this innovative use of waste
energy in Malaysia, which has the capability to build, own, and operate ORC-type waste
heat recovery systems in the country.

KAB's bold vision doesn't stop with
efficiency. The company has made a
series of strategic acquisitions that
have rapidly diversified its portfolio
and expanded its sustainable energy
assets, particularly in response to the
urgent global demand for energy supply.
Those projects not only contribute to
Malaysia's sustainable energy targets but also significantly support KAB's endeavors to scale
sustainable solutions nationwide. It is also increasingly active in both the biogas, biomass
and hydroelectric sectors while leveraging its engineering expertise to explore further energy-
related developments.

As part of its plan to assert itself as a leading player in the global energy transition, Malaysia
has actively encouraged investment in a rapidly expanding network of data centers. The
downside of this otherwise successful strategy is that data centers require vast amounts of
electricity and cooling, leading to increased carbon emissions. KAB is rising to the challenge.
“We're offering a district cooling system in anticipation of the wave of data centers set to be
built in the north and south of Malaysia,” Dato' Lai said. “This will become a crucial part of
our portfolio.”

DATO” LAl KENG ONN
KABfounder and Group Managing DirectqF

WHERE EFFICIENCY MEETS COST- EFFECTIVE PERFORMANCE

KAB's solutions and services are centered on maximizing efficiency, ensuring it remains
a top priority in every project execution and investment decision. Its primary focus is on
reducing energy consumption across large commercial complexes, industrial facilities, hotels,
hospitals and more. Leveraging smart technologies, KAB's solutions can integrate systems
for real-time monitoring of efficiency and energy savings throughout their operational
lifecycle. With this innovative approach, KAB is helping reduce the energy footprint of
Malaysia's rapidly expanding infrastructure.

As Malaysia races towards its carbon-neutral target of 2050, KAB is at the heart of the
country's energy revolution. Its ground-breaking solutions in clean and renewable energy,
energy efficiency and sustainable low-carbon technologies will play a vital role in shaping
Malaysia's future energy ecosystem. With the right strategies and a relentless drive for
innovation, KAB is poised to remain a dominant force in meeting the nation's growing energy
needs while leading the charge toward a carbon-neutral future.

“Here are the Pillars of Our Solutions:
Efficiency as Our Priority: Energy Alternatives and Cost Savings as our Strengths,
with Performance as our Assurance.”

— Dato’ Lai

Founder & Group Managing Director of KAB Group of Companies

https://www.kinergyadvancement.com/

www.time.com/partnercontent
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as well as a period of nationwide protest, and
that ended with his losing the election by
7 million votes and provoking the violent at-
tack on the U.S. Capitol on Jan. 6, 2021. The
smart money wagered that we had witnessed
the end of Trump.

IF THAT MOMENT marked Trump’s nadir,
today we are witnessing his apotheosis. On
the cusp of his second presidency, all of
us—from his most fanatical supporters to
his most fervent critics—are living in the
Age of Trump. He dispatched his Republi-
can rivals in near record time. For weeks,
he campaigned largely from the New York

The CH

THREE DAYS BEFORE THANKSGIVING, THE A once and future President
former and future President of the United

States is sitting in the sun-filled dining whose influence dominated
room of his Florida home and private club. this year By Sam ]acobs

In the lavish reception area, more than a
dozen people have been waiting for nearly
two hours for Donald Trump to emerge. His
picks for National Security Adviser, spe-
cial envoy to the Middle East, Vice Presi-
dent, and chief of staff huddle nearby. All
afternoon, Trump pipes music throughout
the 1927 oceanfront estate from a 2,000-
song playlist he curates: Sinéad O’Connor’s
“Nothing Compares 2 U,” ABBA’s “The Win-
ner Takes It All,” James Brown’s “It’s a Man’s
Man’s Man’s World.”

For 97 years, the editors of TIME have been
picking the Person of the Year: the individual
who, for better or for worse, did the most to
shape the world and the headlines over the
past 12 months. In many years, that choice is
a difficult one. In 2024, it was not.

Since he began running for President
in 2015, perhaps no single individual has
played a larger role in changing the course of
politics and history than Trump. He shocked
many by winning the White House in 2016,
then led the U.S. through a chaotic term
that included the first year of a pandemic

courtroom where he would be convicted on
34 felony counts. His sole debate with Presi-
dent Joe Biden in June led to his opponent’s
eventual exit from the race. Sixteen days
later, he survived an assassination attempt at
a campaign rally. In the sprint that followed,
he outlasted Vice President Kamala Harris,
sweeping all seven swing states and emerg-
ing from the election at the height of his
popularity. “Look what happened,” Trump
told his supporters in his election-night vic-
tory speech. “Isn’t this crazy?” He almost
couldn’t believe it himself.

Trump has remade American politics in
the process. He won by enlarging his base,
seizing the frustration over rising prices and
benefiting from a global turn against incum-
bents. With those tailwinds, exit polls suggest
that he won the largest percentage of Black
Americans for a Republican since Gerald Ford
and the most Latino voters of any GOP nomi-
nee since George W. Bush. Suburban women,
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whose anger over restrictions to reproductive
rights was thought to be a bulwark for the
Democrats, moved not away but toward him.
He became the first Republican in 20 years
to win more votes than the Democrat, with
9 of 10 American counties increasing their
support for Trump from 2020.

Now we watch as members of Congress,
international institutions, and global leaders
once again align themselves with his whims.
The carousel of Trumpworld characters spins
anew. This time, we think we know what to
expect. Supporters cheer even his promises
to take revenge on his enemies and dismantle
the government. In a matter of weeks, Trump
will be returning to the Oval Office with his in-
tentions clear: tariff imports, deport millions,
and threaten the press. Put RFK Jr. in charge
of vaccines. Chance war with Iran. “Anything
can happen,” he told us.

SITTING WITH TIME three weeks after the
election, Trump was more subdued than
when we visited him at Mar-a-Lago in March.
He is happiest to be in a fight, and now that he
has won, he sounded almost wistful, recogniz-
ing that he had run for office for the final time.
“It’s sad in a way. It will never happen again,”
Trump told us. And while he is thinking about

how that chapter has ended, for Americans
and for the world, it is also the beginning of
anew one. Trump is once again at the center
of the world, and in as strong a position as he
has ever been.

Over time, we’ve seen the Person of the
Year franchise shift: from Man of the Year to
its current designation; from the period be-
tween the world wars, defined by leaders like
Mohandas Gandhi and Wallis Simpson, to the
first quarter of the 21st century, an era marked
by the tremendous changes ushered in by
a technological revolution. Although the

In a matter of weeks, Trum
will be returning to the Ov.
Office with his intentions clear

American presidency has evolved across
these eras, its influence has not diminished.
Today, we are witnessing a resurgence of pop-
ulism, a widening mistrust in the institutions
that defined the last century, and an erod-
ing faith that liberal values will lead to bet-
ter lives for most people. Trump is both agent
and beneficiary of it all.

For marshaling a comeback of historic pro-
portions, for driving a once-in-a-generation
political realignment, for reshaping the Amer-
ican presidency and altering America’s role
in the world, Donald Trump is TIME'’s 2024
Person of the Year.
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BY ERIC
CORTELLESSA/
PALM BEACH,
FLA.

Framed magazines with him on the cover
hung by the front door. On a table near the
fireplace sat a cast-bronze eagle awarded him
by the singer Lee Greenwood. In the men’s
lavatory, a picture of him with Arnold Palmer
hung near the urinals. Adorning a wall in the
library bar, a painting titled The Visionary de-
picted Trump in a tennis sweater, trim and
youthful. The empty rooms felt less like a mil-
lionaire members’ club than a museum.

By midafternoon, the President-elect’s
imminent arrival had stirred signs of life.
Discreetly placed speakers offered up selec-
tions from Trump’s personally curated 2,000-
song playlist. A handful of transition hon-
chos and soon-to-be Administration officials
arrived, perching on overstuffed sofas and
huddling in corners. Incoming chief of staff
Susie Wiles conferred with Trump’s desig-
nated National Security Adviser, Mike Waltz.
Vice President—elect J.D. Vance strode in with
aretinue of staffers. An aide posted up near a
window overlooking the patio, setting down
Trump’s personal cell phone, which lit up oc-
casionally with calls and texts from favored
media personalities and Cabinet picks. You
could sense Trump before you could see him,
the small group of senior aides rising to their
feet in anticipation.

The world’s most powerful man en-
tered with an air of unhurried bonhomie.
Dressed in his trademark navy suit and red
tie, Trump, 78, appeared a little older than he
had some seven months earlier, when he last
met with TIME—more subdued, less verbose,

the same discursive speech patterns but with
the volume turned down. Sitting under bright
lights for a 30-minute photo session ahead of
a 65-minute interview, he’s asked to explain
the bruising on his right hand. “It’s from shak-
ing hands with thousands of people,” he says.

Trump’s political rebirth is unparalleled in
American history. His first term ended in dis-
grace, with his attempts to overturn the 2020
election results culminating in the attack on
the U.S. Capitol. He was shunned by most party
officials when he announced his candidacy in
late 2022 amid multiple criminal investiga-
tions. Little more than a year later, Trump
cleared the Republican field, clinching one
of the fastest contested presidential prima-
ries in history. He spent six weeks during the
general election in a New York City courtroom,
the first former President to be convicted of
a crime—a fact that did little to dampen his
support. An assassin’s bullet missed his skull
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by less than an inch at a rally in Butler, Pa.,
in July. Over the next four months, he beat not
one but two Democratic opponents, swept all
seven swing states, and became the first Re-
publican to win the popular vote in 20 years.
He has realigned American politics, remak-
ing the GOP and leaving Democrats reckon-
ing with what went awry.

Trump has a ready explanation for his
improbable resurrection. He even has a
name for its climactic final act. “I called it 72
Days of Fury,” he says as the interview gets
under way. “We hit the nerve of the country.
The country was angry” It wasn’t just the
MAGA faithful. Trump harnessed deep na-
tional discontent about the economy, immi-
gration, and cultural issues. His grievances
resonated with suburban moms and retir-
ees, Latino and Black men, young voters and
tech edgelords. While Democrats estimated
that most of the country wanted a President

TRUMP TAKES
THE STAGE AT THE
GOP CONVENTION

IN MILWAUKEE

ON]JULY 18

who would uphold the norms of liberal de-
mocracy, Trump saw a nation ready to smash
them, tapping into a growing sense that the
system was rigged.

If America was craving change, it is about
to see how much Trump can deliver. He ran
on a strongman vision, proposing to deport
migrants by the millions, dismantle parts of
the federal government, seek revenge against
his political adversaries, and dismantle insti-
tutions that millions of people see as censori-
ous and corrupt. “He understands the cultural
zeitgeists,” says his 2016 campaign manager
Kellyanne Conway, who remains a close ad-
viser. “Donald Trump is a complicated person
with simple ideas, and way too many politi-
cians are the exact opposite.”

Trump also promises to attack the sources
abroad that he blames for the country’s mal-
aise: economic interdependence, trans-
national criminals, traditional allies he sees as
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free riders on America’s long-running global
beneficence. He believes he has tools to fight
back: punitive tariffs, bare-knuckle negotia-
tions, and threats to withdraw U.S. military,
humanitarian, and economic support. Willing
to upend the nation’s postwar role as a bul-
wark against authoritarianism, he promises
to usher in a foreign policy rooted in “Amer-
ica First” transactionalism.

Much still stands in his way. The Repub-
licans have narrow majorities in the House
and Senate. A conservative Supreme Court
may not bless all his boundary-pushing poli-
cies. Enduring institutional resistance inside
the federal bureaucracy could thwart his de-
signs. The public also remains a powerful
check on any President. Trump has proved
twice now that he can surf to power on anti-
incumbent sentiment, a cult of personality,
and divisive rhetoric, including racist and xe-
nophobic attacks. He has yet to prove that he
can enact the radical vision he campaigned
on. Those closest to the President-elect say
that he will surprise people by fulfilling his
promises. “Most politicians don’t,” says
Wiles, “and he will.”

Whether Trump can actually fix the root
causes of Americans’ anger is another ques-
tion. He will now have to contend with the
same forces he rode to the White House—
a globalized economy, mass migration, the
rise of China—that have bedeviled prede-
cessors from both parties and ousted incum-
bents around the world. He will also see just

‘There are not enough MAGA
people to actually win an election.
So who do you go get?’

—TRUMP CAMPAIGN OFFICIAL

how far the nation is willing to let him go.
If he succeeds, he could reshape the coun-
try. Along the way, he risks tearing down the
constitutional norms and institutions that
have seen America’s great experiment in de-
mocracy through 2%z centuries.

TRUMP WAS IN THE PRIVATE CABIN of his
plane, flying to an April 2 campaign rally in
Grand Rapids, Mich., when he picked up
a document Wiles had placed atop a stack

of papers. The heading was not subtle:
HOW A NATIONAL ABORTION BAN WILL COST
TRUMP THE ELECTION. Trump raised his
eyebrows. “Kind of a nasty title, huh?” he said.
The episode was a turning point for an
issue central to the race: whether Trump
could find a position on abortion that would
limit his electoral losses with women after
playing a pivotal role in the fall of Roe v. Wade.
That in turn was part of Trump’s larger chal-
lenge: how to offer change to everyone who
wanted it, including voters put off by his po-
sitions or behavior. “There are not enough
MAGA people to actually win an election,” a
Trump campaign official tells TIME. “So who
do you go get? How do you broaden that?”
Before he considered the memo, Trump had
been on the verge of supporting a 16-week fed-
eral abortion ban. Conway had showed him
polling that indicated barring the procedure
after 16 weeks of pregnancy was more popu-
lar than doing so after 24. But Trump’s speech-
writer and policy adviser, Vince Haley, had
raised an objection on a late-March conference
call, according to three people present: “Does
he know that the 16-week ban will be stricter
than existing law in a lot of the states?” There
was a silence. “Probably not,” said Trump’s
political director James Blair, who set to as-
sembling a slide deck that argued such a ban
would hurt Trump in the key states of Pennsyl-
vania, Michigan, and Wisconsin, all of which
offered women the opportunity to obtain the
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procedure until at least 20 weeks of pregnancy.

After flipping through Blair’s presenta-
tion on the plane, Trump perked his head
up: “So we leave it to the states, right?” Ad-
visers agreed. “Great,” Trump said. “We’ll do
a video.” Within a few minutes, he was dic-
tating his remarks to Haley. A few days later,
Trump released the clip on his social media
platform. For the rest of the race, a politician
who had once asserted that “there has to be
some form of punishment” for women who
undergo abortions stuck to his stance of treat-
ing it as a states’-rights issue.

The same month, Trump made another
fateful decision: to end his crusade against
vote by mail and early voting. For more than
a year, senior advisers urged him to em-
brace a practice Trump had baselessly ma-
ligned as rife with fraud since the 2020
election. Several of his top lieutenants, in-
cluding Wiles and Blair, were Florida opera-
tives trained in the science of banking early
votes. Wiles wrote Trump a memo showing
the data on how spurning mail ballots cost
Republicans in a series of razor-thin races
in 2022. It would be self-defeating to op-
pose the practice, argued Wiles and Trump’s
daughter-in-law Lara, whom he had hand-
picked as co-chair of the Republican Na-
tional Committee (RNC).

Trump listened, but it took a visit from
Rob Gleason, a former chair of the Pennsyl-
vania Republican Party, to frame the matter

<

TRUMP BACKERS,
SEEN FROM HARRIS’
CAMPAIGN BUS,
NEARPITTSBURGH
ON AUG. 18

in terms that made him agree. “Sir, your
people are so excited to vote for you that
they want to as soon as they can,” Gleason
told him during an April meeting at Mar-a-
Lago, according to two Trump officials fa-
miliar with the conversation. “They don’t
want to wait. But you gotta tell them it’s OK.
You gotta give them permission.” From then
on, Trump promoted absentee and early vot-
ing, and directed the RNC to launch a mobi-
lization drive targeting mail voters.

By the summer, Trump had the confi-
dence of a man holding history in his hands.
In late June, Joe Biden’s weak debate perfor-
mance spurred an open revolt among panick-
ing Democrats. On July 13, Trump survived
the assassination attempt, prompting an out-
pouring of support and sympathy. To many
Americans, his defiance in the aftermath of the
shooting—rising bloodied, fist in the air, chant-
ing “Fight!”—made him an inspirational fig-
ure for the first time. “A lot of people changed
with that moment,” Trump tells TIME, sip-
ping Diet Coke from a glass at Mar-a-Lago.

Trump’s strengthening position prompted
Biden to drop out of the race and endorse
Vice President Kamala Harris. Within a mat-
ter of days, Harris consolidated support,
raised hundreds of millions of dollars, and
galvanized a moribund Democratic base.
In the wake of a successful Democratic Na-
tional Convention, Trump’s inner circle ex-
perienced a creeping sense that he could
lose. It was the moment of “maximal worry,”
says Vance. “There was this sense of, Is this
honeymoon with Kamala Harris going to last
all the way until the election?”

Trump is a devotee of the Don Draper
maxim: If you don’t like what’s being said,
change the conversation. And so his team did.
Trump’s son Don Jr. had long cultivated a rap-
port with Robert F. Kennedy Jr., whose inde-
pendent campaign for the presidency in 2024
had garnered surprising levels of support,
especially among disillusioned young men.
Don Jr. worried Kennedy’s candidacy risked
siphoning key votes, and he began clandestine
negotiations as the conversations progressed.
Trump Jr. and Wiles began coordinating with
Kennedy’s campaign manager, his daughter-
in-law Amaryllis Fox Kennedy, about remov-
ing him from the ballot in swing states and
endorsing Trump. As Vance tells it, the pitch
was simple: “You’re not going to win. You're
not going to have any effect on this race other
than taking votes away from Donald Trump.
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So why don’t you actually join the team, set
differences to the side, and focus on the big
things that we care about?”

Once Kennedy bought into the plan, Wiles
advised waiting to announce it until after the
Democratic convention, believing it would
stall Harris’ momentum. To Wiles, the en-
dorsement was one of the campaign’s key mo-
ments. It neutralized the threat that Kennedy
would peel off votes from Trump. But more
importantly, “he allowed us to broaden the
base of the party,” she says. “He was a key
way to do that.”

Other new voters were devotees of Elon
Musk, who endorsed Trump after the attack
in Butler. Musk ended up pouring more than
$250 million into supporting him, turning X
into a de facto campaign organ, and serving
as a key validator with the tech execs and
corporate chieftains who had shied away
from Trump for much of his time in the po-
litical arena. Now Musk will be among the
array of billionaires with direct access to the
Oval Office, creating a web of competing con-
flicts of interest.

To boost the contrast, the campaign ma-
neuvered to portray Harris as too left-wing.
It called attention to a questionnaire Har-
ris filled out for the ACLU in 2019, dur-
ing her last run for President, in which she
supported taxpayer-funded sex-change
operations for undocumented migrants
held in detention. Trump’s adviser Taylor
Budowich and admaker Pat McCarthy
drummed up a line that would define his
most influential campaign advertisement:
“Kamala is for they/them. President Trump
is for you” The Trump campaign spent
nearly $20 million to air the ad some 55,000
times in the first half of October, making it a
key part of its closing message.

Strategists from both parties are di-
vided over whether the Trump team’s blue-
print made the difference in a close race,
or if Harris’ headwinds—from pandemic-
induced inflation to broad disquiet over
Biden’s age—were just too much to over-
come in a truncated campaign against the
world’s most famous person. “We were up
against a caricature of being dangerously
liberal,” Harris campaign chief Jen O’'Malley
Dillon said at a Harvard Institute of Politics
conference Dec. 6. The Vice President’s un-
willingness to distance herself from her un-
popular boss may have made as much of a
difference as anything Trump did right. “It

o

TRUMP CAMPAIGN
AIDES ARRIVE IN
FAYETTEVILLE,
N.C., AHEAD OF AN
OCT. 4 RALLY

was a big looming negative hanging over us
the whole time,” said Harris deputy cam-
paign manager Quentin Fulks.

On election night, Trump campaign
staff set up a war room in Trump’s office at
Mar-a-Lago, poring over incoming returns as
the candidate schmoozed in the club’s ball-
room with Musk and UFC chief Dana White.
After North Carolina and Georgia shifted into
his column, Trump peeked in. “Anything
concerning you?” he asked.

“Nope,” an aide replied. “Feel good.”

“Good,” Trump said. When he returned to
the ballroom, the jubilant crowd was dancing
to “YMCA” by the Village People—a Trump
rally staple that has become a cultural touch-
point, with everyone from professional ath-
letes to TikTok aficionados mimicking his

signature moves. Trump stood for a moment,
taking it all in, before turning to an aide and
asking when they should head to the nearby
convention center where he would give his
victory speech.

THE ELECTION GAVE TRUMP political capi-
tal to address the sources of American dis-
content at home and abroad. The question
now is how he intends to spend it. By his own
account, Trump will push the limits of presi-
dential power and the law.

One of the first official acts of his presi-
dency, Trump tells TIME, will be to pardon
most of the rioters accused or convicted of
storming the Capitol to block the certifica-
tion of Biden’s victory. “It’s going to start in
the first hour,” he says. “Maybe the first nine
minutes.” Trump also plans early actions to
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Content from Bennheims Group

Jayani Bennheim: A Purpose-Driven
Innovator Leading with Vision and Impact

A visionary entrepreneur
championing innovation,
sustainability and
empowerment across
diverse industries

ayani Bennheim is a formidable and
Jinﬂuential business leader known for

her groundbreaking entrepreneurship,
bold vision, and dedication to driving
meaningful change. As the Executive
Chairperson of Bennheims Group, she
leads a diverse portfolio that spans agro-
products, pharmaceuticals, IT and luxury
skincare. Her leadership style is not solely
focused on profit but is driven by a deep
sense of purpose, emphasizing sustainability,
empowerment and long-term impact.

Visionary Leadership With Purpose
Jayani’s entrepreneurial journey is rooted
in her belief that businesses should be a
force for good. At the helm of Bennheims
Group, her forward-thinking strategies
and innovative approach have propelled
the company to the forefront of various
industries. From agriculture to technology
and skincare, her leadership has been a
driving force behind the company’s domestic
and international success.

However, what truly sets Jayani apart
is her unwavering sense of purpose. She is
not content with merely achieving financial
success. Instead, she ensures that every
venture she undertakes creates a positive,
lasting impact. Her ability to anticipate
market changes, embrace innovation and
stay true to her values has positioned her as
a role model for entrepreneurs worldwide.
Jayani leads with the conviction that
businesses, when operated ethically and
with purpose, can transform industries and
improve lives.

Building a Legacy of Innovation
an Impact
Under Jayani’s leadership, Bennheims Group
has expanded its global reach, achieving
growth through a blend of innovation and
a keen understanding of emerging markets.
Her business acumen and her relentless drive
for success have solidified the company’s
presence across diverse sectors.

Yet, her legacy is not measured by
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Jayani Bennheim, Executive
Chairperson of Bennheims Group

financial gains alone. Jayani is committed to
building a lasting, positive impact that
extends beyond profits. She has
cultivated a corporate
culture centered on

innovation,  inclusion

and sustainability. This

culture ensures  that

Bennheims Group

remains a trailblazer

in its respective fields,

while also prioritizing

the well-being of the
planet and its people.

Empowering Others and
Promoting Inclusivity
One of Jayani’s core principles is her
belief in empowering others. As a leader,
she has championed inclusive leadership
within - Bennheims Group, fostering a
workplace that encourages diversity, equal
opportunities and professional growth. Her
advocacy for gender diversity, particularly in
leadership roles, has earned her recognition
as a model of responsible leadership.

In addition, Jayani is deeply committed
to mentorship. She actively supports
aspiring entrepreneurs, offering them the
guidance and resources needed to succeed.
By creating an environment where new

Jayani Bennheim
leads with purpose,
driving impactful
change through
visionary leadership,
sustainability and
inclusive opportunities
for all.
* kK

ideas are celebrated and opportunities are
available to all, Jayani ensures her success is
shared with others, amplifying her influence
beyond the boardroom.

Commitment to Sustainability and
Social Responsibility
Jayani’s leadership is also marked by her
strong commitment to sustainability and
social responsibility. She firmly believes that
businesses have an obligation to protect
the environment and contribute to society.
Under her direction, Bennheims Group has
implemented several eco-friendly initiatives,
including tree plantation drives and
sustainable production methods to reduce
the company’s environmental footprint .
Her philanthropic  efforts are just
as impressive. Jayani has spearheaded
programs  that provide healthcare,
education and livelihood opportunities to
marginalized communities, particularly in
India. Her initiatives have positively impacted
thousands of lives, reflecting her belief that
businesses should actively contribute
to solving societal challenges.

Inspiring a New
Generation of
Entrepreneurs
Jayani Bennheim’s
journey is a powerful
testament to the
potential of purpose-
driven innovation.
Her success story is not
just about building a global
business empire;it's about using that

success to make a meaningful difference.
By leading with integrity, vision and a strong
sense of purpose, she has become a role
model for aspiring entrepreneurs who
seek to build impactful, socially conscious
businesses.

Her influence extends far beyond
the industries she operates in. Through
her innovative mindset, commitment to
social good, and focus on empowering
others, Jayani continues to inspire a
new generation of entrepreneurs to
lead with purpose, demonstrating how
leadership, guided by purpose, can change
lives, industries, and communities for
the better.
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reverse many of Biden’s Executive Orders and
expand the drilling of oil on federal land.
Trump’s most aggressive moves will be
on immigration enforcement. He vows to
tighten the U.S. border with Mexico through
a slew of Executive Orders, and aides say he
would end the U.S. “catch-and-release” pro-
gram and resume construction of a border
wall. At the same time, he says, he will order
U.S. law-enforcement agencies—and po-
tentially the military—to embark on a mas-
sive deportation operation designed to re-
move more than 11 million undocumented
migrants from the country. While the Posse
Comitatus Act forbids the deployment of
the military against civilians, Trump says
he is willing to enlist the military to round
up and deport migrants. “It doesn’t stop the
military if it’s an invasion of our country,”’
he says. Pressed on how he would respond
if the military refuses to carry out those or-
ders, Trump says, “I'll only do what the law

allows, but I will go up to the maximum level >

of what the law allows.” D s S
Trump tells TIME he doesn’t plan to re- DISCUSSES THE

store the policy of separating children from ATTEMPT ON HIS

. Fo . LIFE IN BUTLER, PA.
their families to deter border crossings. But

he doesn’t rule it out, either. “I don’t believe

we’ll have to, because we will send the whole For a mass-deportation operation of this
family back,” he says. “I would much rather scale, Trump’s advisers are planning to build
deport them together” Trump’s incoming more detention centers to hold migrants until
border czar, Tom Homan, says “there is no de- they can be deported to their home coun-
liberate policy being worked on to separate tries, a process that can take weeks, months,
families.” But he also leaves open the possibil- or even years to negotiate with receiving gov-
ity of children again being ripped from their ernments. It’s not clear if all will be willing
parents. “You can't say zero, it’s not going to to take the migrants back. “We just don’t ar-
happen,” Homan says. rest an alien and remove them on the same

TRUMP’S CHANGING COALITION
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day,” says Homan. “We’re going to need beds.”
Trump says he will use access to the U.S.
market as leverage to force foreign govern-
ments to cooperate. “I'll get them into every
country,” Trump says, “or we won't do busi-
ness with those countries.”

The operation would come at a steep
cost. The nonprofit American Immigra-
tion Council estimates the tally for Trump’s
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mass-deportation plans could be upwards of
$300 billion. Trump is likely to seek funding
from Congress, according to aides. “It’s going
to be expensive,” Homan says.

American taxpayers could bear the brunt
in other ways. Economists say deporting
many of the low-wage workers who bol-
ster multiple industries could lead to higher
prices. “If you eliminate the jobs of the peo-
ple who are working on building houses,
those who are also doing the accounting and
the supervising and the personnel and run-
ning the company—those kinds of jobs dis-
appear also,” says Douglas Rivlin of Ameri-
ca’s Voice, a progressive group that supports
immigration reform. “It’s a self-inflicted di-
saster” That’s before factoring in the social
and psychological costs to watching friends
and neighbors rounded up and removed from
their communities. “When you see the nightly
news and there’s a raid at Joe’s Pizza,” adds
Hiroshi Motomura, an immigration scholar
at UCLA, “that becomes very real.”

Just how radical Trump can be depends in
part on the buy-in of the Justice Department,
which is set to be led by former Florida attor-
ney general Pam Bondi, one of the defense at-
torneys on his first impeachment. Trump has
vowed to seek retribution against his politi-
cal enemies—saying the likes of Biden, for-
mer House Speaker Nancy Pelosi, Manhattan
District Attorney Alvin Bragg, special coun-
sel Jack Smith, and others would face investi-
gation and potential prosecution. Trump was
coy in his interview with TIME about whether
his DOJ will target his domestic political ad-
versaries, saying only that the decision will
be left to Bondi if she’s confirmed. “That’s up
to her,” he says. Either way, his victory spells
the end of federal prosecutions that charged
him with crimes ranging from election sub-
version to willfully retaining classified docu-
ments. (Trump denied the allegations.)

To dismantle the federal bureaucracy,
Trump has enlisted Musk and Vivek Rama-
swamy to head a commission, dubbed DOGE,
aimed at slashing the size of government.
Musk and Ramaswamy have touted massive
layoffs to the federal workforce, especially
civil servants, and cuts to regulations on ev-
erything from the water we drink to the air
we breathe. They promise to finish the job in
time for the 250th anniversary of American
independence, July 4, 2026.

Experts in government administration
say the commission risks degrading the
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state’s ability to function. “It’s going to be
harmful to the government’s capacity to
carry out the missions that Congress has as-
signed by statute,” like administering Social
Security and Medicare, says Peter Shane, a
New York University law professor. If the
Musk-Ramaswamy commission eliminates
large numbers of civil servants, the govern-
ment will likely have to rely on private com-
panies instead. “There’s no guarantee,” says
Shane, “that the contractors are going to be
either cheaper or more competent.”

On the campaign trail, Trump said he
would not order the DOJ to enforce the
Comstock Act, a 19th century law that pro-
hibits the mailing of abortion pills. When
he spoke with TIME before Thanksgiving,
Trump’s position on women’s reproductive

rights changed in the span of a few sentences.
First he left open the possibility that the Food
and Drug Administration could reverse ap-
provals for medication abortion, then said
it was “highly unlikely,” before declaring,
“We’re going to take a look at all of that”
Asked to clarify whether he was committed
to preventing the FDA from stripping access
to abortion pills, Trump replied, “It’s always
been my commitment.”

While Trump’s GOP will have majorities
in the House and Senate, he has telegraphed
few major legislative pushes beyond ex-
tending his first-term tax cuts and funding
an immigration crackdown. Trump says he
supports preserving the filibuster, which al-
lows a minority in the Senate to block leg-
islation. If that prevents the passage of
bills through Congress, he says he will use

v

TRUMP AT A
SECTION OF THE
BORDER WALL
IN SIERRA VISTA,
ARIZ.,ON AUG. 22
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executive action. “If I have even a little bit
of trouble,” he says, “I go to an Executive
Order because I can get it done.”

It was a glimpse of how Trump’s expansive
view of executive power will shape his second
term, when he meets with inevitable obsta-
cles. “The idea of the imperial presidency is
not new, but he’s taking it further than any-
one,” says presidential historian Julian Zelizer
of Princeton University. “He doesn’t care
about the kind of restraints that still guided
even Richard Nixon. None of that matters to
him. So the potential is for an extraordinarily
aggressive use of presidential power.”

For all the focus on Trump’s domestic
agenda, much of the activity when TIME vis-
ited Mar-a-Lago was on foreign affairs. Waltz,
the incoming National Security Adviser,
ducked in and out of meetings, speaking
with Vance and Steve Witkoft, the incoming
special envoy to the Middle East. A source
present in the national-security meetings
says the goal was to ensure that America’s
adversaries—and allies—were not tempted
to take advantage of the handoff between
administrations.

MANY OF TRUMP’S ANSWERS to the nation’s
problems, including his immigration and
trade policies, rely on successful diplomacy.
“America First” may be both a campaign slo-
gan and a governing North Star, but ending
forever wars and boosting U.S. economic ad-
vantage requires working with others.

Trump’s plans threaten to upend relation-
ships with allies and traditional trading part-
ners by imposing a blanket tariff on all im-
ports. Already, he has floated 25% tariffs on
Mexico and Canada, a move that most econo-
mists predict will cause prices to rise. And he
plans to increase tariffs on Chinese imports,
aiming to coerce manufacturers to make their
products in the U.S.

On the campaign trail, Trump liked to
brag about brokering a peace agreement
between Russia and Ukraine in 24 hours.
In person, he acknowledged this is trick-
ier than he let on. “The Middle East is an
easier problem to handle than what’s hap-
pening with Russia and Ukraine,” he says.
“The numbers of dead young soldiers lying
on fields all over the place are staggering.
It’s crazy what’s taking place.” Trump crit-
icized Kyiv for launching U.S.-made mis-
siles into Russian territory last month.
“I disagree very vehemently with sending
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missiles hundreds of miles into Russia. Why
are we doing that?” he says. “We’re just esca-
lating this war and making it worse.” When
pressed on whether or not he would aban-
don Ukraine, Trump says he would use U.S.
support for Ukraine as leverage against Rus-
sia in negotiating an end to the war. “I want
to reach an agreement,” he says, “and the
only way you’re going to reach an agreement
is not to abandon.”

In phone calls during the campaign, Trump
told Israeli Prime Minister Benjamin Netan-
yahu to wind down the war in Gaza by the
time of his Inauguration, a timeline that now
looks highly unlikely. In Israel and the U.S.,
many suspect Netanyahu is prolonging the
fighting to prevent snap elections that could
result in his ouster. “He knows I want it to
end,” Trump tells TIME. When asked whether
he trusts Netanyahu going into a second term,
Trump takes a second before answering,
“I don’t trust anybody.”

‘Anything can happen.

—TRUMP, ON THE POSSIBILITY OF WAR WITH IRAN

Trump also wants to expand the Abra-
ham Accords he brokered between Israel and
several Arab states to include Saudi Arabia.
But he’s less specific on a resolution between
Israel and the Palestinians. In his first term he
put forth the most comprehensive plan for a
two-state solution since President Bill Clin-
ton and prevented Netanyahu from extend-
ing Israeli sovereignty over roughly 30% of
the West Bank. But on Nov. 12, he nominated
as incoming U.S. ambassador to Israel Mike
Huckabee, a zealous supporter of the settle-
ment movement who advocates for Israel’s
annexing the West Bank.

The sudden collapse of Assad’s rule in Syria
on Dec. 8 adds another layer of complexity
to the Middle East. It brings to power a rebel
group once affiliated with al-Qaeda, but also
marks yet another setback for an Iran regime
already weakened in Lebanon and Gaza. Some
analysts fear the losses may make Iran more
likely to push for a nuclear weapon. Since
Trump pulled out of the Iran nuclear deal
in 2018, Tehran has edged ever closer to ac-
quiring a nuclear weapon. As of April, the

International Atomic Energy Agency esti-
mated that Tehran has enough weapons-grade
uranium to build abomb in a matter of weeks.
Iran and its proxies have waged a multifront
war against Israel and have targeted U.S. as-
sets in the region. During the presidential
campaign, the Iranians plotted to assassinate
Trump, according to federal charges brought
in November by the Department of Justice.
While the President-elect prides himself on
not entering into any new wars in his first
term, he leaves open the possibility that one
may be necessary in a second. Asked about the
chances of war with Iran, Trump pauses, then
replies, “Anything can happen.”

By the time the dinner hour is approach-
ing, the crowd has swelled in the ornate recep-
tion area at Mar-a-Lago, transforming itintoa
buzzing king’s court. Job seekers camp out on
sofas, waiting to buttonhole Howard Lutnick,
the Wall Street executive who co-chairs his
transition. Lutnick, who is also Trump’s cho-
sen Commerce Secretary, has been tasked by
Trump with vetting Cabinet appointees for
the trait Trump values most: loyalty.

Trump has selected unconventional nom-
inees who have demonstrated fealty to him
and his agenda: former Fox News host Pete
Hegseth for Defense Secretary; Tulsi Gab-
bard to become the Director of National In-
telligence; and Kash Patel as his FBI director.
He rewarded Kennedy by nominating him to
lead the Department of Health and Human
Services, and chose a pro-union Labor Sec-
retary in a nod to working-class voters while
also installing billionaires in top positions to
appease the donors who like Trump’s tax cuts
and deregulation. The Cabinet taking shape
reflects the fragmented coalition that powered
him to victory, with Trump diehards mingling
with mainstream choices like Senator Marco
Rubio for Secretary of State and financier
Scott Bessent at the Treasury Department.

As Trump gears up for his war on Wash-
ington, Washington’s institutions are care-
fully pushing back. Republican Senators
forced Trump to abandon his first choice to
run the Justice Department, the far-right for-
mer Congressman Matt Gaetz of Florida, re-
coiling at his bombastic style and allegations
that he had sex with a 17-year-old girl. (Gaetz
denies this.) When it became clear the votes
weren’t there, Trump told Gaetz, “Matt, I
don’t think this is worth the fight,” he tells
TIME. In a matter of hours, he announced
Bondi, another loyalist, as a replacement.
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JAMES BLAIR
Deputy Chief
of Staff

The campaign’s
political director
will add Hill outreach
to his duties in the
White House

ELON MUSK
Co-head of DOGE

The world’s richest
man will head
a commission
tapped to find ways
to slash the federal
government

MIKE WALTZ

National Security
Adviser

The former Florida
Congressman
and Green Beret
is now a trusted

confidant
STEPHEN MILLER \«

Deputy Chief of
Staff for Policy

The far-right
immigration adviser
will have a broader
portfolio in Trump’s

second term

ILLUSTRATIONS
BY SAM KERR
FOR TIME

DONALD TRUMP’S INNER ORBIT

TOM HOMAN RUSS VOUGHT
Border Czar OMB Director
Formerly director of Returning to
ICE, Homan has been his old role, Vought
tasked with tightening is expected to take
the U.S.-Mexico a hammer to the
border and overseeing administrative state SUSIE WILES
mass deportations Chief of Staff

After co-running
Trump’s successful
2024 campaign, she

will manage his White
House operation

J.D. VANCE
Vice President

Trump’s second
in command
represents the
next generation
of MAGA

HOWARD LUTNICK
Commerce Secretary

A fellow New
York billionaire
and close friend,
Lutnick is vetting
potential staff
picks for loyalty

TAYLOR BUDOWICH

Deputy Chief of Staff
for Communications
and Personnel

The longtime aide is

PAM BONDI MARCO RUBIO focused on media
Attorney General Secretary strategy and staffing
The loyalist has been A
picked by Trump Once a primary
to lead a Justice rival, Rubio will
Department that may soon manage the
probe his adversaries Administration’s

foreign policy
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Senators have expressed alarm at Hegseth’s
lack of experience and allegations of sexual
assault and alcohol abuse, which he denies.
Some also worry about putting Gabbard at
the helm of the U.S. intelligence community,
given her prior positions in support of Russia
and Assad’s Syria.

Trump says he will honor the Senate’s role
in confirming or rejecting his appointments
but does not rule out using recess appoint-
ments or installing acting agency heads to cir-
cumvent Senate approval. “I really don’t care
how they get them approved,” he tells TIME,
“as long as they get them approved.” Are re-
cess appointments off the table? “No,” says
a senior Trump adviser. “He’s not going to
accept being d-cked around.”

Trump says he will not ask members of
his Administration to sign a formal loyalty
pledge. “I think I will be able to, for the most
part, determine who’s loyal,” he says. Anyone
who gets crosswise with him, he says, will be
gone in short order. That includes firing not
only his own Cabinet secretaries and political
appointees, but also civil servants who work
in the Executive Branch. “If they’re not fol-
lowing my policies,” he says, “absolutely.”

Trump’s aggressive use of presidential
powers will test the judiciary, the last line of
defense against actions that threaten consti-
tutional norms. His critics worry that even if
the high court strikes the President’s actions,
his Justice Department may not enforce the
rulings. Trump and his aides are getting ready
for an onslaught of lawsuits from groups chal-
lenging everything from his immigration mea-
sures and attacks on the federal bureaucracy
to his attempts to withhold congressionally
appropriated funds. “We’re constrained by re-
alities of government and process in certain
ways,” says a Trump official, “but he’s gonna
try to do big sh-t.”

With unified control of Washington, there
will be more pressure on Trump to deliver on
his campaign promises to lower the cost of liv-
ing, revive the manufacturing sector, reverse
America’s trade deficit with China, and make
peace abroad. Donald Kettl, an expert on gov-
ernment administration and former dean of
the School of Public Policy at the University of
Maryland, argues that Americans are not pre-
pared for the level of disruption that Trump’s
second stint in the White House is poised to
bring, from potential changes to the education
system to revisiting routine childhood vac-
cines, which Kennedy falsely linked to autism

despite scientific evidence to the contrary.
“The scale of change that we’re going to see
is unprecedented, and the implications for
government are enormous,” he says. Voters
believe the government is wasteful and un-
trustworthy, Kettl adds, but if Trump follows
through on his pledge to slash a wide range of
programs, “you could end up with blowback
very quickly that affects the lives of lots and
lots and lots of ordinary Americans.”

By the end of Trump’s first term, voters
were exhausted by the chaos, fed up with
his antics, and frustrated by his manage-
ment of an unprecedented global health cri-
sis. He left office with low approval ratings.
Trump’s victory in November may be partly
the product of short memories. For his part,
Trump puts faith in his negotiating abilities.
“We can use the same words,” he says, “but
maybe it’s a look in your eye that works.”
Yet already, the President-elect is moving

‘People are genuinely afraid
that if they don’t listen to him,
bad things can happen/

—VICE PRESIDENT-ELECT J.D. VANCE

the goalposts on some of his pledges, like
lowering the price of groceries. “It’s hard to
bring things down once they’re up,” Trump
says. “You know, it’s very hard.”

If his approach doesn’t work and Trump
feels boxed in, critics worry he will become
ever more extreme. To his closest aides, the
President-elect’s unpredictable style will
give him an edge over America’s competi-
tors. “People are genuinely afraid that if they
don’t listen to him, bad things can happen,
and there are consequences for disregarding
him,” Vance says. Faced with the challenges
of governing, Trump seems almost wistful
that his last campaign is behind him. “It’s
sad in a way,” he says of his election win as
the shadows begin to fall on the manicured
lawns around his mansion. “It will never

son happen again.”
N THE QR .
o __ Buta lotcanhappenin f01_1r years u_nder Pres-
PURCHASE PRINTS ident Donald J. Trump. —With reporting by LES-
RGNS LIE DICKSTEIN and SIMMONE SHAH/NEW YORK
YEAR COVERS and PHILIP ELLIOTT/CAMBRIDGE, MASS. O
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CONTENT FROM SHALBY HOSPITALS

HEALTHCARE LEADERS DRIVING INDIA FORWARD:
GLOBAL EXPERTS IN ORTHO MAKING
JOINT MOBILITY PAINLESS

Avisionary and intrepid entrepreneur, Dr. Vikram Shah, a world-renowned
orthopedic surgeon, celebrates 30 years of Shalby Hospitals, founded by
him in 1994 in Ahmedabad, Gujarat. Today, with over 200,000 successful
knee and hip replacement surgeries and averaging over 17,000 orthope-
dic surgeries every year, Shalby is the largest state-of-the-art center for
joint replacement surgery in India and is setting global benchmarks.

Excellence, passion, vision and grit
are a perfect cocktail for this kind of
success. Dr. Vikram Shah epitomizes
these qualities desired in an achiev-
er with generous oodles of compas-
sion for his fellow citizens. Lucrative
offers of a high-flying career abroad
after completing his specialization
inthe U.S. and U.K. failed to lure him,
and he chose to return to his home
state of Gujarat, India, to bring suc-
cor to thousands of people suffer-
ing from mobility issues due to joint
problems of the hip and in the limbs.

Though aware that the road ahead
was pockmarked with challenges,
Dr. Shah was driven by the pur-
pose of putting to good use his
expertise in orthopedic surgery,
making a beginning with a stan-
dalone hospital. As was wont to be,
very soon, the reputation of his in-
spiring persona, excellence in his
specialty and the high quality of
services rendered at the hospital
spread far and wide among people
with joint aches and pain, besides
severe complications. They flocked
to him in large numbers. With an
increasing number of patients, Dr.
Shah, having established a thriving
center of excellence, especially in
the field of joint-replacement sur-
geries, was compelled to go into
expansion mode. Under the lead-
ership and vision of Dr. Shah, Shal-
by Hospital grew into a formidable
multispecialty hospital chain with-
in three decades. Today, its clinical
outcomes and overwhelming vol-
ume and success rates of ortho-
pedic surgeries performed by over
100 qualified orthopedic surgeons
make Shalby what it is in letter and
spirit, dedicated to the service of
humankind.

Keeping pace with changing
times and demands for more
healthcare conveniences, Shalby,
although starting as an ortho-
pedic specialty hospital, had to
spread its wings beyond ortho-
pedics. The community’'s trust in
Shalby and its desire for integrat-
ed and comprehensive healthcare
services under one roof inspired
the hospital group to expand
into other specialties like cardi-
ology, oncology, neurology and
transplant medicine. Today, these
fields account for more than half
of Shalby’s surgical interventions.
The hospital has a full-fledged ap-
proach to services dealing with
critical and complex cases in over
40 disciplines through over 1,000
highly skilled full-time doctors.

Growing from strength to strength,
the national footprint and reach of
Shalby include 16 state-of-the-art
multispecialty hospitals across 13
cities in India. Metro cities like Ah-
medabad, Delhi, Mumbai, Jaipur,
and Tier1citiessuch as Surat, Indore,
and Mohali are among those cov-
ered by the hospital group’s glob-
al healthcare facilities and medi-
cal services. The network has over
2,400 beds and more than 4,600
highly skilled doctors, surgeons and
trained support staff, forming the
backbone of Shalby's brand that
drives the growth, patient experi-
ence and success of the hospitals.
Shalby is accredited by national au-
thorities and partners with national
and international insurance provid-
ers to make its healthcare services
accessible to a wider population.
Adding to its credibility, Shalby Lim-
ited is listed on both the premier
stock Exchanges NSE and BSE.

DR. VIKRAM SHAH
Founder Chairman & Managing Director
Shalby Hospitals

Shalby has emerged as a first-choice
destination for medical tourists with
a major emphasis on “revision sur-
geries.” Shalby’'s reputation has at-
tracted patients fromm more than 100
nationalities in Europe, North Ameri-
ca, the Middle East, Africa and South
Asia who seek solutions to complex
cases that other hospitals have re-
jected. More than 10% of the patients
in the hospital network are interna-
tional patients. The strides the group
has made to balance price with qual-
ity care were achieved by ensuring
best global practices, cutting-edge
technology and strict adherence to
very high standards of quality.

Under Dr. Shah's vision and leader-
ship, the hospital group is poised for
phenomenal growth. On his plate
are plans to build the 200 bedded
Asha Parekh Hospital in Santacruz,
Mumbai, which would fortify Shal-
by's toehold in a major cosmopol-
itan center. His vision is to replicate
what Shalby has achieved in setting
up world-class medical infrastruc-
ture and healthcare services to span
the length and breadth of India after
an in-depth, careful assessment of
availability, access and affordability,
handled with sensitivity, alleviating
pain from thousands of lives.
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Content from Global Kigyo

Exporting Standards

and Expectations

Japanese businesses are working hard to uphold
the nation’s proud global sales record.

Even amid post-pandemic uncer-
tainty, geopolitical insecurity and
game-changing technology, there has
been one constant when it comes to
Japan’s overseas business development.
High quality has been the guiding

light for companies navigating today’s
choppy international waters, with the
economy reporting healthy foreign di-
rectinvestment (FDI) figures of $182.1
billion in 2023, an increase of 4% on the
previous year. Modern firms are now
working to maintain and further this
reputation for reliability and excellence.
Susumu Nikawa, president of Japan
E.M. Solutions Co., Ltd., places great
importance on monozukuri, the Japa-
nese tradition of prioritizing quality.

and Thailand,”said Kimura.

While upholding Japanese stan-
dards is vital, embracing the local culture
isalso crucial,according to Masayoshi
Ito, president of Sankosha Corporation.
“The mostimportant point is not to
import Japanese-style practices into
other areas. Successful expansion
should involve local workers working
forlocal managers, which we have
made a point to ensure in Indonesia
and China. We always trust the local
managers to maintain quality and
stable production,”said Ito.It’s a similar
story for Riko Float Technology Co.,
Ltd.,according to President Takashi
Ogata. “We are very confident about
our products and their quality,and

is also a consideration for bearings firm
Ever-On Corporation. “It’s an ongoing
challenge for us, but we always focus
on leveraging the strengths of both our
Japanese and overseas partners. When
there’s a discrepancy, our technical
department helps to bridge the gap.
For instance,if a Japanese company has
strict standards, it will do everything

it can to meet them,”said President
Mamoru Maenishi.

Kenichiro Ishida, president of Shoei
Co.,Litd.,agreed.“We have to follow dif-
ferent safety standards in the world, and
since standards vary, each product design
must be tailored to meet each safety
measure. Each consumer market has
different needs. As Japanese manufac-
turers, we excel at managing these factors
in detail,”said Ishida. Susumu Yamazaki,
president of electronics business Athlete

JAPAN'S OVERSEAS SUCCESS IN NUMBERS

#3 (1)

Global Ranking in FDI
Net Outflows

“We aim to improve our profit-loss
ratio and double sales by returning to
the monozukuri mindset,and we can’t
focus solely on Japanese partners and
products. Moving forward, we hope

to offer our services and know-how to
international companies wanting to en-
ter the Japanese market,”said Nikawa.
Masashi Kimura, president of Tokyo
Measuring Instruments Laboratory
Co.,Ltd.,has major ambitions for
global growth. “Our long-term vision
is to advance to other areas, which has
begun through establishing a subsidiary
in South Korea. The overseas market
has been fruitful for us, with around a
16% share of our total sales. We hope

to grow this more in the future. From
our base in Korea, we hope to expand to
other areas in Asia,such as China, India
www.global-kigyo.com

200.1% 4

2022-2023 growth in
Outward FDI to the UK

have been successful in the domestic
market for along time. However, we
might have lacked some customers’
perspectives in the overseas market.
Adding customization to Japanese
quality and competitive prices, we are
sure to be strong competitors globally,”
said Ogata. Logistics business Logicom
Co., Ltd.is also putting down overseas
roots. “We established a joint venture
with a Chinese company in Thailand
due to regulations that prevent foreign
companies from owning more than
50% of shares. Our subsidiary exists
now as a ‘local’company and acts as
abridge. We can then provide our
services there and optimize the supply
chains of our partner,”said President
Masato Oue.Balancing the Japanese
mindset with different global partners

659 4P

Number of Outward Greenfield
Investments in 2023

Sources: MofF, World Bank, fDi Markets.

FA Corporation, is looking to expand
the firm’s horizons beyond his existing
and very successful overseas operations.
“Most Western companies have produc-
tion facilities in China or Southeast Asia,
so we aim to target the Western world as
the next key region to introduce our core
technologies,”said Yamazaki. Similarly,
Hiroshi Matsubara, president of motor-
cycling accessory firm RS Taichi Inc.,is
looking to build on current progress in
nations across Asia. “We have been in the
Asian market for more than 30 years and
are probably the oldest Japanese accesso-
ry manufacturer that deals directly with
local distributors overseas. The target
market we are most focused on going
forward is Indonesia, which has a large
population and a strong attachment to
motorcycles,”said Matsubara.



Content from Global Kigyo

Next Generation Tech for a Next Generation Workforce

Japanese logistics firm Logicom is investing in the latest workflow and automation technology to improve

performance and attract new recruits.

Masato Oue
President
Logicom Co., Ltd.

In anindustry built on delivery and customer satisfaction, pi-
oneering new technology and innovation is vital. At Japanese
company Logicom Co.,Ltd.,developing new systems and
products is a priority—but so is attracting the right human
resources to utilize them properly. The firm aims to stream-
line processes using the latest breakthroughs in automation
and connected technology. With this, they plan to recruita
new generation of employees by trying to change any precon-
ceived notions they may have about working in the industry.
According to President Masato Oue, this is a major part of
the business’s strategy moving forward.

“University students want to experience something
useful for their career from day one, and they do not look
favorably at working within a warehouse. Right now, we are
trying to implement new technologies such as automation so
we can potentially bypass a portion of that warehouse phase,”
said Oue. “I really want young people to experience jobs in
which they have to think and propose something new,”he
said. A central part of the firm’s client-focused implementa-
tion of new technology throughout the automotive industry
is its bespoke WMS (Warehouse Management System) and
advances in automation. President Oue believes that once
fully up and running;, this
will be the first auto-
mated system of its kind
for that sector in Japan,
and he hopes to roll it

=
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out around the world in due course. The company operates
aJIT (justin time) delivery and supply structure designed

to achieve maximum efficiency for clients and partners. This
also extends to providing a one-stop-shop service to help
meet every need and demand. “Our WMS is quite a unique
system as it is connected to all Japanese carmakers and truck
makers’procurement systems. Most logistics companies
have either no or limited access to car makers’procurement
systems. If materialized, we can optimize the whole manufac-
turing chain, which is our future goal,”said Oue. “We are not
simply a logistics company anymore—we are a company that
supports the full optimization of our client’s supply chain,”
Oue said.

As such, the business is proactive internationally in
overseas sales and inward investment. “When some foreign
companies come to Japan, they want to avoid hiring many
people. By forming a joint venture with us, we can take care
of everything on their behalf,”said Oue. “Our philosophy has
been one of ‘trust and contribution’since it was established.
We have tried everything that helps optimize clients’supply
chains, including manufacturing, assembling, inspecting and
trading. Forming a joint venture with a client is also a good
way to optimize their supply chain in Japan,”he added. By
working closely with clients not only in Japan, Logicom
aims to develop further this culture for the global logistics
industry.
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The Company Sensing Change

PioneeringJ dpanese sensor and gauge technology firm Tokyo Measuring Instruments Laboratory is

looking ahea

Masashi Kimura
President

Tokyo Measuring Instrdments
Laboratory Co., Ltd.

& TML

A Japanese sensor tech company is enjoying great success
in Japan and many other markets, with equipment prov-
ing invaluable in the construction, civil engineering and
manufacturing industries. Across a wide range of sectors,
products made by Tokyo Measuring Instruments Laboratory
Co.,Ltd. are helping save costs, labor and time by offering
unique detection capabilities for crucial systems and mech-
anisms. The firm’s most vital applications are in the fields

of civil engineering and construction, where its products
monitor the safety and lifespan of buildings, landscapes,
roads and bridges.

'The firm is now working to strengthen its overseas pres-
ence by bringing its years of sensor expertise to new markets
worldwide, with particular interest in the infrastructure and
automotive sectors of neighboring countries in Asia.“We
have great strengths in the construction and civil engi-
neering fields, so this is an area we wish to pursue in South
Korea. As well as this, we are approaching large automobile
manufacturers, such as Hyundai and Kia,” said President
Masashi Kimura. “There is a large potential market in the
country, which means that we decided to start our own
subsidiary that markets our strain gauges. By increasing
the sales of this product in South Korea, we hope to be able
to expand to other product categories in the future. Fur-
thermore, we are aiming to accelerate growth in the Asian
region by setting South Korea as a base while expanding

www.global-kigyo.com

ith exciting plans for overseas expansion.

into markets such as China, India and Thailand.”

'The business has been responsible for significant
advances in the measurement field, including the world’s
first polyester strain gauge in 1956, an advance on previous
paper-based gauges. That has since been followed up with a
range of different materials for products that can be used in
various temperatures and conditions. Other leading innova-
tions include automotive sensors that can capture real-time
vehicle performance data, crack detection sensors, a suite of
measurement software systems, and the new battery-operated
T-ZACCS device used in remote locations such as dams
and deep mountain passes.

Given the climatic and tectonic issues across the
Asia-Pacific “Ring of Fire”region, a significant part of
the company’s operations focuses on disaster prevention.

Its innovative measurement products are used for major
infrastructure projects, as well as monitoring landscapes

for shifting ground and testing the strain and durability of
roads and bridges. “In the civil engineering sector, there are
two main areas: construction of new structures and mainte-
nance renovation. For the former, our sensors are often used
by research institutions requiring precise measurements.
With existing infrastructure, such as bridges, our sensors are
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used in systems that ensure safety as the structure ages. For
highways, our sensors are often used to monitor the slope

in cases of landslide danger,” said Kimura. Another main
driver for the firm’s pioneering R&D is helping to develop
increasingly automated and remotely operated systems to
mitigate workforce issues related to Japan’s acute aging pop-
ulation crisis. “Our sensor technology also provides a useful
measure to take against a shortage of manpower, with a
centralized system that can be checked at the office without
the need for field visits,” Kimura said.
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Mounting at Micro-level Precision

Japanese tech manufacturer Athlete FA is pushing innovation to the next level with miniaturized

component developments for the electronics industry.

Susumu Yamazaki
President
Athlete FA Corporation

Athlete

Athlete FA Corporation

It’s one of the biggest driving forces in today’s global econ-
omy—relying on the tiniest and most precise components
for its successful manufacture. Semiconductors are vital for
awide range of industries and sectors, powering devices,
circuits and all kinds of technology globally. That’s where
companies like Athlete FA Corporation come in. The
Japanese firm is a pioneering force in manufacturing
components essential for the production
of electronics.

As demand increases globally,
the company’s precision research and
development has been supporting
the evolution of core technol-
ogies in the industry to help
meet changing market needs.
Athlete FA's most significant
product innovation is its solder
ball mounter, crucial for all modern
electronics manufacturing. Micro
solder balls act as pathways for
electrical signals on wafers and
substrates used in semiconductor
components. The firm has been help-
ing shape the sector with significant advances
in the field, and President Susumu Yamazaki
takes his role in the tech industry very seriously.
“The company’s core focus is the micro ball mounter that
has been our top-selling product for the past few years,”said
Yamazaki. “This machine plays a crucial role in smartphones,
servers and computer components such as GPUs and CPUs
by mounting solder balls to wafers and boards to create

Techno

Analysis
Technology

Image
Processing
Technology

Ultrasonic
Technology

Positioning
Technology

BM-2150sSI

Temperature

Control

electrodes,”he said. One of the most critical elements of the
company’s success in manufacturing electronic components
has been keeping up with micro technology trends thanks
to its expertise in miniaturization. As a result, it is working
to reduce process sizes by as much as a third. “As semicon-
ductor chips continue to shrink, the size of solder balls has
also decreased, with the smallest today being 45 microns.
However, we have the capability to mount minute solder balls
as small as 30 microns, ensuring precision and adaptability
to the latest technological demands,”said Yamazaki. “We
have been developing automation and assembly machines
for electronic devices and expanding our portfolio into the
semiconductor and LCD fields. Our company possesses the
integral technology required for such equipment, giving us
several competitive advantages,”he added.
Part of the firm’s growth strategy is to take advantage of
Japanese government-backed plans to ramp up semiconductor
manufacturing to better compete against rival nations, including
South Korea and Taiwan. President Yamazaki believes his
business’s greatest strengths are its ability to
combine core mechanisms into affordable,
high-quality products,and its agility in
responding to changing conditions. He
hopes the company can strengthen its
overseas partnerships as a re-
sult.“These factors give us a signifi-
cant competitive edge both within
Japan and globally. Most Western
companies have production facilities
in China or Southeast Asia, so we aim
to target the Western world as the
next key region to introduce our core
technologies,”said Yamazaki.“Our
top-tier engineering and marketing
capabilities allow us to swiftly understand
and respond to client needs,”he added. Central to
the firm’s successes has been a commitment to the
Japanese business tradition of monozukuri, meaning
to prioritize the best possible quality and customer service.“We
have a strong commitment to monozukuri,a quality that has been
very appealing to other nations for along time.Japan has along his-
tory of developing technology and is aworld leader when it comes
to the application of technology,”said Yamazaki.
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Keeping Innovation Afloat

“Adding customization
to Japanese quality, we
are sure to be strong
competitors globally.”

Takashi Ogata
President
Riko Float Technology Co., Ltd.

From automobile engines to semiconductor plants,a small,
niche product called the NBR Float’ switch is paramount to
ensuring safety and reliability. Riko Float Technology Co., Ltd.,
Japan’s only specialized manufacturer in this sector, is playing
an essential role. President Takashi Ogata noted his firm’s
importance in future liquid hydrogen vehicle development. “In
this form, they can use our float switch products, which gives us
potential for future R&D,”he said. Ogata also emphasized the
“3Gs”strategy of customer care: genda (place), genjitsu (facts)
and genbutsu (products). “When we have customer complaints,
we send our employees to the customer’s workplace to look at
the actual problem and understand the situation,”he said. With

strong sales in Japan, Ogata
—PFT

plans to boost overseas sales
to 50%, focusing on South-
RIKO Fizat Technology co., Itd.

east Asia and India.

Prioritizing Tech Quality

“We need to become glob-
al manufacturers that
represent the ‘Made in
Japan’ brand.”

Susumu Nikawa
President
Japan E.M. Solutions Co., Ltd.

In modern electronics manufacturing, quality is the most
crucial factor for SMIE firms competing with mass-production
rivals. For Japanese company Japan E.M. Solutions Co., Ltd.,
that means working to maintain the reputation of the “Made
in Japan”accolade. The business produces computing technol-
ogy for clients in a wide range of sectors, including healthcare,
mobile devices, automotive and finance. With a proud record
ofinnovation, itis developing smart technology production
facilities incorporating Al and the IoT (Internet of Things).
However, President Susumu Nikawa insists that while the firm
is pioneering new systems, full auto-
mation is not always the right fit for
companies like his.“We need to focus
on manufacturing a wider variety in
smaller batches, rather than on mass
production,”said Nikawa.

on your side

Japan E.M.Solutions Co., Ltd.

Protection When Lightning Strikes

Japanese lightning protection firm Sankosha Corporation works tirelessly to develop new solutions to

help shield property, people and electronics from lightning strikes.

able electronics. The firm works with
major corporations, public infra-

S-SANKOSHA

Masayoshi Ito
President, Sankosha Corporation

As society and business become ever
more reliant on technology, defend-
ing such systems from disaster has
never been more important. Sankosha
Corporation of Japan is a specialist
inlightning protection, developing
high-tech products to guard against
power surges that can damage vulner-
www.global-kigyo.com

structure projects and organizers of
public events such as concerts and golf
tournaments. “Businesses with sophis-
ticated technology, such as railways and
telecommunications, are particularly in
need. We will work with larger actors

in the future so that we can tackle new
markets, including 5G communica-
tions and EV charging stations,”said
President Masayoshi Ito. As global
warming has been linked to increased
lightning strikes, the business hopes to
share its protection technology further.
Asian countries such as China, Indo-
nesia, Malaysia and India are currently
markets of great interest, while expan-
sion into Africa and South America
is alonger-term possibility. “We have
been growing in Asian markets in
the past decade. We are now
ready to step further onto

the global stage,”said Ito.

www.sankosha.co.jp

Lightning Protector
for CCTV/Ethernet



Content from Global Kigyo

Holding the Key to a Better, Sustainable World

What began with a passion for growing healthier, more beautiful flowers resulted in a new concept of
water, changing how it affects everything in the environment and beyond.

Koichi Akatsuka
President
Akatsuka Group

Al
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Horticulture business Akatsuka Group hopes to revolutionize
the way the world looks at hydration with an original water
technology that can boost health and sustainability. Forty
years ago, this Japanese firm developed FFC Water technol-
ogy through extensive research on iron’s vital role in plant
growth combined with the company’s extensive botanical
experience. Based in Mie Prefecture, Akatsuka Group was the
firstin Japan to mass-produce orchids through tissue culture
in 1967.The firm has been working with leading universities
when conducting its research. More recently, researchers at
Harvard University reported that FFC Water can enable
farmers to achieve the same crop yield using up to 50% less
water. Beyond agriculture, FFC Water shows potential in oth-
er areas. Harvard experts and others in biology and microbiol-
ogy, public health and environmental health have uncovered
broader potential uses in fields ranging from plant and animal
growth to environmental conservation.

Company President Koichi Akatsuka firmly believes
that FFC technology is an ecological game-changer with
wide-ranging applications. “Our company has been helping
people improve the health of all living things since 1984,”
said Akatsuka. “FFC technology is being incorporated into
more and more companies’products and services such as
agriculture, aquaculture, food manufacturing and so on.They
report improved product quality while also making them
more environmentally friendly,”he said. Akatsuka’s first
successful product outside of horticulture was a health drink
named FFC Pairogen, consisting of FFC Water mixed with

natural ingredients such as vinegar. Other successes followed,

including FFC ceramics, which improves and activates water,
and FFC soil conditioner and compost. “University research
even pointed to FFC Water stimulating the proliferation and
differentiation of skin cells. That discovery led us to develop a
skincare cosmetics line. The more interest in FFC grows, the
more uses we discover!”added Akatsuka.The firm’s work also
supports the Sustainable Development Goals (SDGs), a key
policy and strategy issue for all businesses in the face of climate
change concerns. Akatsuka says that his firm was a proponent
of green action long before the announcement of government
initiatives. “The FFC approach is from a totally new direction.
Instead of simply slowing human damage to ecosystems, FFC
is actually capable of adding positive eftects to ecosystems,
such as rejuvenating vegetation,”he said. Businesses using
large volumes of water have reported that FFC ceramics boost
growth and profitability, while the natural effects of FFC
Water restore ecosystems. “We believe that spreading this
technology will lead to a society in which health, the environ-
ment and the economy are in a virtuous cycle. We have many
partners who share the same philosophy. It can be used to help
address all the SDGs. Fundamentally, every industry requires
water,which is essential for living things,”he said.

'The company’s connection to the environment has deep
roots in its horticultural expertise. Akatsuka showcases this
atits Suzuka Forest Garden, featuring 200 weeping plum
trees, where it aims to pass on traditional Japanese pruning
techniques. Attracting 70,000 visitors in early spring, the
plum garden is a living example of the strength of FFC Water
and Akatsuka’s gardening techniques. This forward-thinking
company,which has operated farms in Brazil, Hawaii and
Thailand, can maximize FFC’s benefits for growing healthier
plants.The next step for the business will involve spreading
awareness and sales of FFC technology far beyond the borders
ofJapan.“We hope that actively increasing the efficiency of
water by utilizing FFC technology can have a huge benefit
inavariety of nations, particularly for irrigation with declin-
ing aquifers,”said Akatsuka. He added, “To truly improve
environmental conditions and pass on a bountiful planet to
future generations, we must go beyond minimizing human
destruction or simply being ‘eco-friendly.” We must develop
solutions that can actually rejuvenate the environment and
reverse damage. That’s exactly what FFC does, by helping all
living things on Earth thrive.”

-
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Japan’s Material Upgrades The Trading Heart of Japan

Alongside its modern high-tech economy, Japan has an
indelible link to its past through traditional art, craftsman-
ship and culture. Rather than clashing, these two sides of the
business world complement each other, powering the creative
thinking and innovation that have long been Japanese
hallmarks. Companies working with traditional materials
often combine classic ideas with the latest technology to
great success. For example, horticulture firm Akatsuka Group
utilizes natural ingredients to create a wide range of different
products.“A combination of tradition and innovation elevates
the overall quality of Japanese products. Every manufacturer
in the country tries to contribute to the public interest,”said
President Koichi Akatsuka. Toru Kotajima, president of bag
manufacturer Kyowa Co., Ltd.,is proud of his country’s per-
formance in fashion. “There is one distinct difference between
Japanese and overseas design—the unique aesthetic called
wabisabi, translated as ‘simplicity,” ”said Kotajima. Chiharu
Nousaku, president of tin sculpting and molding firm Nousaku
Corporation, said keeping up with trends is vital. “The next
challenge for us is the modernization of our techniques. We,
of course, value traditional techniques, but that way could

not meet global demands,”said Nousaku. At the enameling
business, Hanwa Horo Co., Litd., President Yukio Takano
places great importance on quality. “The Japanese are known
for taking great care at all stages of production and the idea of
craftsmanship,”said Takano.

“Trading companies com-
municate market needs
between consumers

and artisans.”

Mamoru Maenishi
President
Ever-On Corporation

Japan is renowned for excellence in manufacturing and inno-
vation. However, just as important to the nation’s economic
success is its proud tradition of trading companies. For almost
90 years, the Osaka-based Ever-On Corporation has played a
crucial role in machinery production, supporting sales of vital
components such as bearings and belts. Well-established in
Japan, the company is now looking to expand across Asia. A
new office is planned for Thailand, while Laos and Cambodia
have been mentioned as markets with exciting potential.
President Mamoru Maenishi is a champion of his firm’s partin
the manufacturing industry. “Whether a company is an SME
or amajor manufacturer, it’s hard to cover Japan with just their
own sales capabilities. This

islikely the reason trading

companies are so prevalent -QI E V E R D N

inJapan,”said Maenishi.

Fusing Fashion With Tradition for Global Success
Kyowa Co.,Ltd.’s popular brand, HIDEO WAKAMATSU, has been growing continuously and

expanding its sales globally, driven by diverse influences.

As the flagship fashion line of Japanese firm Kyowa, HIDEO WAKAMATSU
bags are a truly global success story with worldwide market appeal. According to
Kyowa’s President Toru Kotajima, the firm works to channel all of its experience
crafting suitcases, business bags and school bags into delivering quality fashion ac-
cessories for international markets. “Our strength lies in having a diverse product
lineup,and this diversity has been key to maintaining stability and growth in an
ever-changing market. We are always pushing to be the leader in the market,”said
Kotajima. HIDEO WAKAMATSU is the firm’s global brand, and it has been a
fixture in the fashion world since opening its first store near the Luxembourg Gar-
dens in Paris 35 years ago. Their bags are manufactured using the latest technology
and materials that reflect the firm’s Japanese origins and traditions. The designs
have a sophisticated sense of rhythm, inspired by the Japanese people's taste for
beautiful, simple functionality and delicate sensibilities—with a unique place in
the market.“By raising awareness of brands like HIDEO WAKAMATSU, we aim

to empower consumers with choices that reflect our quality and design,”

said Kotajima.

lhn HIDEQ WAKAMATSU

TOKYO

www.global-kigyo.com

Hideo Wakamatsu
Designer
Kyowa Co., Ltd.
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Soil to Sustainability: MicroAlgae Solutions
Transformative Role in India

n the realm of sustainable innovation

and ecological stewardship, MicroAlgae

Solutions India Pvt. Ltd. (a subsidiary
of AlgaEnergy Spain) stands as a beacon
of transformative change. Under the
leadership of Debabrata Sarkar, Chairman
and Managing Director India and Vice
President Asia Pacific, the company
exemplifies the integration of cutting-edge
science with a profound commitment
to nature. Founded as a subsidiary of
AlgaEnergy, a global biotech pioneer,
MicroAlgae Solutions has embarked on
an inspiring journey marked by resilience,
innovation and a steadfast dedication to
sustainable agriculture.

The narrative of MicroAlgae Solutions
is a compelling tale of passion and
innovation. Its establishment underscores
the immense potential of combining
advanced scientific research with a
deep reverence for the environment.
Debabrata ~ Sarkar’s leadership
exemplifies a resilient spirit, viewing
challenges not as obstacles but
as opportunities for growth and
development. This mindset has
been particularly crucial as the
agricultural industry has undergone
significant changes in recent years,
driven by emerging trends and
evolving policies.

Amidst this dynamic landscape,
MicroAlgae Solutions has
embraced change as a catalyst
for progress. The tumultuous
era of the pandemic tested the
company’s agility and strategic
acumen, transforming it into a
model of adaptive leadership within the
sector. Central to its mission is a profound
commitment to  sustainability, which
resonates throughout the company’s
operational framework. Every solution
crafted by MicroAlgae Solutions embodies
a promise of a greener, more sustainable
future for agriculture and the planet. This
dedication to environmental stewardship
reflects a holistic approach to fostering a
sustainable ecosystem that benefits both
farmers and consumers alike.

Debabrata’s  leadership  style s
characterized by a harmonious blend
of compassion and foresight. He not

DEBABRATA SARKAR
MicroAlgae Solutions India Pvt Ltd

only steers the company but also inspires
and empowers individuals within the
organization. The partnership between
AlgaEnergy and the KREPL Group to form
AGMA Energy serves as a testament to
Sarkar’s strategic vision and his ability to
cultivate impactful collaborations that
drive  meaningful change. His journey
transcends mere numerical achievements,
imbued with stories of lives touched,
communities empowered, and the lasting
impact of sustainable practices on the
environment.

The accolades and recognition garnered
by MicroAlgae Solutions encapsulate
a journey fueled by innovation and
impact. Scientific publications, such as
the IOSR Journal, have certified the role
of microalgae in wastewater treatment,
while Forbes India has highlighted its
revolutionary impact on the agricultural
industry.  Esteemed  platforms like
Achievers  World, Agriculture Today,
Fortune India, and TEDx have applauded
the company’s pioneering  strides
in  sustainable technology, climate-
smart agritech and eco-agriculture
revolution. This trailblazing journey,
captured in media such as Economic
Times,  Business  World and
Outlook Business, underscores the
company’s commitment to igniting
a bio-revolution and paving
the way for a resilient,
prosperous India.

Looking ahead,

Debabrata  Sarkar
envisions  making
MicroAlgae Solutions

India a great place
to work, fostering an
environment that nurtures
innovation and collaboration.
As the world grapples with
the imperative of sustainability,

MicroAlgae Solutions stands as a
shining example of how conscientious
leadership and innovative practices can pave
the way for a brighter, greener future for
generations to come. With its unwavering
commitment to sustainable agriculture, the
company is not just a business; it is a vital
force in the quest for ecological balance
and agricultural resilience.
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CLINICAL RESEARCH AND REGULATORY AFFAIRS:

~ CliniExperts g CliniExperts

@ RESEARCH SERVICES

Your
Regulatory Partner

A DISRUPTOR TEAM LEADS THE WAY
IN CREATING A GLOBAL HUB IN INDIA

Hailing from a humble village of
Salempur, Dr. Ashwini Kumar, then
a young boy of meager means in
Salempur, wentontoearnan MBBS
(Bachelor of Medicine, Bachelor
of Surgery) and later an MD in
Biophysics from the prestigious
AIIMS(AIl India Institute of Medical
Sciences), New Delhi. After a brief
stint as a researcher in a CRO
(contract research organization),
Dr. Kumar founded CliniExperts in
2009 with a team of two.

Today, CliniExperts, and its team of
55 brilliant mind shave evolved as
India’s leading integrated clinical
research and healthcare regulatory
service providers, carving a niche
for itself in the marketplace.In the
process, the team has assisted
India in emerging as a global hub in
the clinical research and regulatory
affairs sectors. With various critical
certifications, such asISO 9001, ISO
27001, and ISO 13485, and crowned
with a Dun & Bradstreet listing,
CliniExperts has a competitive
edge to provide services on par
with global benchmarks.

The group has two dedicated
verticals for clinical research and
regulatory affairs businesses.

Clinical trials/investigations/
performance evaluations
CliniExperts Research Services
(www.cliniexperts-research.com)
is powered by Dr. Ashwini Kumar's
innate passion for clinical research.
Over time, he has meticulously
created strategies that leverage
the entire bundle of India-centric
benefits to deliver cutting-edge
research and trial outcomes.

Cost-effectiveness, a favorable
reforms ecosystem, world-class
talent, diverse disease and product
profiles, and one of the largest
patient pools in the world-India
has it all, and CliniExperts delivers
them on a silver platter to its
customers. The company’s IT and
big-data management platforms
have enabled it to derive smart
trial lifecycles that are seamless,
fast and accurate.

Dr. Ashwini Kumar
CEO and Founder
Cliniexperts Group

The company’s research and
trial portfolio incorporates the
pharma, medical devices and IVD,
biologicals,and cosmetics and food
sectors. Its full-spectrum services
cover end-to-end clinical trial
management, data management,
medical writing, manuscript
writing and publications.

In India, By India, For the World

The team has successfully
conducted 70 clinical trials in
diverse product categorieswith
millions benefiting from the
treatment regimens resulting from
the outcomes.

Regulatory affairs

This division’s flagship is
CliniExperts Services (www.
cliniexperts.com). It has become
synonymous with reliability,
integrity and irrefutable accuracy
in regulatory filings across
domains. The company services
domestic as well as offshore
clients, representing them as
their authorized agent in India.
The sectors covered are medical
devices,drugs, VD, food, cosmetics
and Dbiologicals. Recently, the
company has expanded itsservices
in the E.U, U.K, and the U.S.
CliniExperts has supported many
clients, achieved 10,000 product
development and end-product
approvals, and partnered with
over 900 national and international
clients to handle their regulatory
and compliance mandates end-
to-end. An aggregate of over 100
million patients have benefited
from CliniExperts’ pioneering work
in this sector.

As India becomes a global
healthcare hub, CliniExperts works
tirelessly to facilitate world-class
services in the twin sectors of
research and regulatory affairs.
Leveraging favorable industry
dynamics, the company is poised
for an orbit jump, thus partnering
with India’s emergence as a global
healthcare destination.

To date, CliniExperts has successfully handled 70 end-to-end clinical trials, and over 10,000 product

registrations for 900-plus domestic and international clients. The massive medical-social impact has
benefited over 100 million patients pan-India and globally.




HEALTHCARE LEADERS—
DRIVING INDIA FORWARD

India, a nation on its way to
becoming the most populous in
the world, now has a healthcare
industry worth $370 billion. Keeping
thisin mind, along with the growing
healthcare needs of Indian citizens,
the healthcare industry in the
nation has several opportunities for
growth, innovation and improved
patient outcomes.

Public-Private Partnerships (PPPs)
will benefit patients. Currently, 81% of
India’s doctors are working in private
hospitals, which means that PPPs
can allow for a better allocation of
medical providers to those in need.

None of this, however, is possible
without approaching healthcare in
a specific manner wherein the fo-
cus of the industry needs to be on
preventive care.

Incorporating preventive care will
lead to a decreased load on the al-
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HUZAIFA SHEHABI
CEOQ, Saifee Hospital

ready overburdened healthcare in-
frastructure. Likewise, personalized
care ensures that each patient’s
needs are met in accordance with
their lifestyle and genetic factors.
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CONTENT FROM SAIFEE HOSPITAL

Taking into account the needs
of the Indian healthcare sector,
Saifee Hospital is on a mission
to provide world-class care to all
who enter its doors. We believe
in the philosophy of curing with
care and compassion. The idea is
to maintain a system wherein it is
easy for patients to seek treatment
while integrating trained clinicians
and high-end technology in the
process.

Saifee boasts of some of the most
complex and advanced medical
procedures and is a postgraduate
teachinginstituteinseveralfaculties.
It has trained over 400 PG doctors
who are working in different fields
of medicine. Saifee Hospital also
plays a role in preventive medicine
by means of various community
outreach programs through which
it promotes a healthier society.

Through these initiatives and con-
stantly striving to provide afforda-
ble healthcare, Saifee Hospital is
committed to serving patients and
helping them live healthier lives.
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“I wanted to know,” Su explains as she takes
her place at the head of a conference table in
the Santa Clara, Calif., headquarters of Ad-
vanced Micro Devices (AMD). “It’s relevant
information.”

The identity of the next President is per-
tinent news to most of America’s CEOs, but
few more so than the leader of a top semicon-
ductor company. Semiconductors, or chips,
are the engines of our computers, phones,
cars, internet services, and—increasingly—
our artificial intelligence (AI) programs. The
relentless rise of the chip over the past seven
decades has grown economies, transformed
lives, and helped cement the U.S., where most
chips get their start, as the globe’s postwar
hegemon. AMD is one of the world’s leading
designers of the CPU chips that power both
personal computers and data centers, the vast
warehouses of servers that make possible the
likes of Google, Meta, Amazon, and Microsoft.
It’s also a top designer of graphics process-
ing units, or GPUs, the specialized chips used
to create and run Al programs like ChatGPT.
When you send an email, stream a movie, buy
something online, or chat with an AI assis-
tant, chances are an AMD chip is providing
some of the computing power needed to make
that happen. In November, a supercomputer
that runs on AMD chips displaced another
AMD-based machine to become the world’s
most powerful.

Which is thanks in large part to Su’s lead-
ership. When she became CEO a decade
ago, AMD stock was languishing around
$3, its share of the data-center chip market
had fallen so far that executives rounded it
down to zero, and the question on every-
body’s lips was how long the company had
left. An engineer by training, Su spearheaded
a bottom-up redesign of AMD’s products,

repaired relationships with customers, and
rode the AT boom to new heights. In 2022 the
company’s overall value surpassed its histori-
cal rival Intel’s for the first time. AMD stock
now trades at around $140, a nearly 50-fold
increase since Su took over. This fall, Harvard
Business School began teaching Su’s steward-
ship of AMD as a case study. “It really is one of
the great turnaround stories of modern Amer-
ican business history,” says Chris Miller, a his-
torian of the semiconductor industry and the
author of Chip War.

For all its progress, AMD remains the
semiconductor industry’s distant No. 2. As
Su’s team was speeding past Intel, both com-
panies were lapped by Nvidia, run by Su’s
cousin Jensen Huang, which in two years has
risen from industry also-ran to become the
most valuable company in the world. Nvidia
got a jump on its rivals by realizing that its
chips, initially made for rendering graphics,
happened to be perfectly suited for training
neural networks, the programs that under-
pin modern AL Of the $32 billion worth of
Al data-center GPUs sold in the third quar-
ter of 2024, Nvidia’s accounted for some 95%.
In November, AMD announced that it would
lay off 4% of its global workforce in what it
framed as a restructuring to focus on the op-
portunities from AL Meanwhile, big tech cus-
tomers, like Microsoft, Meta, and Amazon, are
now designing their own specialized chips for
Al workloads, which could reduce their reli-
ance on AMD products. And AMD’s contin-
ued growth relies on a host of factors outside
its control: continued progress in Al; the se-
curity of Taiwan, where the vast majority of
its top chips are manufactured; and the ac-
tions of a notoriously unpredictable U.S. Pres-
ident. Trump’s return to the White House will
bring new turbulence to an industry that has
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pany through these obstacles. People who
know her describe Su as a shrewd strategist
who invests in talented people and jettisons
those who aren’t pulling their weight. “Idon’t
believe leaders are born. I believe leaders are
trained,” she tells TIME, ahead of a strategy
meeting where she delivers blunt feedback to
her executives and urges them to move faster
and delegate more. Su, 55, holds meetings on
weekends and is known among her executives
for wanting to talk on morning calls about the
finer points of long documents that were cir-
culated after midnight. When prototype chips
get delivered from the factory, she often per-
sonally goes down to the lab to help scruti-
nize them. It’s a hard-charging style thatisn’t
for everyone and makes it difficult for people
who don’t meet their commitments to survive
at the company, according to Patrick Moor-
head, a tech-industry analyst and a former
AMD executive who left before she joined.
The potential for artificial intelligence to
transform science, health care, and the world
of work hinges on access to a diverse supply
of chips. In the brewing cold war between the
U.S. and China, semiconductors are among
the most vital battlegrounds. And America’s
economic success—as measured by its stock

market, at least—depends now more than
ever on the continued growth of companies
that design, produce, and utilize chips. Allies
say Su is up to the task. “We couldn’t have
a person better qualified for this job,” says
Jerry Sanders, the company’s 88-year-old
founder and its first CEO. Does she have
what it takes to beat Nvidia one day? “Not a
question in my mind,” he says.

IN OCTOBER 2014, Forrest Norrod was sit-
ting in his car at a McDonald’s drive-through
when he got a phone call from Su. Norrod
had just quit his job as an executive at Dell,
intending to take some time off. Su wanted
to pitch him on joining AMD, where she had
just been appointed CEO. While Norrod
waited for his Quarter Pounder with cheese,
he listened to her vision for the struggling
company. By the next day, he was at AMD’s
Austin headquarters, weighing the opportu-
nity to lead its server business. Norrod had
seen how the pace of innovation in the cloud-
chip industry had dropped off once AMD
had allowed Intel to dominate the market,
and believed that customers were paying the
price. He got a sense that Su was aleader with
arare combination of traits: a technical back-
ground, business acumen, and people skills.
He accepted the job.

Su was born in Taiwan and moved to the
U.S. at age 3, when the family immigrated so
her father could attend graduate school. She
grew up in New York City and discovered a
love of STEM subjects at an early age, grow-
ing fascinated by the ability to write rudi-
mentary programs on her Commodore 64
computer. She fondly recalls creating, at the
science-focused high school she attended in
the Bronx, a project in which she simulated a
hurricane inside a box, complete with boiling
water and windows through which to watch
the maelstrom. She chose to major in electri-
cal engineering at MIT after determining that
it was the most difficult option—and eventu-
ally earned her Ph.D. in the subject.

It was at MIT that Su first experienced a
semiconductor lab, where she was taken by
the idea that such a tiny piece of hardware
could carry so much mathematical firepower.
She spent the first years of her career at Texas
Instruments and IBM, two first-wave tech ti-
tans, which taught her about how to run a
business and manage teams. “I was really
lucky early in my career,” she says. “Every two
years, I did a different thing” She accepted
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a VP job at AMD in 2012, and by 2014 had
ascended to CEO. “I felt like I was in training
for the opportunity to do something meaning-
ful in the semiconductor industry,” she says.
“And AMD was my shot.”

Sutook overanindebted firm that had fired
25% of its staff, sold and leased back its Aus-
tin office, and spun off its expensive chip fac-
tories. It was a moment of change for the tech
industry writ large. Smartphones and tab-
lets were ascendant. Consumer PCs, AMD’s
main market, were in decline. “It didn’t look
at the time that Lisa was really set up for suc-
cess,” says Stacy Rasgon, a chip-industry an-
alyst. “She was handed a tough situation.”
Su’s turnaround plan had three steps: build
great products, focus on customer relation-
ships, and simplify the business. Some AMD
board members wanted to pivot toward mak-
ing low-power processors for phones. Su re-
jected that approach. “We needed to bet on
what we were good at,” she says.

What AMD was good at was building
powerful processors. Su set a goal for her en-
gineers: to build a new CPU chip that was

‘We couldn’t have a person
better qualified for this job.

—AMD FOUNDER JERRY SANDERS, ON SU’S LEADERSHIP

40% faster than the previous generation’s.
And she started a team on an even more am-
bitious project: to explore how to develop
a chip for the world’s first exascale super-
computer, a machine capable of carrying
out 1 quintillion operations per second. The
decisions revealed a core tenet of Su’s lead-
ership philosophy. “People are really mo-
tivated by ambitious goals,” she says. “The
previous strategy of, hey, let’s just do a little
bit better here and there—that’s actually less
motivational”

The problem was that Su’s plans would
take years to come to fruition. In the mean-
time, AMD was still on the ropes. “My job as
a CEO was to give the engineers time to do the
work,” Su says. She inked deals with console
manufacturers that won AMD the revenue it
needed to keep afloat. In 2016, she signed an-
other with a consortium of Chinese compa-

nies, licensing some of AMD’s designs so they
could make processors for the Chinese mar-
ket. That deal brought in $293 million, though
it would later come back to haunt AMD.

By 2017, the company was on stronger fi-
nancial footing and the new flagship chip
was finally ready. Engineers had redesigned
the CPU from the ground up, making use of a
new architecture, which the company called
“chiplets.” Until then, the chip industry had
mainly etched the different parts of a proces-
sor onto one piece of silicon. AMD’s innova-
tion was to put different circuits onto indi-
vidual pieces of silicon and then fuse them all
together, which made manufacturing more
reliable and scalable. Engineers suggested
to Su that they call the new chip “Zen,” be-
cause it was designed with a balance in mind
between energy efficiency and high perfor-
mance. The name stuck.

Meanwhile, Intel, AMD’s main competitor,
was beginning to flounder. Its new cloud pro-
cessors were beset by delays. When AMD’s
chips hit the market, they were the best on
the block. With each new generation of Zen,
AMD’s share of the cloud-CPU market grew.
Today, its share of that market is 34%. When
AMD’s overall valuation surpassed Intel’s in
2022, “it felt fantastic,” Norrod says. “It’s
something that I don’t think anybody in the
industry would have believed was possible
just a few years ago.”

ONE RECENT AFTERNOON at AMD’s Santa
Clara headquarters, Su was sitting with sev-
eral senior executives in the CEQ’s favorite
corner conference room, where the offices
of both Nvidia and Intel are visible through
the glass. In the meeting, Su pressed her col-
leagues to meet engineering milestones for the
specialized chips that AMD sells for use in Al
data centers. “We cannot miss a beat,” Su told
them. “We have negative slack. Whatever we
do organizationally, we cannot slow down.”

AMD is grappling with geopolitical chal-
lenges that could reshape the semiconduc-
tor industry. Today’s chips have billions of
transistors, tiny gates for managing electric
current. To manufacture them requires co-
lossal machines with hundreds of thousands
of specialized parts, which fire lasers at tiny
droplets of molten tin to create extreme
ultraviolet light that bounces through a se-
ries of multilayered mirrors and, ultimately,
etches designs onto thin wafers of silicon
with atomic-level accuracy. A stray particle
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COURTESY AMD

IT TAKES ALL KINDS

AMD produces several
different types of chip.
Think of each one as
optimized for carrying out
different types of tasks.

CPU

The central processing
unit takes its actions

in sequence, one after
another. Itis the engine
of most traditional
computers because it's
adaptable and powerful.

AMD INSTINCT MI300A CHIP

in the machine, a half-degree fluctuation in
temperature, or a nanometer-scale vibra-
tion could each threaten a batch of chips
worth millions of dollars. The process is so
complex, fragile, and expensive that only
one company is currently able to manufac-
ture at scale the most cutting-edge chips de-
signed by the likes of AMD and Nvidia: Tai-
wan Semiconductor Manufacturing Co. The
industry’s most advanced chips may be con-
ceived in Silicon Valley, but their fabrication
is almost entirely outsourced to just a hand-
ful of factories on the west coast of Taiwan.
Some 80 miles across the Taiwan Strait
lies China, which claims the self-governing
island as its territory. Chinese President
Xi Jinping has instructed his military to be
ready to invade Taiwan by 2027, according
to U.S. intelligence assessments made pub-
lic last year. And Xi has set China on a path
to reduce its technological dependence on
the U.S. by producing powerful chips of its
own. Without Taiwanese manufacturing,
the semiconductor industry would be up-
ended and the world’s supply of advanced
chips would plummet. And if Beijing’s effort
to become a world-leading semiconductor
producer is successful, it would set up
China’s military and AI industry to match
or outpace America’s, which many in Wash-

GPU

The graphics processing
unit can carry out thou-
sands of calculations at
the same time, or in paral-
lel. It was initially made to
render computer images
on a screen in real time,
but its design is also

well suited to training

Al neural networks.

APU

The accelerated processing
unit combines the skills

of both CPUs and GPUs.
Itis the engine of most
modern supercomputers
because it can run tasks
either in sequence or in par-
allel, depending on which
would be more efficient.

ington view as a national-security threat.

In this light, Su’s 2016 decision to go into
business with Chinese state-backed com-
panies looks like a misstep. Pentagon of-
ficials tried and failed to block the deal
at the time, according to a report in the
Wall Street Journal, which cited worries that
AMD had transferred crucial know-how that
could aid China’s military and domestic semi-
conductor ambitions. AMD denied sugges-
tions that it had sought to evade regulatory
scrutiny on the deal, saying that it had cor-
rectly briefed the Pentagon and other agen-
cies and had received no objections, and that
the Journal’s story contained “several fac-
tual errors and omissions.” At the time, there
were few laws against technology transfer to
China, and deeper economic integration be-
tween the two powers was viewed by many as
natural. “It was a very different era,” Su says.
But the music would quickly change. In 2019,
the Trump Administration placed AMD’s
Chinese joint venture on the “entity list”
that restricts exports of critical technologies
to foreign adversaries because of perceived
security risks. In 2022, the Biden Adminis-
tration passed broader export controls that
made it illegal for companies like AMD and
Nvidia to sell their most advanced chips to
Chinese companies.
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Demand for specialized AI chips is so
high, and their supply so constrained, that
these export controls have so far had little ef-
fect on chipmakers’ bottom lines. But Trump
is expected to further expand tariffs and
sanctions on China, which could quickly be-
come painful for chip companies. Some 15%
of AMD’s revenue in 2023—$3.4 billion—
came from the legal sale of less powerful
chips to China and Hong Kong. AMD warned
investors in October that its business could
be adversely affected by tariffs, as well as
any retaliatory measures imposed by for-
eign governments. If it’s any consolation for
AMD’s market position, its rivals are even
more exposed: in 2023, China and Hong
Kong accounted for 17% of Nvidia’s reve-
nue, and China represented 27% of Intel’s.
“We want to service the entire world with
our chips,” Su says. “[But] I'm certainly a be-
liever in: we want to be the most advanced
semiconductor country.”

‘You have to run faster’
—SU, ON COMPETING WITH CHINA

Still, AMD is incentivized to lobby against
the widening of chip export controls, even if
officials determine that more sanctions would
be in the interests of national security. The
Semiconductor Industry Association, a trade
group of U.S. chip companies including AMD,
argues against export controls, and has spent
more than $4.5 million since 2022 lobbying
lawmakers in Washington, according to the
watchdog OpenSecrets. “You have to run
faster,” Su says of her view of the U.S’s com-
petition with China. She says her main goal
with any lobbying is to help lawmakers make
sure “that any desired policy has the desired
effect,” adding, “We certainly want to be a
good corporate citizen.”

INSIDE A HIGH-SECURITY LABORATORY
beyond the dry hills at Silicon Valley’s
eastern edge, a team of government scien-
tists celebrated a major milestone in Novem-
ber. The machine under their care, housed in
a room longer than a football field, had just
achieved the official title of most powerful

supercomputer in the world. If every single
person on earth were to make one calcula-
tion per second, it would take them over 480
years to calculate what this supercomputer
could in one minute. The machine is called
El Capitan, after the massive granite rock
formation in Yosemite National Park. At
its heart are more than 44,000 AMD chips
called accelerated processing units (APUs),
which combine elements of CPUs and GPUs
in the same chip. When Su heard the news
that El Capitan had officially become the
most powerful supercomputer in the world,
she was ecstatic. “These are the days I live
for,” she says. The achievement meant that
the two most powerful supercomputers in

M Lawrence Livarmore:

tjo al Laboratory

the world are now powered by AMD chips.
For Su, the win was about more than just
bragging rights. “I personally visited the labs
several times,” she says. Fulfilling her pledge
to create best-in-class technology became
almost an obsession, just as delivering Zen
chips on time to waiting customers had been
years earlier. “She’s so, so customer-centric,”
says Vamsi Boppana, AMD’s senior vice presi-
dent for Al “She absolutely wants to delight,
and that has served the company so well.”
Su views supercomputing as the well-
spring from which further AI profits will flow.
The chips in El Capitan are “without a doubt,
the most complex thing we’ve ever built,”
she says. But they were not a single-purpose
investment. The designs that AMD engineers
used for El Capitan are already trickling down
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into the specialized AI chips supplied to cli-
ents like Meta and Microsoft. The most ad-
vanced AMD chip currently on sale in the AI
market, called the Instinct MI300X, is the
“first cousin” of the chips inside El Capitan,
says Mark Papermaster, AMD’s chief tech-
nology officer. That’s thanks to their chiplet-
based designs, which make it relatively sim-
ple to switch in and out different components.
“There is so much synergy between tradi-
tional high-performance supercomputing
and AL Su says.

AMD always had a business in building
GPUs for gaming, but after the release of
ChatGPT in 2022, the company quickly spun
up a more powerful line aimed at the data-

|

center market. And in the past year, AMD’s
projected revenue from specialized Al
chip sales has leaped from essentially $0 to
$5 billion, which would account for roughly
5% of that market. (Nvidia maintains a ham-
merlock on most of the rest.) This line of
chips is now a popular choice for what’s
known in the industry as AI “inference,” or
the running of an already-formed AI system.

For years, the easiest way to increase Al
performance was by simply training bigger
models on more GPU chips. But as some com-
puter scientists report diminishing returns
from that practice, companies are now turn-
ing to a different strategy: increasing the time
Als spend running instead—in the inference
phase, rather than the training phase. That
could be good news for AMD, whose inference

EL CAPITAN,
THE WORLD’S
MOST POWERFUL
SUPERCOMPUTER,
USES AMD CHIPS

chips are approaching parity with Nvidia’s in
terms of not only speed but also energy effi-
ciency, which matters even more when you're
running an Al over a longer period. “We do
see inference as a growing piece of the mar-
ket,” says Boppana.

AMD is still struggling to break into the
training phase of the market. That’s largely be-
cause Nvidia controls the world’s leading soft-
ware for optimizing GPUs for that purpose—
and it only works with Nvidia chips. The huge
number of developers who already use it gives
Nvidia an ongoing advantage. AMD is build-
ing its own competing software, but it is “ab-
solutely behind Nvidia’s,” says Moorhead,
the former AMD executive. Su says AMD is
catching up. That’s partly thanks to an in-
formal alliance with tech companies, includ-
ing Meta, that want to avoid handing Nvidia
an outright monopoly. Meta is buying AMD
chips, contributing to AMD’s code base, and
using its software in its data centers. “It’s a
very good symbiotic relationship,” says Moor-
head. “Without AMD, Nvidia can double their
prices.” Says Su: “Nobody wants to be locked
into a proprietary ecosystem. Really our strat-
egy is: let’s invest in an open ecosystem. And
then may the best chip win.”

Yet in their bid to reduce their reliance on
Nvidia, major AI companies have also begun
to design some of their own chips in-house.
That could threaten AMD in the long term.
But Su doesn’t see it that way. “I actually see
it as an opportunity,” she says. No company
wants to replicate the $6 billion AMD pours
into R&D annually, she argues. She sees in-
stead a future where big tech companies con-
tinue to spend on AMD’s chips, while also
relying on their own chips for certain work-
loads. “There’s no one-size-fits-all in comput-
ing,” she says. “The broader the ecosystem,
the bigger the party.”

If Su is right, the size of the party is going
to keep on growing. She predicts the special-
ized AI chip market alone will grow to be
worth $500 billion by 2028—more than the
size of the entire semiconductor industry a
decade ago. To be the No. 2 company in that
market would still make AMD a behemoth.
Sure, AMD won’t be overtaking Nvidia any-
time soon. But Su measures her plans in de-
cades. “When you invest in a new area, it is a
five- to 10-year arc to really build out all of the
various pieces,” she says. “The thing about our
business is, everything takes time.” —With
reporting by SIMMONE SHAH/NEW YORK [
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TRIDENT GROUP

BUILDING A TEXTILE EMPIRE ONE SPINDLE AT A TIME

RAJINDER GUPTA,
Chairman Emeritus, Trident Group

Trident Group’s journey from a
small yarn manufacturer to a global
conglomerate is a testament to the
vision, perseverance and leadership of
its founder Rajinder Gupta, a Padma
Shree awardee. In 1990, Gupta had
a vision: to transform a modest yarn
manufacturing unit with just 17,000
spindles into a global powerhouse with
diverse business lines in the textile,
paper, and chemicals industries. A
company that has since become India’s
second-largest manufacturer of yarn
and home textiles, it is second largest
exporter of home textiles products,
the world’s largest producer of terry
towels and the world’s biggest wheat-
straw-based paper manufacturer. This
is the story of Trident Group, a $2
billion-plus global conglomerate that
achieved a staggering revenue of 67.9
billion Indian rupees (INR) in fiscal year
2024. With a dynamic workforce of

over 15,500 employees, the company
has cemented its position as a leading
exporter, with 57% of its products
catering to international markets.

Laying the Foundation for the Trident
Group

From humble beginnings of earning
mere 30 INR a day to being listed
as a self-made billionaire-ranked
1,724 on the Forbes’ Billionaires
List in 2024, Gupta has charted an
immensely inspiring journey. He
started his entrepreneurial journey
in 1985 with a fertilizer company
named Abhishek Industries, which
was later renamed Trident. At a time
when India’s industrial landscape was
undergoing major economic reforms,
Gupta foresaw immense potential in
the textile industry. With an initial
investment in a yarn manufacturing
unit, Trident Group was born with the
vision to create a company that would
not only thrive domestically but would
also make its mark on the global stage
while bringing tangible socioeconomic
changes to the lives of every
stakeholder associated with Trident:
employees, partners, customers and
surrounding communities.

Building the Empire
By the mid-1990s, the company
diversified into terry towel

manufacturing, but scaling operations
required navigating India’s complex
regulatory and financial environments.
One of the company’s early
breakthroughs came when Trident
successfully introduced innovative

towel manufacturing techniques,
increasing both quality and production
efficiency.

In 2006, the company took a bold
step by diversifying into new business
segments, including paper, chemicals
and energy. This strategic move not
only expanded Trident’s portfolio but
also positioned the company as an
integrated player in several industries.
Trident boasts three states-of-the-art
manufacturing facilities in Barnala and
Dhaula (Punjab), as well as in Budhni
(Madhya Pradesh).

Spread over 900 acres, Trident’s
flagship facility-the Budhni plant-
is the world’s largest terry towel
manufacturing unit. With 688 looms
and the ability to produce 90,000 tons
per year of terry towels, the plant,
cemented Trident’s position as the
world’s largest manufacturer of terry
towels.

The company’s paper division, Trident
Paper, is a significant player in the
export market with a presence across
key markets in Africa, the Middle East,
ANZ and North America. A leader in
eco-friendly products, Trident Paper
is known for its wheat straw-based
paper named Good Paper that helps
reduce deforestation and supports
sustainable agricultural practices.

myTrident-a premium home textile
brand

In 2021, Trident Group took yet
another leap with the launch of its

Company’ s paper division, Trident Paper, is a significant player in
the export market with a presence across key markets in Africa, the
Middle East, ANZ and North America. Having embraced Industry 4.0
and digital transformation, Trident expanded its reach beyond India
by exporting to international markets like the United States, the UK.

and the Gulf States.
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flagship brand, myTrident-a premium
home textile brand, offering top-shelf,
high quality home furnishings directly
to a much larger domestic consumer
base through a mix of offline and
online channels. The product portfolio
includes bed sheets, towels, luxury
rugs, bathrobes and much more. With
its focus on cutting-edge innovation,
the latest designs and impactful
sustainability goals, myTrident has
created new benchmarks in luxury and
quality within a short span of time.
Each item is crafted with precision and
attention to detail to offer customers
an unparalleled sense of comfort, style
and elegance.

“Our vision is to bring myTrident to
every home, across the country, with
our products available at every retail
touch point,” said Neha Gupta Bector,
chairperson, myTrident.

The brand aims to strengthen its
position both online and offline and
expand its outlet count from 5,000 to
10,000 within the next three years.

Innovation and Global Expansion

In recent years, Trident embraced
Industry 4.0, and the digital
transformation proved to be a game-
changer. With a strong online presence
across more than 25 e-commerce as
well as quick-commerce platforms,
Trident gained direct access to
customers worldwide.

The company expanded its reach

beyond India by exporting to
international markets like the United
States, the UK. and the Gulf States
ensuring global standards of quality,
and building relationships  with
international retailers.

Trident has emerged as one of the
world” s largest integrated home
textile manufacturers. It operates in
11 countries on six continents with
global retail brands like Ralph Lauren,
Cotsco, T.J.Maxx, JCPenney, IKEA,
Target, Walmart, Macy’s, Kohl’s and
Sam'’s Club.

Creating Impact

At Trident, sustainability has always
been a cornerstone of its growth
strategy. The company recycles
73% of the water used in its Budhni
operations and sources 42% of its
energy from renewables. Committed
to science-based targets (SBTi),
Trident released its first ESG Report
for FY 2023-2024, aligned with
Global Reporting Initiative (GRI)
standards and assured by Intertek.
Additionally, it completed S&P’s
Corporate Sustainability Assessment
and submitted its Carbon Disclosure
Assessment, reinforcing its dedication
to environmental responsibility and
corporate accountability.

The group exemplifies inclusive
growth and social impact. Women
constitute 17.5% of its workforce,
with plans to increase participation

“ At Trident, my vision has
always been to build a business
that stands as a force for good,
creating a lasting social and
economic impact. We strive to
create value at every level—
whether it” s by supporting
farmers through sustainable
sourcing, generating
employment in underserved
areas, or innovating to reduce
our environmental footprint.

I strongly believe that true
progress is measured by the
prosperity we create for people
and the planet.”

-Rajinder Gupta,
Chairman Emeritus,
Trident Group:

to 30% by 2030. Through its
Trident Foundation, the group drives
initiatives like Hastkala, empowering
over 280 families in underserved
regions with skills training in
handicrafts. Health and hygiene
programs have benefitted over
11,000 women, while mega medical
camps and Madhuban Hospital
provide affordable healthcare to over
3 million community members.

With a robust commitment to
education, Trident, sponsors the
schooling of over 900 students

and provides books to over 10,000
children. The group’s Takshashila
Center of Excellence continues to
provide training and employment
opportunities to youth.

From its commitment to sustainability
to its continuous investment in
innovation steered forward by
Rajinder Gupta and his motivated
team, Trident has shown that with the
right leadership, value creation for all
stakeholders, and a focus on customer
satisfaction even the boldest dreams
can be realized.
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A Fever coach has tasked me with standing
under the basket to retrieve her misses. But
as Clark, the two-time college national player
of the year for the University of Iowa, reigning
WNBA Rookie of the Year from the Indiana
Fever,and emergent American sportsicon, runs
all over the court to launch long-range bombs,
I barely have to move. Swish, swish, swish.
She hits 14 shots in a row. A dozen in a row.
Eleven in a row. Nine in a row. Another nine.

Sure, she’s putting on this display in prac-
tice. But her ability is still mesmerizing.
Clark, 22, takes shots with a degree of diffi-
culty never before witnessed in the women’s
game; her signature 30-ft. launches, from near
half-court on team logos across America, are
akin to home-run balls, hanging high in the air.
Can she actually make that flabbergasting at-
tempt? Yes! it turns out. Over and over again.

After her workout I fill Clark in on the statis-
tics from her shooting session: 93 three-point-
ers in six minutes, good for an 85% success rate.

“Wow,” she responds. “That’s pretty good.”

Nice to know that after wowing so many
around the world throughout her record-
breaking year, Clark can still impress herself.
In February, she set the new NCAA Division I
women’s basketball scoring record. A few
weeks later, she broke Hall of Famer Pete
Maravich’s mark, making her the top scorer
overall. Her college championship game be-
tween Iowa and South Carolina averaged
18.9 million viewers, becoming the second
most watched women’s sporting event, out-
side the Olympic Games, in the history of U.S.
television. As a pro, she set a rookie record for
most three-pointers made in a season, while

also setting new all-time WNBA marks for
most assists in a season and most assists in a
single game. She signed a reported $28 million
endorsement deal with Nike, the largest ever
for a women’s basketball player. Clark’s Fever
appeared in the most watched WNBA games
ever on ABC, CBS, ESPN, and ESPN2. The
WNBA attracted an all-time record of more
than 54 million unique viewers across all its
national broadcasting platforms during the
regular season, and the league’s overall atten-
dance jumped to its highest level in more than
two decades. The Fever broke a WNBA record
for home attendance by a single franchise, and
Fever games were moved to NBA and NHL
arenas in Las Vegas, Atlanta, and Washing-
ton, D.C., to accommodate the hordes of fans,
many donning Clark’s No. 22 jersey.

When asked to define her year in one word,
Clark chooses historic. Clark, it quickly be-
comes clear, is polite and down-to-earth but
also has not an ounce of false humility. “I've
been able to captivate so many people that have
never watched women’s sports, let alone wom-
en’s basketball, and turn them into fans,” she
says. Good luck naming another player who al-
tered the trajectory of their entire team sport
within five months on the job. Lionel Messi had
amonumental influence on Major League Soc-
cer when he arrived in Miami last year, but he
was in year 20 of his pro career. Michael Jordan
energized the NBA in the mid-1980s, but Larry
Bird and Magic Johnson had already put the
league on solid footing. While other female ath-
letes have pushed the limits of human achieve-
ment and created their own cultures—Serena
Williams, Simone Biles, and the stars of the
U.S. women’s national soccer team all come to
mind—the Clark phenomenon is still unprec-
edented. It’s one thing to rally around athletes
during global spectacles like an Olympics or a
World Cup. It’s quite another to turn routine
regular-season games in the WNBA, a league
neglected for far too long over its 27-year his-
tory, into appointment viewing.

To be clear, Clark had plenty of help. The
WNBA was already enjoying positive momen-
tum going into the 2024 season, thanks to
MVPs like A’ja Wilson and Breanna Stewart,
and some of Clark’s fellow rookies, like Angel
Reese and Cameron Brink, brought their
own followings. But Clark took the league—
and the sport—to a new level. Even during
a period when investment across women’s
sports is surging, team valuations are on the
rise, and fan interest and engagement are at
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all-time highs, her arrival was transformative.

Clark’s skyrocketing fame has upended her
life at a dizzying rate. She now has an advance
security squad. A fan asked her to sign a sono-
gram. The Golf Channel covered her appear-
ance at an LPGA pro-am as if she were Tiger
Woods in his prime. “She’s box office,” says
Atlanta Dream co-owner Renee Montgomery,
a former WNBA player.

At times, the plot proved unpleasant. All
year, Clark found herself party to raging de-
bates, even though she rarely, if ever, did any-
thing to perpetrate them. “I tell people I feel
like the most controversial person,” says Clark.
“But I am not. It’s just because of all the story-
lines that surround me. I literally try to live and
treat everybody in the same exact respectful,
kind way.” That her gender played a role in the
level of scrutiny is hard to deny. Clark’s intro-
ductory press conference with the Fever was
aharbinger of things to come: a male reporter
appeared to make a cringeworthy attempt at
flirtation with Clark; he was suspended and
prohibited from covering the Fever. As the sea-
son progressed, more flash points emerged—
whether concerning the marketing advantage
granted by her race, fouls that players com-
mitted against her, or her exclusion from the
U.S. Olympic team—that spurred her so-called
defenders to push racist, misogynistic, anti-

CLARKDRIVES
TO THE HOOP IN
INDIANAPOLIS
AGAINST THE
SEATTLE STORM
ON AUG. 18

LGBTQ narratives, or even threaten WNBA
players directly. She calls this toxicity “upset-
ting” and “gross,” but during the season she
addressed the discourse mostly when asked
about it in courtside interviews or at press con-
ferences rather than proactively engaging with
it. “It’s not something I can control ... and to
be honest, I don’t see a lot of it,” she told the
Athletic’s Jim Trotter in June. Her extended in-
terview with TIME marks the first time she’s
talked at length about her year.

“All of this is really speaking to some-
thing much larger than Caitlin Clark,” says
Theresa Runstedtler, a scholar of African
American history at American University.
“It’s speaking to our unresolved issues about
race, gender, and sexuality in American soci-
ety, at this particularly fraught moment in our
political landscape.”

Still, in the face of all this heaviness, joy
remains the resonant vibe of Clark’s 2024.
Her talent brought together communities
to celebrate her fire, unselfish play, and abil-
ity to score in inconceivable ways when she
needed to. Clark certainly fed off this electric-
ity. “You feel powerful,” Clark says. “People
are invested in the game, they love the game,
and that’s what makes it so fun for me. These
people aren’t supporting women’s sports to
check a box. It’s going to be the new normal.”
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THE WEEKEND BEFORE our interview, Clark
attended back-to-back Taylor Swift shows at
Lucas Oil Stadium. She met Swift’s mother
and boyfriend, Kansas City Chiefs tight end
Travis Kelce. When fans noticed her sitting
in a suite, they turned around to take pic-
tures or toss her friendship bracelets. “Peo-
ple are just going crazy that 'm there,” she
says. “I thought people would be so in their
own world, ready to see Taylor. And it was just
completely the opposite.”

Swift gave Clark four bags of Eras Tour
merchandise with a note saying Clark was
inspiring to watch from afar. She said “Trav
and I” were excited to get to a Fever game now
that the tour was winding down and invited
Clark to attend a Chiefs game with her.

Clark has always seemed destined for great-
ness, if not friendship with the biggest pop star
in the world. Her path to this women’s-sports
paradigm shift started in West Des Moines,
Iowa, where Clark played multiple sports as
a kid. She’s the second of three children; her
father Brent Clark is executive vice president
at a company that sells and distributes agri-
cultural and industrial parts, and her mother
Anne Nizzi-Clark is a retired marketing execu-
tive. Jan Jensen, an Iowa assistant coach at the
time, first watched Clark play when she was
in middle school: she hit a step-back three-
pointer and threw a long pass her teammate
couldn’t catch. But the ball was on the money.
“You could see her swag,” says Jensen. “The
way she walked. In a peewee game, when ev-
erybody’s like, ‘Your shot hit the rim, let’s
go get ice cream, she’s like, ‘I don’t want any
freaking ice cream. I want to win. That’s when
the Caitlin Clark mission began.”

Her Catholic family wanted her to pick
Notre Dame for college, but Clark shunned
the Fighting Irish to play for her home-state
school. She put up big numbers at Iowa imme-
diately but had trouble hiding her frustrations.
She’d shake her head when someone screwed
up. Or take it out on a towel. Or a chair. The
coaching staff worked with Clark to improve
her body language, and she reined it in for the
most part. By her junior year, lowa was knock-
ing off undefeated South Carolina in the na-
tional semis to reach the finals against LSU.

That championship game was Clark’s inau-
guration into the 24-hour sports-news cycle.
In the final moments, when it was clear LSU
would win, Tigers forward Angel Reese ap-
proached Clark and pointed at her ring finger,
a bit of trash-talking that sparked needlessly

FROM DES MOINES TO THE DRAFT

CLARK, AT 15,
READIES TO FIRE
FORHER YOUTH
TEAM—ALLIOWA
ATTACK—IN AMES
ON]JULY 28, 2017

ANGEL REESE OF
LSULETS CLARK
KNOW WHO’S
ABOUT TO WIN
THE 2023 NCAA
CHAMPIONSHIP

cruel backlash; Reese was labeled “classless”
and worse. Clark and Reese were pitted against
each other as rivals, a narrative that has carried
over to the WNBA. “Idon’t get that at all,” says
Clark. “We’re not best friends, by any means,
but we’re very respectful of one another.”

Going into her senior year, Clark was in a
much different position than women’s bas-
ketball players who had come before her.
Towa played summer exhibition games in
Italy and Croatia, and with the help of name,
image, and likeness (NIL) sponsorship money
from brands like Nike, Buick, and the Mid-
western grocery chain Hy-Vee, Clark treated
her teammates to a yacht outing in the Adri-
atic. “I'wouldn’t say it was boozy,” says former
Towa manager Will McIntyre, now director of
scouting and technology for the Rutgers wom-
en’s team. “I would say bougie.”

Clark loved college life, and even consid-
ered returning for a fifth year instead of en-
tering the 2024 WNBA draft. Because of the
COVID-19 pandemic, NCAA players were
granted an extra year of eligibility. Around
January, however, Clark knew it was time to
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CLARK
CELEBRATES
THE 35-FT.
“LOGO” THREE
ONFEB. 15
THAT BROKE
THE WOMEN’S
SCORING MARK

THE INDIANA
FEVER MAKE
CLARK THE FIRST
PICKIN THE WNBA
DRAFT ON APRIL 15

move on. It helped that the Fever had won the
draft lottery, assuring that Clark, unquestion-
ably the No. 1 pick, would begin her career
in the Midwest. She announced her inten-
tion to enter the draft at the end of February.
Lin Dunn, then the Fever general manager—
now a senior adviser—saw the news on X.
“I would have done a back handspring if I
wasn’t 77 years old,” says Dunn.

About a month later, on the eve of this
year’s NCAA tournament, West Virginia’s
coach told his players, “Let’s send Caitlin
Clark packing.” So after Iowa dispatched the
Mountaineers in the second round, Clark
stood on the scorer’s table and sang “Country
Roads” at the top of her lungs. “I kind of just
troll,” Clark says.

After a much hyped Clark-Reese rematch
in the Elite Eight that drew the second largest
ESPN audience to any basketball game, col-
lege or pro, in a dozen years, the Hawkeyes
fell short in the championship game for the
second straight year, this time to once again
undefeated South Carolina. During the po-
dium celebration Dawn Staley, the venerated

Gamecocks coach, clutched the mic and said,
“I want to personally thank Caitlin Clark for
lifting up our sport.”’

Clark had little time to reflect on her ac-
complishments. Two days before the WNBA
draft, she flew to New York City after stay-
ing up late in Los Angeles while receiving the
Wooden Award as national player of the year,
went straight to the SNL set, and collapsed on
a couch there from fatigue. She got big laughs
during her “Weekend Update” segment nee-
dling co-host Michael Che for past jokes about
women’s sports. Her favorite: after Che told
Clark that he’d pass along a signed apron she
gave him to his girlfriend, Clark quipped,
“You don’t have a girlfriend, Michael.”

Clark’s segment did include a more serious
moment, as she thanked a quintet of Black
women—Lisa Leslie, Sheryl Swoopes, Cyn-
thia Cooper, Staley, and Maya Moore, Clark’s
basketball hero growing up—for paving the
way for her success. These stars, despite their
athletic prowess, were never rewarded with
the same level of attention that Clark is now
receiving. “America was founded on segrega-
tion and to this day is very much about Black
and White,” Fever center Temi Fagbenle, who
loved playing with Clark this season, writes
in a text message. “In a sport dominated
by Black/African-American players, White
America has rallied around Caitlin Clark. The
support looks mostly amazing, sometimes fa-
natical and territorial, sometimes racist. It
seems that the Great White Hope syndrome
is at play again.” Going into the WNBA season,
Wilson, a two-time league champion and now
three-time WNBA MVP, told the Associated
Press she thought Clark’s race was a “huge”
contributor to her popularity.

Clark is cognizant of the racial under-
pinnings of her stardom. “I want to say I've
earned every single thing, but as a white per-
son, there is privilege,” says Clark. “A lot of
those players in the league that have been re-
ally good have been Black players. This league
has kind of been built on them. The more we
can elevate Black women, that’s going to be a
beautiful thing.”

‘I tell people I feel like the most
controversial person. But I am not.
—CAITLIN CLARK
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WHEN CLARK AND her fellow soon-to-be
rookies arrived at the WNBA draft on April 15,
it was clear that women’s basketball had en-
tered a new era. Clark, whom fans had seen
mostly in her jersey, gym shorts, and pony-
tail, became the first athlete, in the WNBA or
NBA, to be dressed for the draft head-to-toe
in Prada, right down to the tinted sunglasses
she wore on the “orange carpet.”

Christie Sides, the Fever coach this past
season, recalls the throng of people gathered
to watch Clark walk to the bus before her
regular-season debut against the Connecticut
Sun. “It was people my age,” says Sides, 47.
“It was people my parents’ age. It was people
between my and my parents’ age. I saw peo-
ple crying. I saw people shaking. It made me
think of the Beatles. Or Elvis.”

Despite all the hype, however, the Fever’s
season threatened to implode before it ever
really got started. Clark committed 10 turn-
overs in that debut game, a new record for a
career opener. The schedule offered no fa-
vors to the young team. The Fever faced the
Sun, aleague semifinalist this season, and the
New York Liberty, the 2024 champs, in its first
four contests, before heading west for a three-
game swing that included a matchup against
the 2023 champs, the Las Vegas Aces.

Clark was also adjusting to the rigors of the
WNBA. “Professional players and professional
coaches—this is no disrespect to college wom-
en’s basketball—are a lot smarter,” she says.
“Ilove women’s college basketball. But if you
go back and watch the way people guarded me
in college, it’s almost, like, concerning. They
didn’t double me, they didn’t trap me, they
weren’t physical. And it’s hard. It’s college.
A lot of those women will never go on to play
another basketball game in their life. They
don’t have the IQ of understanding how the
game works. So I completely understand it.”

There were glimmers of hope during
Indiana’s 1-8 start. Clark had a few big scor-
ing games and was second in the league in
assists. She was named league Rookie of the
Month for May. She wasn’t having trouble
getting her shot off. She just wasn’t making
enough of them. She was spotting open team-
mates. She just needed to clean up some of
the passes. “I never really got down because
I knew everything was so controllable,” says
Clark. “I'would come home at night and would
be like, “This is so annoying. Because I know
I’m literally, like, right there, of being one of
the best players in the league.” She holds her

CLARK’S
2024 WNBA

RECORDS

MOST POINTS
BY A POINT
GUARD

MOST
ASSISTS IN
A SEASON

MOST
TURNOVERS
IN A SEASON

MOST
THREE-POINTERS
BY A ROOKIE

MOST
ASSISTS
IN A GAME

MOST
DOUBLE-
DOUBLES
BY A GUARD

MOST
TRIPLE-
DOUBLES BY
A ROOKIE

forefinger a milinch from her thumb. “Iknew I
was so close to doing so many amazing things.”

When the Fever hosted the Chicago Sky
on June 1, Indiana gutted out a 71-70 victory.
But that game won’t be remembered for the
basketball. In the third quarter, Chicago’s
Chennedy Carter hip-checked Clark to the
floor. Carter was called for a foul, which the
next day was upgraded to a flagrant-1 viola-
tion. But while the WNBA could revise the
ruling, it could not stem the ensuing furor.
That Angel Reese jumped off the bench and
appeared to cheer Carter only added fuel to
another Clark-adjacent fire. Some pundits
cited Carter’s foul as evidence that jealous
players, particularly Black players, were tar-
geting Clark. The Chicago Tribune weighed
in with an editorial, imploring that Clark
“must not be allowed to become a target for
rule breakers.” The intense commentary came
with consequences. Security had to intervene
at the Sky’s hotel a few days later when a man
approached Carter with a camera. “I’ve been
called every racial slur imaginable lately and
my teammates have had it even worse,” Sky
forward Brianna Turner wrote on X.

Clark casts aside any notion that envious
opponents were coming after her. “I never
thought I was being targeted,” says Clark.
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“Obviously, that shouldn’t ever happen within
a game. But basketball is physical. Your emo-
tions can get the best of you. My emotions
have gotten the best of me many times.” She
says she did not see Reese cheering from the
bench. “I don’t even know if she really knew
what happened,” says Clark. “Honestly, [ don’t
think she was cheering because somebody hit
me. I really don’t think that would be the case.
I hope not.” Reese’s representatives did not
make her available for this article.

“A lot of people that wanted to have
opinions on what was happening probably
didn’t even watch half the games that they
were trying to have a take on and hadn’t sup-
ported the W for a really long time,” says Clark.

The day after the incident, in a matchup
against the Liberty, Clark ran into a Jonquel
Jones screen and ruptured her eardrum. She
shot 1-10 from the field in a 36-point drub-
bing. A five-day reprieve in the schedule came
at the perfect moment.

During these off days, Clark shot extremely
well during drills. “That gave me a lot of confi-
dence,” says Clark. “It just reiterates, ‘You are
one of the best shooters’” In Indiana’s first
game back, Clark hit seven three-pointers
en route to a 30-point game and a Fever vic-
tory. On the bus, Clark texted her agent that

AFTER ANIOWA WIN
OVER WISCONSIN
IN JANUARY, CLARK
SIGNS AUTOGRAPHS
FOR HER FANS

she hoped that performance helped her case to

make the Olympic team for Paris. Clark’s agent

responded immediately: I have to call you.
“And I'm like, ‘Sh-t,” says Clark.

THE NEWS, PREDICTABLY, was unpleasant:
the Olympic roster was about to leak, and
Clark wasn’t on it. USA basketball officials
hopped on a call with Clark. “They were like,
‘Yeah, we haven’t selected you. Obviously, we
think the world of how you play and blah, blah,
blah.!” She wasn’t really listening. She knew
she was good enough to be on the team. And
she had heard rumblings that she would be.

At the same time, she understood the de-
cision. “A point everybody was making was
like, ‘Who are you taking off the team?’” Clark
says. “And that was a tremendous point.”
Clark also admits that during her early stretch
for the 3-9 Fever, “I gave them a lot of reasons
to keep me off the team with my play.”

Many people, however, rushed to her de-
fense. The gist of the pro-Clark case: women’s
basketball missed a golden marketing oppor-
tunity to grow the sport. “I don’t want to be
there because I'm somebody that can bring
attention,” says Clark. “I want to be there be-
cause they think I'm good enough. I don’t
want to be some little person that is kind of
dragged around for people to cheer about and
only watch because I'm sitting on the bench.
That whole narrative kind of upset me. It’s
disrespectful to the people that were on the
team, that had earned it and were really good.
And it’s also disrespectful to myself”

Clark told Sides the snub “woke a mon-
ster.” She believes being left off the Paris
roster “will definitely motivate me my en-
tire career” and calls her exclusion a “bless-
ing” Not only did it fuel her to prove that she
belonged on the team, it also granted her a
much needed break: there’d be a one-month
pause in the WNBA schedule to accommodate
players competing at the Olympics.

The monster arose almost immediately, as
the Fever began to turn their season around.
Indiana went on a four-game winning streak
in June. Clark recorded the first-ever rookie
triple-double (at least 10 points, assists,
and rebounds) during a victory against the
Liberty. She started in the WNBA All-Star
Game—against the U.S. Olympic team—and
her 10 assists helped her side to a 117-110 vic-
tory. Most importantly, her All-Star experi-
ence further dispelled the notion that her pro
colleagues were out to put her in her place.
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Her fellow All-Stars, Clark says, “are all look-
ing to me to call the plays. It just showed the
sign of respect they really do have for me.”

During the first week of the Olympic break,
she escaped to Cabo San Lucas with her boy-
friend, former Iowa basketball player Con-
nor McCaffery, who spent the past season
as a basketball-development staffer with the
Pacers and is now an assistant coach at But-
ler University. She drank “a million” Shirley
Temples, with Sprite; devoured French bri-
oche; and read Emily Henry’s Happy Place.
When the Fever returned to the court for
games, they won seven of their first eight.
Clark led the team to the playoffs for the first
time since 2016 and raised her play to All-
WNBA First Team level.

Clark thought Indiana could make it to
the championship. In the end, however, the
Sun swept the Fever in the first round—but
not before Clark found herself at the center
of one last controversy: in Game 1, Connecti-
cut’s DiJonai Carrington poked Clark in the
eye while trying to deflect a pass. The con-
tact became more fodder for social media and
elsewhere. After USA Today’s Christine Bren-
nan asked Carrington if she intended to hit
Clark in the eye—“Obviously, it’s never inten-
tional,” Carrington said—the WNBA players
union publicly called for Brennan’s credentials
to be revoked, saying the interview was “abla-
tant attempt to bait a professional athlete into
participating in a narrative that is false and de-
signed to fuel racist, homophobic, and misog-
ynistic vitriol on social media.” After the Sun
eliminated the Fever, Connecticut’s Alyssa
Thomas said, “I think that in my 11-year ca-
reer I never experienced the racial comments
[like] from the Indiana Fever fan base.”

This whole contretemps still annoys Clark.
“Never once did that cross my mind, that it was
on purpose,’ she says. Clark feels debate about
intent reveals a gender double standard. “If
that would have happened in the NBA, do you
think people would have showed up the next
day and been like, ‘Hey, Tyrese Haliburton, did
you poke Steph Curry in the eye on purpose?””
she says. While Clark says she wasn’t aware that
the union was going to reprimand Brennan,
she supported its decision. “That whole line
of questioning that [Carrington] got was not
appropriate, and I did not like that,” she says.

Many observers seem inclined to reserve
judgment on Clark and her approach to con-
fronting off-court issues given that she was a
rookie adjusting to life as an athletic icon. “She

should be afforded some grace,” Fagbenle
texts. When asked if Clark did enough to
combat the racist threats against other play-
ers, Montgomery, the Atlanta Dream co-
owner and former player, declined to com-
ment. Dream forward Cheyenne Parker-Tyus,
meanwhile, says she thinks Clark handled it all
well. “I'm not concerned about her and how
she stands with racial comments or hateful
comments,” she says. “She feels the way we
all feel. She’s made that clear.”

“I know people want her to say more and
do more, and I'm like, at 22 years old, how
many of us have the skill set, have the abil-
ity to be able to communicate?” says former
Fever star and Hall of Famer Tamika Catch-
ings. “She’s a game changer on the court, but
having to be a game changer off the court and
get into the politics part of it, I don’t know if
that’s her responsibility.”

“What comes with being a professional
athlete is speaking on important issues,” says
four-time WNBA champion Sue Bird. “And so
I imagine she’s going to continue to educate
and get better at that as well. In today’s world,
people will use you if you don’t speak about
your own feelings and thoughts. So by getting
more comfortable and confident in your voice,
you can eliminate that.”

Clark says she really does stay off social
media during the season and wasn’t aware that
talk about the eye poke, for example, was per-
colating until she was asked about it. But she
hears the calls imploring her to step up for her
colleagues. “I'm probably the most popular
player in the league at the moment, and some-
body a lot of people turn to to have a voice
on this type of stuff;” says Clark. “I hope we
can do abetter job as aleague of protecting our
players and putting better resources around
them to make it a safer environment. And ob-
viously, there’s only so much you can police on
social media, because we don’t have full con-
trol over social media. But there is real respon-
sibility. I understand that, and I acknowledge
that” So what’s her message to bad-faith ac-
tors harassing others in her name? “Just stop,”
says Clark. “Because that’s not who I am.”

‘Personally, I’'m just scratching

the surface of what I can do.
—CAITLIN CLARK
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TO GET TO LUNCH after her workout, I trail
Clark down a rainy back alleyway that smells
like garbage, past the “Ray’s Trash Service”
bins, through the kitchen, down a narrow
flight of stairs to a private room of a restaurant
scouted by her security team. I tell Clark and
Fever guard Lexie Hull, who has joined us, that
the walk reminded me of the famous scene from
Goodfellas where the mafioso played by Ray Li-
ottaenters the Copacabana through the kitchen.
They haven't seen the film but appreciate the
comparison. “We’re mobsters,” says Clark.

Over carnitas and fish tacos, we talk about
their new head coach, Stephanie White, who
had been hired three days earlier. Clark in-
sists she had nothing to do with the change.
“I'm actually not the general manager of the
team,” she says. “Believe it or not!” adds Hull.

Clark’s eyes are glued to the TV, where
the USC women are playing Ole Miss. “I
feel like if I was out there, I would liter-
ally have 50,” says Clark. “The college game

CLARK WAS NAMED
ROOKIE OF THE
YEARIN OCTOBER,
RECEIVING 66 OUT
OF 67 VOTES

is so much easier than professional.”

But Clark knows she can get better. She
expresses admiration for White’s game plans
against the Fever when she was coach of the
Sun. “We didn’t usually have the best game
plan back,” Clark said when White stopped
by the gym during her workout. “Like, here’s
a ball screen, Caitlin. Figure it out.”

At one point talk turned to Clark’s high
school soccer career. “I would get so many
yellow cards,” Clark said.

“You still do,” said White.

Indeed, Clark finished her season with six
technical fouls, tied for second most in the
WNBA. “I only probably deserved, like—two.”

“Haaaaa!” White yelled. “She’s a come-
dian too.”

Controlling Clark’s fire has always been a
challenge for her coaches. It makes her special,
but techs can come back to bite you. Same with
her mistakes: Clark shattered the WNBA’s all-
time season record for turnovers, but you want
her throwing some high-risk passes. As for
other areas of improvement, Clark’s working on
her midrange shooting. “I used to have a mid-
die bag,” she says. “I just never had to use it.”

Speculation was swirling about whether
Clark would play in Unrivaled, the new 3-on-3
league founded by Stewart and Napheesa Col-
lier that begins in January. The startup has at-
tracted attention as a way for WNBA players
to make more money without having to play
overseas. Still, Clark—who made $75,535 in
salary her first year on the Fever but thanks
to her many endorsements is doing just fine
financially—is taking a pass. “Ikind of want to
just stay out of the spotlight,” she says.

She’ll be back there soon enough. “Person-
ally, 'm just scratching the surface of what I
can do and hopefully how I can change the
world and impact people,”’ she says. “There’s
also been so many people that are not involved
in women’s sports, that are just in the work-
force, or whatever they do, and they’re just
like, “Thank you for what you do for women.
I've heard that a million times.”

Her day concludes at historic Hinkle Field-
house where she watches McCaffery’s Butler
team win its season opener. Fifth-grader
Ellie Dillon and a friend—both wearing Clark
shirts—wait more than a half hour after the
game to catch Clark, who as she’s leaving the
gym with McCaffery stops to give them auto-
graphs. “It almost doesn’t feel real,” says Dil-
lon moments after meeting Clark. “That that’s
actually her, standing right in front of you.” O
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Elton John has no address.
Visitors to his home are
given three names: the name
of ahouse, the name of a
hill, and the name of a town,
which is near Windsor,

as in Windsor Castle,

where King Charles III lives.

Admission is granted via a big iron gate that
swings silently open to a crunchy driveway, a
small turreted gatehouse, a pond with geese,
hedgerows, wordless men with wheelbarrows
and Wellingtons and, after a little walking, a
three-story red-brick Georgian compound.
From the outside it has the stately but under-
stated air commonly associated with English
gentry. One of the property’s chief treasures
is areally old oak tree.

This is not the Elton John most people
know. That guy is loud. The glasses, the out-
fits, the sexuality, the concerts, the retail
expenditure, the platform heels, the tem-
per, the parties, and most of all the piano—
all set permanently at fortissimo. John has
been in showbiz for 60 years, and for 50 of
those he has been a front man, inordinately
and excessively famous. His triumphs, mis-
takes, strengths, weaknesses, wigs, and duck
costumes have been in full and permanent
plumage. The wealth and passions he be-
came known for have not been those asso-
ciated with aristocracy: they leaned more
toward shopping than Chopin.

But these days the comparison to an En-
glish noble feels weirdly apt. John’s mar-
ried with two heirs. His philanthropic work
is much admired. Some of his possessions—
a selection from his impressive photograph
collection—are currently on display at one
of London’s most highly regarded art insti-
tutions, the Victoria and Albert Museum.
His library is full of trophies that attest to
his prowess, an Emmy and multiple other
awards crowded together on a small table
with some ancient sculpture fragments. He
has literally been knighted. From his gar-
den, the current King’s grandmother once

remarked, you get a good view of the British
monarchy’s ancestral home.

John has owned Woodside, as the house is
known, for nearly 50 years, but until the pan-
demic he did not spend much time in it. Most
of his life was spent in hotel rooms, while he
toured. Like many nobles, he found laun-
dry an unfamiliar task. “It was the most em-
barrassing thing in my life when I went into
[drug] treatment that I couldn’t work a wash-
ing machine,” says John during our first in-
terview, conducted in a New York City hotel
room in November, while his husband David
Furnish lies on the bed and two publicists
wait in the bathroom. “I thought, ‘F-ck. Here
you are at 43 years of age, and you can’t work
a washing machine. That shows you how
you’re f-cked up.”’

More than three decades later, at 77, he is
doing much more than still standing in front
of the top loader. Right now, he’s dealing with
damage to his right eye, which was previously
the good one, that has rendered him almost
blind, but you wouldn’t know it to meet him.
The candle that is Elton John has been inex-
tinguishable, no matter how strong the wind.
His 57 U.S. Top 40 hits were mostly released
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during his wild-child youth, but he found a
second act in writing songs for animated Dis-
ney movies, for which he won two Oscars,
and a third in writing songs for Broadway
musicals, for which he won a Tony. There’s
a whiff of fourth act about him as he moves
into the mash-up phase of his career, lend-
ing his melodies—and some vocals—to anew
generation of performers. It has been a mere
16 months since he had his last hit single, a
collaboration with Britney Spears, who hadn’t
recorded music for five years.

This kind of longevity requires not just
prodigious musical dexterity, and phenome-
nal luck, but stamina. Few can keep up with
fame’s sugar-daddy demands for long enough
to get to the settling-down phase with their
sanity, health, and friends and family intact.
“When you’re famous, there’s like a court
around you,” says John. “People are vying for
position, and the nearer you are to me, the
more people will get jealous.”

He has bested or evaded the four horse-
men that cut down his generation’s boldest
names: drug addiction, AIDS, irrelevance,
and suicide. Apart from Paul McCartney, who
had a Top 10 single with a resurrected Beatles

A

“IF YOU DON’T LIKE
PERFORMING, THEN
DO SOMETHING
ELSE,” SAYS JOHN,
SHOWN AT DODGER
STADIUM IN 1975.
“ILOVEDIT.”

song in 2023, very few of John’s contempo-
raries are still alive, let alone releasing new
hits. The Rolling Stones still tour, but their
last No. 1 was 40 years ago. John has also sur-
vived deep family dysfunction, tabloid fabri-
cation, early hair loss, bulimia, and in the ’80s,
a brief marriage to a woman. And here’s the
key part: he has remained prolific.

Having performed 4,500-something con-
certs over half a century, he retired from tour-
ing at the end of 2023, but not from cultural
output. Elton John: Never Too Late, the most
recent documentary on his life, which com-
pares his meteoric first five years of touring
the U.S. with the final tour that ended in July
last year, is now on Disney+. He has written
the music for and co-produced two new musi-
cals: Tammy Faye and The Devil Wears Prada.
An auction of some of his many belongings in
February brought in more than $20 million,
twice the presale estimate. He has a podcast/
radio show, Rocket Hour, which promotes
young musicians. This year the 52-year-old
song “Rocket Man” hit a billion streams on
Spotify, while “Cold Heart,” a 2021 track
with Dua Lipa, drew a million listeners a
day. “When Elton and David called me about
the collaboration, for me, it was because of
our friendship,” says Lipa. “And of course,
singing alongside one of my musical heroes
was a no-brainer. His music has been able to
soundtrack my life from the very beginning.”

John’s outrageous string of hits is now a
list of global standards. “Do you know how
many requests I get a day for the use of our
songs on things like America’s Got Talent,
The Voice, or the silly show where they dress
up as poodles?” says Bernie Taupin, John’s
longtime writing partner, who has pro-
vided the lyrics to most of his hits. “I don’t
think Bob Dylan gets a lot of requests for
The Masked Singer.”

IN PERSON the glam-rock superstar is gen-
tle, a little shy, and eager to please, and
especially eager to make people laugh. While
some frailties are apparent, he still has plenty
of bounce. He favors comfy designer track-
suits and sneakers. He doesn’t hear too well
or walk with confidence. Corrective surgery a
few years back made the glasses a mostly cos-
metic choice, but a recent eye infection dam-
aged the optic nerve in his right eye and it’s
taking a while to heal. His husband is deter-
mined to be optimistic about it. “I just think
it’s just gonna take time, right?” Furnish says.
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It’s the evening after opening night of
Tammy Faye, the $22 million Broadway mu-
sical about the televangelist Tammy Faye Bak-
ker, who came to embrace and be embraced
by the gay community. John wrote the music.
The reviews are out, and they are dismal. It
will be just one day before the show’s impend-
ing closure is announced. John is mostly phil-
osophical. “It’s a shame for everyone who put
so much work in it,” he says. “But that’s what
happens when you take a chance” He and
Furnish chalk the failure up to the mood after
the election of Donald Trump. “It’s a fairly po-
litical piece of work,” he says. “And with that
you have to press somebody’s buttons. The
buttons we pressed last night with the critics
weren’t the right ones.”

If John seems sanguine, it’s perhaps be-
cause he’s long been more interested in ex-
ploring what’s next than stewing about his
failures. His best-selling 2019 memoir Me
and Furnish’s 1995 documentary about him,
Tantrums & Tiaras, reveal a willingness to let
people see the less fabulous side of Elton John.
“It was a bit like video therapy in a way,” says
Furnish. “It gave me a chance to go in with
a camera, like a shield, and kind of confront
and shine a light on things in his life that I
thought were odd.”

The documentary (which George Michael
advised him to bury) captures him in full
meltdown mode, insisting on one occasion
that he will never make another music video
because someone left a bag in a car, and on
another instructing his private plane to leave
the South of France as soon as possible and
never return because a woman waved at him
during a tennis lesson. (They stay.)

John still struggles with patience. “David
can tell you that my fuse is very short, and the
worst thing about my temper is that David is
very rational about things and he’ll explain,”
says John. “And I'll get even madder about it.”
When John met Furnish in 1993, at a dinner
party a friend had organized at Woodside at
John’s request, Furnish was impressed with
the star’s warmth and lack of ego. But as they
grew closer, he realized John, who had en-
dured childhood under a distant and eventu-
ally absent father and an ill-tempered mother,
was a people pleaser with self-esteem issues.
“He was very, very shut down in terms of ac-
cepting love,” says Furnish. “No one had ever
asked him to do personal things like go for
a walk together, those kind of joyful things.”

John was one of the earliest celebrities to

come out, in 1976, initially saying he was bi-
sexual, when such an admission was deeply
hazardous career-wise. After 31 years to-
gether, John and Furnish, who formerly
worked in advertising, take their gay-icon
status very seriously. They formed a civil
partnership in December 2005, within weeks
of its becoming legal to do so, and were mar-
ried on the same day nine years later after the
U.K’s same-sex-marriage laws were passed.
Unlike many celebrity parents, they are
sending their two boys, Zachary, 13, and
Elijah, 11, to school locally, although Zach-
ary just started boarding school. “We delib-
erately didn’t homeschool our children be-
cause we want them to be their own people
and to define life as they want to be defined,”
says Furnish, who is husband, helpmeet,
and manager. He’s the CEO of Rocket En-
tertainment, is listed as executive producer
on the musicals, and is the co-director of
the new documentary, which he brought to
R.J. Cutler, who has also helmed docs about
Martha Stewart and Billie Eilish.
Fatherhood, marriage, and sobriety
have mellowed the superstar. As has self-
knowledge. “I will flare up if I'm tired, if I'm
exhausted, if ’'m overwhelmed,” says John.
“I don’t like having that temperament, but
it’s all usually done and dusted within five
or 10 minutes.” But impatience is also part
of his gift, it seems. He likes to write fast—
if he can’t get a tune for the lyrics he’s given

‘When you’re famous, there’s
like a court around you.
People are vying for position.
—ELTON JOHN

in an hour or so, he moves on to new ones.
“I know people think, ‘Oh, God, he doesn’t
work that hard,” says John. “But it’s really ef-
fortless. If I get alyric and Ilook at it, the song
comes straight out.”

Taupin wrote “Your Song,” the duo’s most
commercially successful tune, over breakfast
when he was 19 and living with John’s fam-
ily, sleeping in bunk beds in John’s room. He
guesses it took his roommate half an hour
to create music for it. “We have a telepathy
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between the two of us,” says John of Taupin.
“He seems to know what I want, and I seem
to know what he wants. It’s really unusual
and it’s very spooky.” In the new documen-
tary there’s old footage where John explains
how he scored a song Taupin wrote. “As soon
as you see the word ballerina, you know it’s
not going to be fast, it’s got to be gentle,” the
young star says, like it’s the most obvious
thing in the world. The song is “Tiny Dancer.”

In some of rock 'n’ roll’s most formative
years, 1970 to 1975, John released 13 albums,
seven of which went platinum. He was the
first artist ever to have an album debut at No. 1
on the American charts and is the only one
ever to have had a Top 10 single in each of the
past six decades. Even today, John’s songs are
inescapable—they’re at every party, in every
restaurant, in every airport, on every hold for
an agent, at every karaoke night. Spears cited
him as her favorite artist even before their
duet gave her an unexpected hit song. “Elton’s
songs are perfectly, masterfully written songs,
and that’s what connects them to millions, bil-
lions of people,” says Chappell Roan, whom
John raves about and whose rapid rise to fame
is reminiscent of John’s early days.

Roan says he also helped her learn to
trust her instincts. “The advice he gave me
was that the songs will come,” says Roan. He
told her that after his first album blew up,
he had no songs lined up. “He thought that
he wouldn’t have the ideas, but they were

ZACHARY AND
ELIJAH, WHO WERE
DELIVERED VIA
A SURROGATE, WITH
THEIR PARENTS AT
WOODSIDE IN 2014

absolutely there. He just had to let them
come to him. So that’s a good reminder.”
As well as being a guru for young perform-
ers, John has restored the careers of older
musicians who had lost faith in themselves.
His work with John Lennon gave the Beatles
legend a No. 1 hit. And he rescued one of his
idols, Leon Russell, from obscurity with an
album they made together in 2011.

Rocket Hour is mostly just him playing
music and telling the young artists how much
he adores them. The people he interviews
look bewildered to be so feted, like they got
a FaceTime about their science project from
Albert Einstein. “Elton’s impact cannot be
overstated, and even now, his continued effort
to make a better future for young LGBTQ+
artists is so felt,” wrote Allison Ponthier, one
of the artists he has featured, on social media.

For Taupin, John’s enduring relevance is a
validation. “What people didn’t realize in the
’70s and ’80s and "90s, but I think they real-
ize now, is that he’s one of the best f-cking
piano players on the planet,” he says. “There
are a lot of people that have great catalogs
and great songs, but I don’t think anybody of
our peers has songs that are so varied.” Cut-
ler, the documentary’s other co-director, calls
him “Mozartian in his prodigious gifts.” In his
youth, Cutler forged multiple record vouch-
ers to win a ticket to John’s 1974 concert at
Madison Square Garden. “It comes out of
him,” says Cutler, trying to describe John’s
artistry. “It emanates from him, like it’s a gift
from the heavens.”

MUSIC WAS ALWAYS the easiest part of John’s
life. Words—and relationships—not so much.
A fledgling music producer at Liberty Re-
cords was so unimpressed with young Regi-
nald Dwight’s songs during an audition that
he sent him packing, handing him an envelope
of lyrics mailed in by a 17-year-old chicken
farmer from Lincolnshire as he left. It’s one
of the greatest origin stories in rock history.
The unlikely duo of John and Taupin churned
out hits in much the same way chickens make
eggs, often and without fuss. Except these
eggs frequently turned platinum.

While the songs were appealing, it was
John’s performance style that captivated
American critics on his first tour in the States
in 1970. He had developed an approach to the
piano that combined the merriness of Win-
ifred Atwell with the force of Jerry Lee Lewis
and the showmanship of Little Richard, all to
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a rock beat. The costumes and keyboard an-
tics were brazen, but the stories the songs told
and harmonies they used were mostly tender.
“I think there’s always a new generation that
cling on to the things they say,” says Taupin.

Somewhere around 1974, at the peak of his
productivity, John was introduced to cocaine
by his ex-lover and then manager John Reid.
He took to it with the avidity he applies to
most of his pursuits. At first he found it freed
him of his crippling shyness, but eventually
it took over. “You make terrible decisions on
drugs,” he says. “I wanted love so badly, I'd
just take hostages. I'd see someone I liked and
spend three or four months together, and then
they would resent me because they had noth-
ing in their life apart from me. It really up-
sets me, thinking back on how many people
I probably hurt.”

As John became increasingly dependent
on drugs, the music got worse. “I was terri-
fied for him. It was absolutely horrible,” says
Taupin. He had some hits—“I'm Still Stand-
ing,” interestingly, came out of this period—
but they were rarer. “A lot of the work that
we did in the times when he was at his worst
wasn’t the best of both of us,” says Taupin,
who says watching John’s decline made him
reform his own heavy drug use. “I wasn’t able
to creatively invest any time in writing ma-
terial that related to him until he actually
found himself, and then it was easier for me
to reflect upon it.”

John now divides his life into pre- and
post-sober periods. He has helped many
people kick drugs and has offered to help
many more. He is Eminem’s sponsor. He
orchestrated English pop star Robbie Wil-
liams’ first stint in rehab. He tried, without
success, to help George Michael. “It’s tough
to tell someone that they’re being an a--hole,
and it’s tough to hear,” he says. “Eventually
I made the choice to admit that I'm being
an a--hole” Those struggles have made him
doubt the wisdom of legal weed. “I maintain
thatit’s addictive. It leads to other drugs. And
when you're stoned—and I've been stoned—
you don’t think normally,” he says. “Legaliz-
ing marijuana in America and Canada is one
of the greatest mistakes of all time.”

Asked if he feels the same way about alco-
hol, he pauses, exhales, and asks Furnish for
help. His husband, who is also sober and has
already prevented the star from oversharing
once during the interview, sits up on the bed
and offers a balanced answer, suggesting that

MILESTONES ON YELLOW BRICK ROAD

JOHN’S GIFT
SHOWED UP
EARLY:; ASA
TWEEN HE
DID CLASSES
AT THE ROYAL
ACADEMY

OF MUSIC

UNDER JOHN’S
OWNERSHIP,
WATFORD FC
SOCCER TEAM
ROSE FROM
OBSCURITY TO
THE FA CUP FINAL

JOHN SAYS
MEETING RYAN
WHITE, SHOWN

AT AN AIDS

GALAIN 1988,
“PROMPTED ME
TO GET SOBER”
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JOHN’S ANTICS WOWED GUESTS
AT HIS FIRST GIG AT THE
TROUBADOURINL.A.IN1970

BERNIE TAUPIN AND JOHN, TO SETTLE A BET, JOHN LENNON
PICTURED IN 1971, HAVE WAS A SURPRISE GUEST AT A 1974
WRITTEN 29 TOP 10 HITS CONCERT, HIS LAST MAJOR SHOW

ELABORATE AND
COMICAL STAGE
LOOKS, LIKE
JOHN, ON THE “IMISS HIM THIS PURPLE
MUPPET SHOW IN SO MUCH,” SAYS SHAG WIG IN
1974, WAS ONE JOHN OF GEORGE SYDNEY IN 1986,
OF THE MODELS MICHAEL. “SUCH WERE PART OF
FORDR. TEETH AKIND PERSON.” JOHN’S APPEAL

“IMEAN, HE’S ONE
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while alcohol is part of the fabric of society,
there are studies that find it’s much less
healthy than people believe it to be.

Survival, as the poet Christian Wiman has
said, is a style. You have to be around long
enough to really make a dent on the culture.
John, who has taken a half-hearted bid at end-
ing hislife three times, thinks there were three
things that saved him from the fates that took
so many of his peers: Watford FC, a soccer
club local to where he grew up that he bought
and took to the Premier League; Alcohol-
ics Anonymous; and a hemophiliac teenager
from Indiana named Ryan White. At the club
he met people who cared more about soccer
than his fame, AA’s methods helped him deal
with his multiple addictions, and White, who
contracted HIV from a tainted blood transfu-
sion in the early days of the AIDS crisis and
was shunned by his school and neighbors,
showed him how selfishly he was living.

John heard about White when the teen was
invited to an AIDS benefit and said on a TV
news program that the person he was most
looking forward to meeting was the rock star.
John saw the interview and called the fam-
ily. White, who was given six months to live
when he got his diagnosis, survived five years
and spent much of it trying to educate people
about AIDS. John kept in touch and helped
the family out when they needed it. Even-
tually he flew them to a concert in Califor-
nia. “Elton wasn’t afraid to be around us and
just brought so much joy,” says Jeanne White
Ginder, Ryan’s mother. “It took us off all the
negativity we were facing at home.”

White died on April 8, 1990, at 18. John
was at the hospital with him. “It all came to
a climax, really, at the Ryan White funeral
in Indianapolis—a really sad and emotional
week—and I came back to the hotel think-
ing I'm just so out of line,” John says. “It was
a shock to see how far down the scale of hu-
manity I'd fallen” Six months later he went
into rehab. Two years later he started the Elton
John AIDS Foundation (EJAF), of which Fur-
nish is now the chairman. “We could end AIDS
tomorrow if every person knew their HIV sta-
tus and had access to treatment,” says Furnish.

In 2022, President Joe Biden surprised
John with the National Humanities Medal,
calling him “an enduring icon and advocate
with absolute courage, who found purpose to
challenge convention, shatter stigma, and ad-
vance the simple truth that everyone deserves
to be treated with dignity and respect.” John

ROCKET
MAN

BY THE
NUMBERS

DIAMOND SINGLE
(“SOMETHING
ABOUT THE WAY
YOU LOOK TONIGHT/
CANDLE IN THE
WIND 1997”)

SONGS TO HAVE
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HOT 100

RECORDS SOLD
WORLDWIDE
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NOMS—WITH
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AN EGOT WITHA
TONY, 2 0SCARS,
AND AN EMMY

GROSSES FOR
THE LION KING,
HIGHEST-EARNING
BROADWAY
MUSICAL
OF ALL TIME

FUNDS RAISED
BY ELTON
JOHN AIDS
FOUNDATION

and Furnish are particularly proud of the
EJAF-funded program that allows people to
take HIV tests at Walmart, without going to
a doctor. They believe that the U.Ns goal of
ending new AIDS cases by 2030 is achiev-
able, even with an incoming U.S. Adminis-
tration whose proposed health czar has sug-
gested, contrary to evidence, that AIDS is not
caused by a virus.

Looking back on that news program that
first brought John into their lives, White
Ginder recalls how horrified she was that
her son had not talked up the event’s spon-
sor Elizabeth Taylor. “I said, ‘Ryan, why did
you mention Elton John?’” she says. “And he
said, ‘Because he’s not afraid to be different.”

AS FURNISH AND JOHN sit on floral couches
next to a gas fireplace in Woodside and talk
about the demands and benefits of being
Elton John, it is clear that the rock star
gave up touring reluctantly. (“Elton used to
say, ‘I want to die onstage,” says Furnish.
“It never made me particularly happy.”)
But what he has now is what he has al-
ways wanted: a home. Yes, it’s one where a
stunning young man serves hot beverages

AINIWNIVLIYILINT 13IMO0¥—NOSEID N3I8
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and where artworks by Damien Hirst and
Andy Warhol share space with a mannequin
covered in what look like jelly beans. But the
bougie-candle-scented living room is also
strewn with family photos. As with so many
who resisted the pulls of fatherhood until
late in life, John’s chosen style of parenting is
gushy. “On my gravestone,” he tells me in our
New York City interview, “all I want it to say
is ‘He was a great dad.””

There were casualties to creating this new
life, the biggest of which was his relationship
with his mother, to whom he had been very
close. “She meant a lot to me, but my success
changed her,” he says. He continued to sup-
port her financially, but she disapproved of
Furnish. “She was probably one of the big-
gest liars I've ever met,” says John. “But that’s
because she was a sociopath, and I got to

2o S
)

“IDIDN’T WANT
TO FADE INTO THE
TWILIGHT,” SAYS
JOHN, PICTURED
INL.A.IN 2022.
“I'WANTED TO FADE

AND WE DID.”

INTO THE SUNLIGHT.

‘I don’t really believe in the biblical
God too much, but I have faith.

—ELTON JOHN

understand it” The two fought publicly; she
hired an Elton John impersonator for her goth
birthday. Her son and his spouse were not in-
vited, but reporters were. “I rang her up the
next day to wish her a happy birthday. I said,
‘How did it go?’” John recalls. “And she said,
‘It was great. He’s as good as you are.”

Perhaps it’s age or his relationship with
Furnish (or distance from his mother, who
died in 2017), but he has grown slightly more
comfortable with himself. Slightly. His dis-
taste for being on video, for instance, per-
sists. “Music videos should be made by good-
looking people like Harry Styles,” says John.
“I'mnot very good at looking at myself. Idon’t
think you ever lose that body consciousness.
Tjust think it stays with you forever. But I am
much better” He especially dislikes TV and
has turned down invitations to be a judge on
the TV talent shows that request his music
so often. “Being on TV all the time kills your
career, kills your vibe, kills your charisma
totally,” he says.

He would prefer to spend his time discov-
ering. “I've never lost the excitement of buy-
ing a new record, a new book, a new photo-
graph,” he says, noting that if he had to choose
between never playing music again and never
listening to it again, he’d opt to keep listening.
“Tjust think that’s kept me going,” he says. But
he is beginning to think a bit about what lies
beyond. “I don’t really believe in the biblical
God too much, but I have faith,” says John.
“My higher power has been looking after me
all my life; he’s got me through drugs, he’s got
me through depression, he’s got me through
loneliness, and he got me sober. He’s been
there all the time, I think. I just didn’t ac-
knowledge him.”

Like many megastars, John feels that he
was somehow chosen to be as famous as he
is, because he could withstand the burdens
it brings. Asked if he’d wish his talent on his
sons, if it also came with the drawbacks of
stardom, he offers an emphatic no. “I’ve lived
an incredible life, but it’s been a hell of a life,
and it’s been a slog,” he says. “I wouldn’t want
that amount of pressure on them.” Icon status
is great, but as he learned over his many de-
cades in the spotlight, there’s more to life than
rock 'n’ roll. “If people remember that we tried
to change the world a little bit, we were kind,
we tried to help people,” that would be enough
of a legacy for him, says John. “And then,
apart from that, there was the music.” —With
reporting by LESLIE DICKSTEIN O
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Villages make a world of difference

Seven additions to UN list reflect China's commitment to vitalizing rural areas through tourism

AT e T

BY CHINA DAILY

Seven villages in China were
recognized among the Best Tour-
ism Villages 2024 by the United
Nations World Tourism Organiza-
tion at its 122nd session of the
Executive Council in Cartagena,
Colombia, on Nov. 15. The villages
selected for their blend of cultur-
al preservation and sustainable
tourism were: Azheke, Yunnan
province; Guanyang, Fujian pro-
vince; Shibadong, Hunan pro-
vince; Taoping, Sichuan province;
Xiaogang, Anhui province; Xitou,
Zhejiang province; and Yandun-
jiao, Shandong province.

The villages represent a
cross-section of China’s vast
rural terrain and its deep cul-
tural reservoir, stretching from
the highlands and the plains
of central China to the coastal
areas of the east.

The Best Tourism Villages
program, established in 2021,
honors destinations using
tourism as a vehicle to preserve
landscape, cultural practices and
ecological and culinary diversity.
With this year’s additions China

has 15 villages on the list, reflect-
ing the country’s commitment
to preserving rural heritage.

Horizon of prosperity

Over the past 10 years,
Shibadong village, in the Xiangxi
Tujia and Miao autonomous
prefecture of Hunan province,
has undergone a remarkable
transformation.

Once isolated and
impoverished, it
has evolved into a
modern com-
munity boasting
improved infra-
structure, thriving
tourism and a pris-
tine environment,
serving as a landmark
in China’s effort to
eradicate poverty.

Perched atop
mountains, Shibadong
is known for its superb vistas,
verdant landscapes, traditional
wooden dwellings and clean air,
making it a sought-after desti-
nation among tourists.

The village, home to the Miao
ethnic group, has preserved its

Xiaogang village in
Fengyang county,
Anhui province.

ancient charm while refurbish-
ing ancestral homes, restoring
ancient pathways and introduc-
ing cultural experiences such
as Miao embroidery workshops
and homestays to engage visi-
tors in folk activities.

Harvest of success

Xiaogang village, in Fengyang
county, Anhui province,
draws tourists for
its idyllic scenery,
agriculture, rural

reform and folk
customs.
They can also
learn about the
profound changes

China has under-
gone by exploring
the village where the
country's rural reform
began more than 40
years ago.

A rural homestay estab-
lishment features a group of
thatched cottages with earthen
walls and threshing floors
where crops are sun-dried,
exhibiting farming tools that
aim to re-create scenes of the

village dating back to the 1980s.
Inheritors demonstrate
intangible cultural heritage,
such as Fengyang flower-drum
ballads and paper-cutting,
providing lessons to tourists in
workshops. Visitors can also
learn about traditional methods
of making liquor and vinegar
in breweries and buy some as
souvenirs.

Buildings stand strong

Time appears to stand still
in tranquil Guanyang village,
nestled among rolling green
mountains in Nanjing county,
Zhangzhou, Fujian province.

At the foot of the peaks, lush
fields stretch toward a winding
creek, where eight ancient ban-
yan trees form a natural canopy.

This village, 700 years old,
has become a portal to the past,
drawing nearly 3 million visitors
ayear.

“The tulou, or earthen build-
ings, are Guanyang's most
distinctive cultural treasure,”
said Zhang Haitao, head of
the Nanjing bureau of culture,
sports and tourism. “These

China Watch materials are distributed by China Daily Distribution Corp. on behalf of China Daily, Beijing, China.
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Above: Cottages atop rice terraces
in Azheke village in Yuanyang
county, Yunnan province.

PHOTOS PROVIDED TO CHINA DAILY

Left: A view of Shibadong village
in the Xiangxi Tujia and Miao
autonomous prefecture,

Hunan province.

Yandunijiao village in Rongcheng,
Shandong province, is a national
nature reserve for swans.

Guanyang village in Nanjing county,
Fujian province, draws visitors with
its idyllic scenery.

Intricate embroidery is a heritage
of the Qiang ethnic group in
Taoping village, Lixian county,
Sichuan province.

structures are both intricate
and rustic.”

In recent years the village has
found new ways to keep its tra-
ditions alive, reviving the inte-
riors of these ancient buildings
and creating public spaces that
encourage community gather-
ing. New ventures, including
tulouhomestays, farm-to-table
dining and tulou-inspired cafes,
have taken root, catering to
travelers’ growing appetite for
cultural immersion.

A winter haven for swans

With thousands of whooper
swans enjoying their winter
time at the fishing village of
Yandunijiao in Rongcheng,
Shandong province, Yu Haiyang
has little time to appreciate the
graceful scene as he greets his
homestay guests.

Under the seaweed-thatched
roof, Yu, 35, aims to offer his
guests an authentic and heart-
felt experience, serving
homemade meals
crafted from local
ingredients and
providing a respite
from urban living.

“Winter is the
peak season
for tourists, who
come to enjoy the
harmonious scene
between humans
and swans,” Yu said.

Yandunijiao,

400 years old, has
abundant marine
resources and a temperate cli-
mate that offers a cozy winter
haven for whooper swans. Tens
of thousands of them migrate
from Siberia to the village

to spend the winter, adding
vibrancy to the bleak season. It
is a national nature reserve for
swans and has become a loca-
tion of choice for bird-watchers.

Preserving Qiang heritage
Located in a picturesque
valley east of the Qinghai-Tibet
Plateau, Taoping village in
Lixian county, Aba Tibetan-
Qiang autonomous prefecture,
Sichuan province, is a land of
idyllic beauty that boasts the
heritage of one of China’s old-
est ethnic groups, the Qiang.
The village has one of the
best-preserved ancient Qiang
architectural complexes
dating back 2,000 years. The
complex is formed by 98 inter-
connected stone houses and

Akiln opening ceremony
in Xitou village
in Longquan,
Zhejiang province.

two nine-story watchtowers.

Within the complex, 13 criss-
crossing alleys form a network
of roads. Hidden among them
are eight entrances and exits,
creating a maze-like stone
fortress. The complex belongs
t0 1,258 Qiang people.

Artists keep kilns burning

Tucked away in the moun-
tainous region of Longquan,
Zhejiang province, Xitou village
is a place steeped in a millen-
nium-long tradition of celadon
porcelain making. Here families
have protected and handed
down their artisanal techniques
through generations, preserv-
ing a cultural heritage that
continues to define the village.

The village, with a history
of 1,400 years, boasts seven
ancient kilns still in use, a tes-
tament to its rich porcelain
culture. The largest is a snake-
shaped kiln nestled along a

mountain. In 2009 the
traditional wood-
fired technique of
Longquan celadon
porcelain was
recognized by

UNESCO as

an Intangible

Cultural Heritage
of Humanity.

Many artisans
have set up porce-
lain studios, opened
guesthouses and
organized celadon
porcelain-related
cultural activities in the village
to entertain visitors.

Where forests flourish

Surrounded by cascad-
ing rice terraces and verdant
greenery, more than 60
“mushroom cottages” with
brick walls and thatched roofs
are regarded by experts as the
best-preserved cluster of Hani
ethnic group traditional archi-
tecture in Yuanyang county,
Yunnan province.

For more than 160 years the
village has been home to the
Hani ethnic group. Its name,
Azheke, meaning “a place where
bamboo forests flourish’, per-
fectly reflects its lush vegetation.

Spanning 353 acres with
more than 60 households, the
village features arich, diverse
and layered landscape, with
the coexistence of forests,
water systems, houses and
rice terraces.

Orchestra
makes
China debut

BY CHEN NAN

The Tianjin Juilliard Orchestra
embarked on its first ever China
tour, presenting concerts at the
National Centre for the Perform-
ing Arts in Beijing on Nov. 20.

The Tianjin Juilliard Orchestra
was established in 2020, and
plans for a tour soon began. Itis
the first overseas campus of the
Juilliard School in New York, and
the tour is part of celebrations for
the fifth anniversary of the Tianjin
orchestra’s founding.

The orchestra is made up of
students from two graduating
classes, meaning that every
September it experiences a big
turnover, with half its members
changing each year. It is thus
an orchestra that never ages,
says He Wei, chief executive and
artistic director of the school.

Taysia Petersen, 23, says she
completed her undergraduate
studies in the United States
before coming to China to study.
She is the principal oboist on the
tour. “This was my first time par-
ticipating in an orchestra tour.
Performing in different cities and
concert halls was a new experi-
ence for me, and Tianjin Juilliard
has created many unprecedent-
ed opportunities for us.”

The Tianjin school has a
series of other important events
to mark its fifth anniversary.

In January its annual Festival
Connect will focus on one of the
most revolutionary composers
of the 20th century, the French-
American composer Edgard Va-
rese. In February the faculty will
travel to New York to collaborate
with colleagues on the New York
campus for a faculty concert.

“As a cooperative educational
institution between China and
the U.S,, cultural exchange is
embedded in the DNA of the
school,” He says.

on Oct. 20. PROVIDED TO CHINA DAILY

Additional information is on file with the Department of Justice, Washington, D.C.



SAKIF SHAMIM:
Empowering
Bangladesh's
Healthcare

remains a challenge for millions, one man has

taken on the mission of transforming the sector
with innovation and compassion. Sakif Shamim,
Deputy Managing Director of the Labaid Group
and CEO of the Labaid Cancer Hospital and
Super Specialty Centre, has dedicated himself to
ensuring that top-notch medical care is available
to every Bangladeshi, regardless of where they
live. His journey, influenced by his father’s legacy
and driven by personal conviction, is reshaping the
healthcare landscape in Bangladesh.

Shamim’s inspiration comes from witnessing the
struggles of everyday Bangladeshis. “The suffering
of the people of my country encouraged me to go
forward and work for them,” he says. From the
beginning of his career, he recognized the gaps in
the healthcare system and saw an opportunity to
make a difference. Bangladesh, with its vast rural
expanses and logistical challenges, presents unique
obstacles to healthcare delivery. Almost 60% of
the country’s population lives in remote areas with
limited access to medical facilities, a reality that
drove Shamim’s mission to create a healthcare
system that reaches beyond urban centers.

Under Shamim'’s leadership, Labaid has evolved
into more than just a hospital—it has become a
symbol of hope for millions. His vision is clear:
provide world-class healthcare to all, regardless of
geographic or economic barriers. “Our main focus
for the next 10 years revolves around three core
pillars: ensuring accessibility, driving innovation,
and delivering top-notch quality,” Shamim
explains. This includes expanding Labaid’s facilities
to underserved areas, investing in mobile health
units, and developing telemedicine platforms to
reach remote populations.

An essential part of this strategy is Lifeplus
Bangladesh, a telemedicine service that Shamim
founded to provide doctor consultations,
appointment scheduling, and even ambulance
services through a mobile app. Lifeplus is now
the largest and most integrated emergency

I n a nation where healthcare accessibility

healthcare service in Bangladesh. “Telemedicine
has been a great innovation in the history of
healthcare,” Shamim notes. “It needs a few more
years to establish itself within a broader range in
Bangladesh, but | grabbed that opportunity. We are
now serving more than 300,000 people and giving
more than 15 services, including telemedicine,
EHR, diabetes management program, medicine
delivery, doctor appointments, ordering tests and
home care.”

But Shamim’s vision extends beyond
convenience. His goal is to make Labaid a leader
in healthcare innovation. The hospital has already
made significant strides by incorporating advanced
technologies into its services, including Al-driven
diagnostics and precision medicine. “We're
committed to making significant investments in the
latest technologies,” Shamim says.

ONE NOTABLE INITIATIVE IS
THEIR EMBRACE OF PRECISION
ONCOLOGY. BY ANALYZING

A PATIENT’S GENETIC

MAKEUP, LABAID CAN TAILOR
TREATMENTS TO THEIR
SPECIFIC NEEDS, INCREASING
THE LIKELIHOOD OF
SUCCESSFUL OUTCOMES AND
MINIMIZING SIDE EFFECTS.

Labaid is also actively exploring the potential
of Web3 development. This emerging technology
offers decentralized solutions, enhanced data
security and increased transparency. Labaid is
investigating how Web3 can be applied to areas
such as patient data management, supply chain
transparency, and even tokenized healthcare
services.

To streamline operations and improve
efficiency, Labaid has implemented an integrated
hospital information system (HIS). This
comprehensive system integrates various aspects
of hospital management, including patient records,

CONTENT FROM THE INTELLIGENT INVESTOR

appointment scheduling, billing, and laboratory
results. By digitizing these processes, Labaid can
reduce errors, improve patient satisfaction and
make data-driven decisions.

Shamim'’s leadership is also profoundly
influenced by the legacy of his father, Dr. A. M.
Shamim, the founder of Labaid Group. “Labaid is
an empire built by my father,” Shamim reflects.

“I grew up watching his dedication to improving
healthcare in Bangladesh.” While his father

laid the groundwork, Shamim has brought the
company into a new era, blending tradition with
technology. “Continuing my father’s legacy brings
many responsibilities,” he admits.

Perhaps one of the most exciting aspects of
Shamim’s work is his focus on innovation and
global collaboration. Labaid has recently expanded
into new markets, including partnerships with
international healthcare giants like Mount Sinai
International, bringing world-class expertise to
Bangladesh. Shamim has also spearheaded
the launch of specialized centers in cardiology,
neurology and orthopedics while negotiating to
establish facilities across the Middle East.

Yet, at the core of all his efforts is a deep sense
of responsibility to the people of Bangladesh.

“In my eyes, | will consider myself a successful
entrepreneur when | am able to bring a smile

to the faces of millions,” Shamim says. His
leadership, marked by empathy and a relentless
pursuit of excellence, has made Labaid a beacon of
hope for a country in need of quality healthcare.

As Bangladesh'’s healthcare landscape evolves,
Shamim'’s vision for Labaid is clear: to provide not
just care, but a lifeline for those who need it most.
Through a blend of compassion, cutting-edge
technology, and a commitment to accessibility,
Sakif Shamim is leading a healthcare revolution
that will resonate far beyond the borders of his
homeland.
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1. SHOGUN

An artistic triumph. A record-
breaking 18 Emmy wins. An
all-time viewership high for

FX. Two more seasons in
development for a title that
was planned as a limited
series. By every measure,
Shogun is the TV success story
of 2024. It wasn’t a foregone
conclusion that a $200 million
bet—on a largely Japanese-
language production that was
also the second high-profile
adaptation of James Clavell’s
1975 best seller about a

17th century English sailor
(Cosmo Jarvis) who washes
up in Japan and finds himself
at the mercy of a politically
isolated feudal lord (Hiroyuki
Sanada)—was going to pay off.
But, at a time when American
audiences are assumed to
have fragmented along demo-
graphic and partisan lines, cre-
ators Justin Marks and Rachel
Kondo scored a megahit by
offering something precious to
every kind of viewer: heroism,
history, romance, magnificent
performances, lush visuals.
As streamers increasingly turn
away from ambitious projects,
in their desperation to get out
of the red, | hope Shogun will
resonate as a reminder that
fortune favors the bold. (FX)

2. INDUSTRY

Industry has always been
better than its reputation as
that show where young finance
employees in London snort
coke, sleep around, and take
reckless risks with staggering
sums of money. (Not that that's
technically incorrect.) But with
this year’s third season, Mickey
Down and Konrad Kay’s propul-
sive drama became one of TV's
shrewdest commentaries on
the times in which we're living.
Opening with the calamitous
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BY JUDY BERMAN

IPO of a green-energy startup
managed by the series’
fictional banking giant, Pier-
point & Co., the season took a
scalpel to socially conscious
capitalism. At the same time, it
zoomed in on some of its most
compelling characters: trou-
bled heiress Yasmin (Marisa
Abela), cutthroat company man
Eric (Ken Leung), toxic striver
Rishi (Sagar Radia). Taken
together, these arcs and the
overarching plot demonstrate
how, at a place like Pierpoint,
when self-interest conflicts
with decency, selfishness
always wins. (HBO)

3. SAY NOTHING

What happened to Jean
McConville, the widowed
mother of 10 who vanished

in 1972 after being abducted
from her Belfast home? This
question ostensibly drives FX's
adaptation of the acclaimed
nonfiction book by Patrick
Radden Keefe. But Say Nothing
barely resembles the typical
true-crime drama. Morally
astute, rich in layered char-
acters and insightful perfor-
mances, and perceptive about
how a person’s morals evolve
with age, the series filters

four decades of the Troubles
through the experience of
Dolours Price (Lola Petticrew),
an IRA agitator who spent her
later life (in which she’s played
by Maxine Peake) haunted by
her extremist youth. At its core,
the show is really asking: Who
benefits from political violence,
and who becomes its collateral
damage? (FX)

4. PENELOPE

It says nothing good about
the state of TV that filmmaker
and actor Mark Duplass, who

created Penelope with Mel
Eslyn, pitched the series to
studios but wound up produc-
ing it independently when none
would bite. Thankfully, Netflix
did license the final product—a
dreamlike half-hour drama
that follows a teenage girl,
played by a magnetic Megan
Stott, who abruptly leaves
home to rough it in Cascade
National Forest. Rendered in
vibrant shades of green and
generous with moments of
silence, Penelope’s journey is
best understood as a spiritual
pilgrimage. Like Thoreau,

she goes to the woods to live
deliberately. And by immersing
us in its heroine’s search for
meaning, the show invites our
introspection as well. (Netflix)

5. FANTASMAS

When reality feels like a fever
dream, surreal stories can hit
harder than realism. Hence the
haunting humor of Fantasmas,
an unconventional sketch
comedy about art and survival
from the infinite imagination
of Julio Torres (Los Espookys,
Problemista). The show's
fantastical vignettes feature

a delightful guest-star lineup:
Tilda Swinton, Steve Buscemi,
executive producer Emma
Stone. But what has stuck
with me is the frame narrative
starring Torres as Julio, a
creative wunderkind living in
an alternate-universe New
York. When a health scare
and landlord trouble throw

his life into precarity, Julio’s
plight is exacerbated by his
refusal to obtain an invasive
new form of ID called Proof

of Existence. His only other
option is to earn enough money
through selling dumb TV-show

ideas about his gay and Latino
identities to live on his own
terms. Absurd though it is, his
predicament makes perfect
sense as a metaphor for the
artist’s endless battle against
bureaucracy, mediocrity, and
poverty—not to mention a
sharp commentary on the
current TV landscape. (HBO)

6. SOMEBODY
SOMEWHERE

For a few years, at the very
peak of Peak TV, you couldn’t
browse a streaming-service
menu without stumbling upon
a witty, wise, alternately warm
and wry slice-of-life comedy
whose modest scale belied

its universal insight. One of
the last left standing—until its
Dec. 8 finale—was Somebody
Somewhere, which cast New
York alt-cabaret doyenne
Bridget Everett as a single,
unmoored, middle-aged woman
in small-town Kansas. A
celebration of friendships that
become chosen families and
intrafamilial feuds that resolve
into friendships, itillustrates
how finding community can
change a person’s life. The
show’s third and final season,
which finds Everett’'s Sam
flirting with romance as her
pals settle down with partners
of their own, poignantly
captures the common fear that
everyone in your life is moving
forward while you stay stuck in
the same stunted place. (HBO)

7. INTERVIEW WITH
THE VAMPIRE

Interview With the Vampire, the
flagship title in AMC’s Anne
Rice franchise, is the rare
reboot with something new

to offer. What began as the
warped saga of conflicted vam-
pire Louis (Jacob Anderson)
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and his abusive but devoted
maker, Lestat (Sam Reid),
evolved, in this year’s second
season, into TV's most bizarre
love triangle, as we got to know
Louis’ mysteriously powerful
current beau (Assad Zaman).
A capital-R Romantic spirit
suffuses creator Rolin Jones’
production, which feels emo-
tionally immersive in ways that
so much recent entertainment
for adults is not. (AMC)

8. THE SYMPATHIZER

Yes, it casts one of the biggest
movie stars in the world, Robert
Downey Jr., in a quadruple role
that collectively represents
white supremacy. And yes, he’s
great. But what's really remark-
able about Park Chan-wook’s
wild, globe-spanning, manically
referential, simultaneously
hilarious and gutting adaptation
of the Pulitzer-winning novel

by Viet Thanh Nguyen is its
insight into the Vietnam War,

a cataclysm that has shaped
identities both Vietnamese

and American. Grounded in

the chronically ambivalent
perspective of the Captain

(a note-perfect Hoa Xuande),
The Sympathizer spans conti-
nents as it reckons with what

it means to commit to a cause
and how a society survives colo-
nialism, war, and ideological
schism. (HBO)

9. BABY REINDEER

No one was betting on a
trauma-driven dramedy adapted
from an unknown Scottish
creator’s autobiographical one-
man show to become Netflix's
big 2024 breakout. But such

is the magic of Netflix, which
through a unique combination
of algorithmic wizardry and

<4

word-of-mouth virality has the
power to spawn global hits
nobody saw coming. Now the
show’s mastermind and star,
Richard Gadd, is a household
name with an armload of
awards and an HBO series in
the works. It couldn’t have hap-
pened to a more compelling
voice. Nominally a crime drama
that fictionalizes his ordeal
with a female stalker (Jessica
Gunning), his sui generis
series is really a journey into
awounded psyche, dissect-
ing everything from Gadd’s
self-involvement to his history
with a sexually abusive mentor
to his inability to commit to
atrans woman (Nava Mau)
who is too good for him. Also:
it's funny. (Netflix)

10. PACHINKO

In its superior second season,
this epic adaptation of Min Jin
Lee’s novel about a Korean
family in the 20th century
reaches the book’s powerful
middle chapters, which trace
its heroine Sunja’s (Minha Kim)
conflicted relationship with her
secret lover turned guardian
angel, Mr. Koh (Lee Min-ho),
during World War II. Creator
Soo Hugh weaves together

the family’s struggles with a
fresh perspective on a conflict
that made Korean immigrants
collateral damage of their
occupier’s aggression, while
deepening the first season’s
depiction of her grandson Solo-
mon (Jin Ha) wrestling with his
identity, history, ambition, and
future two generations later.
Atale that pits survival against
self-sacrifice and legacy
against self-determination,
Pachinko doesn’tjust do
justice to the contemporary
classic it’'s based on; it forges
new connections and finds new
revelations. (Apple TV+)

FROM TOP: SOURCE IMAGES: INTERVIEW WITH THE YAMPIRE: LARRY HORRICKS—AMC: FANTASMAS:
ATSUSHI NISHIJIMA—HBO: PENELOPE: NATHAN M. MILLER: SHOGUN: KATIE YU—FX
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MOVIES

BY STEPHANIE ZACHAREK

1. BABYGIRL

If you read only the synopsis of
Babygirl before seeing it, you
might imagine it's an erotic
age-gap thriller about the work-
place power dynamic between
men and women. That’s part
of it, sure. But Halina Reijn’s
exuberant third feature goes
deeper than that, exploring the
ways in which human beings—
especially women—often want
things they don’t know how to
ask for. Nicole Kidman gives a
live-wire performance as Romy,
a buttoned-up executive who
falls under the spell of a seduc-
tive intern (Harris Dickinson,

a bedroom murmur in human
form). There's so much we
don't know about desire,
particularly in perimenopausal
and menopausal women, and
almost nobody wants to talk
about it—except Reijn. The
movie’s centerpiece, built
around George Michael’s
“Father Figure,” is one of the
most rapturous sequences
put to film this year, a cel-
ebration of what it means to
finally, or at least temporarily,
know yourself.

2. ALL WE IMAGINE
AS LIGHT

Everywhere you look, there

are women living on their

own, making their lives work

in spite of long hours at their
jobs, thwarted love, loneliness.
In Payal Kapadia’s gorgeous
study of friendship and the
tensions that sometimes come
with it, three women in modern
Mumbai chart their own bumpy
roads: Prabha (Kani Kusruti),
anurse, is married, but she
hasn't heard from her absen-
tee husband in years. Fellow
nurse Anu (Divya Prabha) is
secretly involved with a Muslim
man, which she must hide from
her Hindu family—and just
about everybody—at all costs.
And Parvaty (Chhaya Kadam)

is an older hospital worker
who loses her home because

the property’s paperworkis in
her late husband’s name. All
of these women have come
from small villages to work, to
make money, to do things their
own way. Kapadia captures the
texture of their lives, as well as
the glittery, gritty poetry of the
city around them.

3. THE SEED OF THE
SACRED FIG

What happens when a country
becomes desperate to control
women, believing it has every
right to do so? Iranian film-
maker Mohammad Rasoulof’s
shattering film offers one pos-
sible answer. A loyal govern-
ment servant, Missagh Zareh’s
Iman, has just been promoted
to the position of investigating
judge, a huge move up for

him, his wife Najmeh (Soheila
Golestani), and their two
teenage daughters, Rezvan
(Mahsa Rostami) and Sana
(Setareh Maleki). This is what
you'd call a close, loving family.
But Rezvan and Sana come to
see the insidiousness of the
comfortable lives their father’s
job has accorded them; their
awareness ignites a kind of
explosion. Rasoulof fled Iran
last spring—just before this
film was to make its premiere
at Cannes—after the Islamic
Republic, displeased with the
content of his films, handed
him an eight-year prison
sentence. This film, made in
the aftermath of Mahsa Amini’s
2022 death in police custody
after she was arrested for how
she wore her hijab, is a thriller,
a family drama, and a horror
story. But mostly, it's an invoca-
tion to fight back.

4. ANORA

Sean Baker’s story of an effer-
vescent young sex worker, Ani
(Mikey Madison), who meets
and falls for the rambunctious
son of a Russian oligarch,

spoiled rich kid Ivan (Mark
Eydelshteyn), is part romantic
comedy, part fractured

fairy tale—one that focuses
on what happens after the
golden coach turns back into a
pumpkin. That’s the magic of
writer-director Baker, a worka-
day humanist whose quiet
generosity sneaks up on you.
And Madison’s performance,
both ebullient and piercing, is
one of the year’s finest.

5. A COMPLETE
UNKNOWN

James Mangold’s scrappy
patchwork portrait of Bob
Dylan’s early years in New York
isn’t a biopic. It's a Dylan cover,
an interpretation of real events
filtered through memory, myth,
and pure fabrication. But can
you, should you, fact-check a
ballad? Timothée Chalamet
slouches through the movie
with inquisitive, appraising
eyes. Yet this film really
belongs to the women, Monica
Barbaro as superfamous

folk singer Joan Baez and

Elle Fanning as Sylvie Russo,
based on Suze Rotolo, an early
Dylan muse but also a shrewd
chronicler of the scene. These
are women living in the real
world. Meanwhile, the man
himself sits on a rumpled

bed, writing one of the world’s
greatest protest songs in his
underpants. As the title sug-
gests, you'll know less about
the real Bob Dylan coming out
of A Complete Unknown than
you did going in. But do you
think the actual Bob (who gave
Mangold notes on the script)
considers knowing everything
about everything a worthy
goal? There's a song that goes,
“He not busy being born ...”
You probably know the rest.

6. HARD TRUTHS

Mike Leigh is the closest we've
gotto a modern Dickens, a
filmmaker whose portrayals

of complex, difficult, often
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unlikable people come to feel
like family portraits: they may
make us cringe, but we can
see bits of ourselves there too.
Marianne Jean-Baptiste, so
extraordinary in Leigh’s 1996
Secrets & Lies, plays Pansy,
awoman who appears to be
held together by her anger.

She bristles with bitterness
every minute; no one, including
her husband (David Webber)
and son (Tuwaine Barrett) can
stand to be around her for long.
Jean-Baptiste softens nothing
about Pansy; her performance
is as raw as a bundle of thorns,
fierce and uncompromising.
We never find out what makes
Pansy the way she is, and
there’s no comforting redemp-
tion arc. Still, somehow, we
reach out to her in her unnam-
able pain. Leigh doesn’t give
up on her, and neither can we.

7. GREEN BORDER

A serious-minded film about
the plight of refugees trying
to cross into Europe from

the Middle East and Africa is
atough sell. But Agnieszka
Holland’s film, though at times
hard to watch, is so beautifully
made, and so attuned to all
the things we respond to as
humans who care about art’s
entwinement with real life, that
it's ultimately more joyful than
dispiriting. Sometimes movies
about difficult subjects end up
being such brutal experiences
you almost wish you hadn’t
seen them. Green Border is
the opposite: it’s likely to leave
you feeling emboldened and
galvanized, if also a little sad-
der and wiser.

8. EMILIA PEREZ

In Jacques Audiard’s extrava-
gantly emotional opera Emilia
Pérez, Zoe Saldana plays Rita,
adisillusioned lawyer working
in Mexico, who's asked to
undertake a strange task: a
ruthless drug lord, Manitas,
wants to transition to living as

awoman and needs Rita to
arrange both the surgery and
subsequent disappearance.
She pulls it off, and thinks
she’s through with the job.

But the woman Manitas has
become, now named Emilia
Pérez (both roles are played
by the fantastic Spanish
actress Karla Sofia Gascon),
re-emerges, asking Rita’s

help in righting some of her
pastwrongs. Emilia Pérezis
great fun. Butit's also about
personal transformation as

a beginning, not an end, an
exhortation to leave the world
in better shape than you found
it. It's a film with an open heart,
arriving at a time when so many
human hearts seem to have
shut down.

9. FLOW

This wordless animated
wonder from Latvia, directed
by Gints Zilbalodis, follows
anameless black cat as he
travels across a flooded world,
in a boat shared by a stalwart

capybara, a clumsy-friendly
dog, an opportunistic lemur,
and a stately secretary bird.
Elegant and spare, thisis an
environmental parable that
doesn’'t hammer away at its
message. Instead, it gently
reminds us that the beauty of
this world is worth preserving.

10. DOGMAN

French filmmaker Luc Besson
has long specialized in fan-
tastic flights of fantasy and
shockeroo violence. But he’s
never made a film as tender as
DogMan. Caleb Landry Jones’
Douglas is a wounded human
being, a survivor of childhood
abuse, who finds solace in liv-
ing with his community of dogs.
DogMan is about the families
we choose, sometimes more
sustaining than the ones we're
born into. It’s also the perfect
movie for those days you're
convinced that dogs are better
than people—even if that’s
every day.
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1. JAMES

Percival Everett’s reimagining
of Adventures of Huckleberry
Finn, which won a National
Book Award, is a sweeping
story centering on Jim, the
enslaved sidekick in Mark
Twain’s classic adventure tale.
Everett sends both Huck Finn
and his friend, reintroduced
as James, down the Missis-
sippi River as he pokes holes
in the 1884 novel and paints
the original protagonist’s com-
panion as a perceptive ob-
server of danger, humanity,
and language.

2. WE WERE THE
UNIVERSE

Leaving her young daughter
and husband at home in Texas,
Kit goes on a retreat with her
best friend in Montana. The
getaway is fun, until a drunken
night suddenly reminds
Kimberly King Parsons’ over-
whelmed protagonist of her
dead sister Julie. When she
returns home, Kit feels Julie’s
presence everywhere, and her
world begins to warp.

3. BEAUTYLAND

Raised by a single mother,
Adina Giorno enjoys a child-
hood marked by the usual
things (going to school, making
friends), as well as an uncanny
ability to communicate with
extraterrestrial life via a fax
machine. As Adina grows, she
reports on the people she
observes with a clarity that

is often hilarious. Through
Adina’s eyes, Marie-Helene
Bertino unveils a sweet and
strange exploration on what it
means to be human.
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4. FIRE EXIT

Foryears, Charles has kept a
watchful eye over his daughter,
who lives on the nearby Penob-
scot Reservation and has

no idea her father is a white
man. He catches glimpses of
Elizabeth’s life from his porch
across the river and yearns to
know her. When she suddenly
disappears, Charles decides to
take matters in Morgan Talty's
haunting book about heritage
and belonging.

5. ALL FOURS

Miranda July’s second novel
begins as a 45-year-old woman
leaves her child and husband
at home in Los Angeles to go
on a cross-country drive to
New York City. But less than

an hour outside of town, she
pulls off the freeway and into

a motel, where an unexpected
love affair with a younger man
steers her thrillingly off course.

6. MARTYR!

Stumbling through his days as
a hospital actor, Cyrus travels
to the Brooklyn Museum,
where a terminally ill artist has
put herself on display. Cyrus,
recently sober and obsessed
with death, has lived a life
punctuated by loss, beginning
as a baby when his mother per-
ished in a plane crash. Kaveh
Akbar pulls these characters
closer together in a story that
is both a multigenerational
family saga and a portrait of a
young man attempting to make
sense of life.

7. THE BOOK OF
LOVE

In Kelly Link’s debut novel,
three teenagers are resur-
rected from the dead and given
the chance to return to their
lives—but they can’t all stay
for good. The trio is tasked with
completing magical tasks in
order to earn a place back in
their sleepy Massachusetts
town. The Book of Love is
funny and whimsical as the

BOOKS .+

BY ANNABEL GUTTERMAN

characters harness fantastical
powers, yet it's also grounded
in one of life’s ultimate truths:
everyone eventually runs out of
time, even if we can evade the
inevitable for a little while.

8. GHOSTROOTS

Across 12 short stories, 'Pemi
Aguda asks how we can move
forward while being reminded of
the past. In a collection brimming
with unsettling energy, charac-
ters combat ghosts of all shapes
and sizes—a woman is horrified
when she finds her daughter's
face is being overtaken by that
of her abusive mother, and an
architect is tasked with remodel-
ing a home that keeps changing
because of the spirits trapped
within its walls.

9. THE
ANTHROPOLOGISTS

Is there a plot in Aysegul Savas’
novel? Technically, yes, but
it’s not really the point. What
makes this slim read sing

are the intricately drawn ways
the husband and wife at its
center spend their time with
neighbors, friends, and family
members. As they view apart-
ments and imagine different
futures for themselves, Savas
crafts a remarkable narrative
about the ordinary moments
that fill our lives.

10. THE COIN

A stylish Palestinian school-
teacher navigates a cramped
New York City, where she’s
obsessing over the large
inheritance she can’t access.
As chaos consumes her, she
vies for control, attempting to
cleanse herself of the ways
American culture is taking a toll
on her. Yasmin Zaher’s anxious
protagonist becomes addicted
to purging herself of filth as she
detaches from reality.



NONFICTION

1. THE BARN

In 1955, two white men were
charged with the murder of
14-year-old Emmett Till, a Black
boy in Mississippi. In his reve-
latory book, Wright Thompson
digs through the details of a
whitewashed history, homing in
on the barn where the murder
took place. The Barn combines
Thompson’s years of research
= with his own personal connec-
tion to the American South.

2. FI

The summer before her 50th
birthday, Alexandra Fuller suf-
fered the unimaginable: her
21-year-old son, Fi, died in his
sleep. The seemingly random
nature of this tragedy—Fi was
young and mostly healthy—
rocked Fuller to her core. In
lush prose, the author reflects
on how she showed up for her
surviving daughters and navi-
gated their shared heartbreak
together.

3. SOLDIERS AND
KINGS

A riveting work of narrative
nonfiction, Jason De Ledn’s
book provides a window into
the world of smugglers, known
as coyotes, who guide Central
American migrants across the
border to the U.S. For seven
years, De Ledn followed smug-
glers and migrants as they
journeyed through Mexico. With
an unwavering hand, the author
describes their plight and their
humanity.

4. THE LUCKY ONES

As a teenager in 2002, Zara
Chowdhary was living in India
when a train fire in Godhra

killed dozens of Hindu pilgrims.

For the three months that fol-
lowed, the 16-year-old and her
family, along with thousands of
other Muslims, lived in fear as
sectarian violence broke out
and transformed the country.
The Lucky Ones recounts this
time in all of its atrocities,
underlining how the promise of
democracy fails to account for
those who need it most.

5. THE LIGHT
EATERS

Journalist Zoé Schlanger
reminds us of a common
truth that we tend to take for
granted: plants are remark-
able. Behind each stage of
development in their lives is

a complex system, one that
she describes in awe-inspiring
detail. Combining research
with her own personal stories,
the author illuminates why
plants are so vital to our
ecosystem and asks pressing

guestions about the relation-
ship between humans and
natural life.

6. WHISKEY TENDER

What does it mean to really
belong? It's the question at
the center of Deborah Jackson
Taffa's stirring memoir, which
explores the author’s relation-
ship with her mixed-tribe Native
identity. She tells stories

of survival, from how her
grandparents endured Indian
boarding schools to her own
tumultuous coming of age, liv-
ing on and off a reservation.

7. KNIFE
When Salman Rushdie

was attacked onstage in
Chautauqua, N.Y, in 2022
by a man with a knife, he felt
the inevitability of a moment
he had feared, thanks to a
fatwa issued by Iran’s Ayatol-
lah Ruhollah Khomeini over
his 1988 book The Satanic
Verses. With great honesty
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and in gripping detail, Rushdie
recounts that terrifying day and
his journey to recovery.

8. THERE’S ALWAYS
THIS YEAR

Structured like quartersina
basketball game, Hanif Abdur-
raqib’s There’s Always This
Year centers on his love for

the sport and what it means

to go home after achieving
success. He describes growing
up in 1990s Columbus, just as
fellow Ohioan LeBron James
was coming up. In lyrical prose,
he circles in on James’ perfor-
mance on the court, question-
ing why some Black men are
deemed exceptional, and what
happens to those who aren’t.

9. GRIEF IS FOR
PEOPLE

In 2019, twin crises hit Sloane
Crosley back-to-back. First, her
apartment was burglarized,
and many of her prized pos-
sessions stolen. Then,just a
month later, her mentor and
close friend died by suicide.
These losses lie at the center
of the author’s unsparing
memoir, which dissects this
period and its aftermath.

10. THE FRIDAY

AFTERNOON CLUB

In his memoir, actor and
producer Griffin Dunne offers
an inside look at his privileged
life in a world where he was
friends with Carrie Fisher,
worked with Martin Scorsese,
and hung out with his aunt Joan
Didion. But for all the glamour
that fills The Friday Afternoon
Club, there’s a tragedy that
anchors it. In 1982, the
author’s sister Dominigue was
strangled. Dunne unspools a
compassionate portrait of his
fractured family.
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ALBUMS

BY STEPHEN KEARSE

1. LIVES OUTGROWN,
BETH GIBBONS

Singer Beth Gibbons hasn't
released much music in the
30 years since her iconic
band Portishead stormed

out of the gate with seminal
trip-hop record Dummy. Nor
has she spoken to the press
much, gaining a reputation
for intense privacy. But she’s
not necessarily the hermit
these habits suggest. Her
second solo album, a collec-
tion of baroque chamber folk,
explores mortality with striking
verve. It’s a deeply interior
record, abuzz with images
and thoughts that feel born of
rumination and experience.
The bustling arrangements—
which frequently feature
layers of strings, percussion,
and woodwinds—surge and
swell as Gibbons sings of her
aging body and home life.
Where the languid rhythms of
trip-hop soundtrack the feeling
of eternal night, that blissful
postclub chill, this record
inhabits the charged peace of
knowing that all nights, and
days, must end.

2. TIGERS BLOOD,
WAXAHATCHEE

After four albums of gauzy
indie rock, Alabama-born
singer Katie Crutchfield turned
to folk and country for Saint
Cloud, herfifth record. The
change of pace, rooted in
both a sense of homecoming
and her recent embrace of
sobriety, recalibrated her
songwriting and widened her
audience. She further refines
those heartland sounds on
Tigers Blood, a stunning set
of easygoing down-home
tunes cataloging the travails
and charms of mid-30s living.
The rhythm section, helmed
by multi-instrumentalist Brad
Cook, works wonders, flicker-
ing and flaring in tandem with
Crutchfield’s mighty but nimble
voice. “Oh, when that siren

blows, rings out all over town,”
she sings on the title track.
Indeed.

3. 1LAY DOWN MY
LIFE FOR YOU,
JPEGMAFIA

Producer and rapper Jpegmafia
makes hyperactive songs

that jitter and rumble like an
overloaded washing machine.
Beat switches are common,
samples get sourced from any-
where, and the rapping is vari-
ously smooth, abrasive, and
stoned. He slows down a bit on
his fifth album, which finds him
processing the recoil of work-
ing with his controversial idol,
Ye (f.k.a. Kanye West), on the
album Vuitures 1. The songs
are muscular and syncretic as
ever, but the normally peevish
rapper doesn’t maintain his
trolling energy for the full
record, settling into a question-
ing and pensive pace. This

in turn opens up the music,
changing it from a bludgeon to
abalm. Jpeg doesn’treconcile
these two modes, but with
repeat listens they feel less
polar, facets of a single mind.

4. WHAT NOW,
BRITTANY HOWARD

There’s no question mark in
the title of Brittany Howard’s
second solo album since going
on hiatus from the Alabama
Shakes in 2018. The multi-
instrumentalist and singer sets
out to make a statement with
this swinging set of funk, pop,
soul, and rock tracks. Leaving
behind the intimate storytelling
of her debut, she lets the
music take charge, showcasing
her skill as an arranger with
richly layered rhythms and
melodies. The music never
feels overstuffed, though, its
profusion in service of the
searching writing, which often
examines the fragility of love.
Don’t dare ask her what next.

5. BRAT, CHARLI
XCX

What if a pop record were
constructed like a Myspace
page? That's the simple but
genius premise of Charli
XCX'’s Brat, a kaleidoscopic
dance album that revels

in the freedoms of living
messily. The British singer
doesn’t have a golden voice,
killer choreography, or a
Grammy, but she’s indelibly
cool. And her coolness isn’t
just a pose; it’s true taste—a
hankering for the very specific
melodies, phrases, and beats
that rouse her. In brattiness,
Charli unlocks her inner
paranoiac, mean girl, and so
much more, a palette that
further enlivens the restless
electronic music she’s long
championed. The richness

of the brat persona and the
immediacy of the songwriting
turned the album into a zeit-
geist event, but that massive
success is secondary to the
record’s idiosyncratic pur-
view. Brat offers a 360 view
of the scenes, experiences,
and sounds Charli holds dear.
So stylish.

6. MY METHOD
ACTOR, NILUFER
YANYA

If Nilufer Yanya decided to put
down her guitar and pursue

a career as a vocalist, most
of her fans probably wouldn’t
protest. She’s got a voice of
velvet: rich, full, colorful. But
the British singer-songwriter
is also an accomplished
strummer, and she spends
her third album proving how
essential the instrument

is to her angsty songs of
young love and adulthood.
Co-written entirely with elec-
tronic producer Will Archer,
My Method Actor does more
with less, finding strength in
restrained melodies and sub-
dued vocals that heighten the
tension of her songwriting.
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7. ABSOLUTE
ELSEWHERE, BLOOD
INCANTATION

Blood Incantation’s third album
is technically two songs divided
into three tracks each, but good
luck holding any number in your
head as these arrangements
blast you through space-time.
The Denver death-metal quartet
rip through drone, prog rock,
and ambient across the dense,
riveting album, which is perpetu-
ally in transition. Technically, the
music is about the obliteration
of human consciousness upon
coming into contact with an
alien text, and that zany prem-
ise is the appeal. Moments of
stillness build into lysergic riffs,
which beget gnarlier riffs before
simmering into a synth-driven
calm that gathers energy for
the next detonation. For Blood
Incantation, the metal mandate
to seek extremity is joyously
open-ended, freeing them to
explore quietude as often as
ruckus. Into the Stargate!

8. PLEASE DON’T
CRY, RAPSODY

Rapsody is one of rap’s
premier lyricists, but on her
fourth album, she flexes new
muscles. Inspired by her idol
Lauryn Hill, the North Carolina
rapper emphasizes expression
over wit, reflecting on her life
and career over rich blends of
R&B, soul, and reggae. She’s
an accomplished storyteller
and spends much of the album,
which is framed as a poighant
therapy session, unspooling
experiences as mundane as
vacationing and as charged

as watching a beloved relative
lose their memory. It's her best
music yet, and her pen remains
potent. While her snappy

lyrics structure these songs

of reflection and self-care, her
deep arsenal of flows, intona-
tions, and melodies bring them
to life.

9. NIGHT REIGN,
AROOJ AFTAB

Night ripples with possibility
and wonder on composer and
singer Arooj Aftab’s fourth solo
album. A technician of texture
and negative space, Aftab
crafts gorgeous arrangements
where soft tones and harmo-
nies sound intense despite the
calm of the music. Influenced
by a childhood spent between
Saudi Arabia and Pakistan, a
formal musical education at
Berklee College of Music, and
a young adulthood in New York,
she pulls from many traditions.
The songwriting spans clas-
sical Hindustani and Western
music, with lyrics from Aftab as
well as an 18th century poem
and a jazz standard. Aftab’s not
exactly a classicist, though.
Her eclectic compositions—
one of which features a very
modern dose of Auto-Tune—
evoke film noir, trip-hop, and
Love Deluxe-era Sade. For
Aftab, night is a melting pot.

10. MALEGRIA,
REYNA TROPICAL

One of the founding members
of this Los Angeles—based
Latin act didn't live to see the
release of its debut album:
Nectali “Sumo” Diaz, who
formed the duo with guitarist
and surviving member Fabiola
Reyna in 2016, died in an
accident in 2022. The music
nonetheless feels warm and
triumphant. Reyna, backed

by a few producers, leads

a humid romp through the
dance cultures of the Latin
diaspora, melding bouncy
polyrhythms, syrupy melodies,
and field recordings of birds
and moving water. The album
title is a Spanish word for
“bad happiness,” a reference
to both the sad circumstances
of the album’s creation and
the broader coexistence of
joy and pain. This is music for
dancing away the grief and
lingering inside it.
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v PODCASTS

1. HYSTERICAL

The most engrossing podcast
Dan Taberski has produced
since Missing Richard Sim-
mons, Hysterical investigates a
mysterious illness that spread
among high school girls in

Le Roy, N.Y., beginning in 2011,
in what is believed to be the
largest case of mass hysteria
since the Salem witch trials.
The scandal occurred near
Taberski’'s hometown, and he’s
able to bring a local charm

to his color commentary and
interviews, keeping what could
be a dour show relatively light.

2. THE LONELY
ISLAND & SETH
MEYERS PODCAST

Celebrities’ recaps of their own
shows tend to be self-indulgent
and not especially analytical.
This is an exception. Seth Mey-
ers teases insightful and hilari-
ous stories out of his former
Saturday Night Live co-workers
Andy Samberg, Jorma Taccone,
and Akiva Schaffer, about the
process of writing joke songs
about, say, the kind of presents
not normally wrapped in boxes.
The podcast lands at an
existential moment for SNL on
the eve of its 50th anniversary.
Some 20 years ago, the Lonely
Island dragged SNL into the
YouTube era. Perhaps there
are lessons to be gleaned from
this throwback show about the
future of comedy.

3. THE WONDER
OF STEVIE

Pulitzer Prize—winning cultural
critic Wesley Morris tackles
the career of iconic musician
Stevie Wonder with a little
help from guests Barack and
Michelle Obama. The show
begins in 1972 and traces
the next half decade in the

BY ELIANA DOCKTERMAN

musician’s career, during which
he won 12 Grammys. Morris is
able to succinctly divine mean-
ing from Wonder’s art in this
joyful celebration of an icon.

4. HYPERFIXED

Reply All alum Alex Goldman
is back with a help-desk-style
podcast. Goldman bills himself
as an “overconfident idiot”
who tries to find solutions to
listener problems. Episodes
unfold in unexpected ways:
One in which he tries to teach
a woman to drive evolves into
a reflection on his own experi-
ence in an accident. It's a
charming and addictive show.

5. EMPIRE CITY

This podcast about the history
of the NYPD begins with audio
from a disturbing video shot

by the police surveilling host
Chenjerai Kumanyika's father, a
civil rights activist. Kumanyika
interweaves personal narrative
with rigorous research on the
history of policing in New York,
beginning with officers earning
payments by kidnapping free
Black men and women in the
city and shipping them south

to be enslaved, to demonstrate
how trust eroded between the
police and the people they're
sworn to protect.

6. MODERN LOVE

The long-running podcast
based on the popular New York
Times column experimented
with a new format for its 20th
anniversary. Host Anna Martin
asked famous guests to read
essays and then spoke with
them about their chosen work’s
amorous themes. It's rare to
hear guarded people open up,
but something about narrating
love stories preps these celebs
for honesty—none more so
than Andrew Garfield, a heart-
on-his-sleeve actor whose viral
episode brought many to tears.

7.99% INVISIBLE:
THE POWER BROKER

The pre-eminent podcast on
design celebrated the 50th
anniversary of Robert Caro’s
Pulitzer-winning Robert Moses
biography, The Power Broker,
with a book club. Hosts Roman
Mars and Elliott Kalan invite
guests like columnist Jamelle
Bouie and Representative

Alexandria Ocasio-Cortez to talk
about the legacy of the city plan-
nerwho had a greater impact on

the trajectory of New York City
than anyone else in history.

8. MY SO-CALLED
MIDLIFE

Midlife is often marked by
crisis, and host Reshma Sau-
jani feels ready to blow up her
monotonous existence as she
stares down 50. On this show,
she brings an almost pleading
vulnerability to conversations
with accomplished women

like Emmy winner Julia Louis-
Dreyfus and Supreme Court
Justice Ketanji Brown Jackson,
who offer life tips and guidance
on finding happiness.

9. THINGS
FELL APART

Jon Ronson chronicles the
culture wars by connecting the
dots between isolated inci-
dents and larger movements.
Each episode asks a ques-
tion, like, “How does a chance
encounter at a yacht club
between a sick girl’'s parents
and a bartender spark COVID
vaccine conspiracy theories?”
The listener comes away with
a greater understanding of
why we’ve lost a shared notion
of truth.

. 10. FINALLY! A SHOW

ABOUT WOMEN...

" In each episode, a different

woman in a fascinating
circumstance records a day in
her normal life; they include
an 80-something pinup girl
shopping for vibrators and a
telehealth abortion provider
who works for the Satanic
Temple. The show celebrates
women—whatever their spe-
cific experiences may be.
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Content from Maxvita Foods

Maxvita Foods: Redefining Snacking With

Innovation, Flavor and Sustainability

Blending heritage and
innovation, Maxvita Foods
sets new standards

in taste, quality and
sustainable practices

n a dynamic and competitive
I food industry, Maxvita Foods has

emerged as a trailblazer, seamlessly
intertwining  heritage with modern
innovation to revolutionize the snacking
experience. Founded in 2011 by visionary
entrepreneur Jijy Mathew, this Karnataka-
based enterprise transcends the realm of
snacking, becoming a movement defined
by taste, quality, and sustainability.

A Vision Beyond Snacks

Jijy Mathew envisioned Maxvita as more
than a snack brand—it’s a connection,
a symbol of trust and innovation.
By prioritizing superior quality and
pioneering flavors, Maxvita has cultivated
a deeply loyal consumer base. The
brand’s ability to penetrate competitive
Tier-Il markets across South India and
beyond is a testament to its commitment
to excellence and its capacity to resonate
emotionally with customers.

Signature Flavors, Unforgettable
Experiences

At the heart of Maxvita’s appeal lies
its 31 signature flavors, crafted to
deliver extraordinary taste experiences.
These flavors are not just products,
but narratives brought to life through
expertly balanced herbs and spices. From
timeless classics to bold, adventurous
profiles , Maxvita offers a spectrum of
choices tailored to diverse palates.

With a portfolio boasting 49 carefully
curated SKUs , the brand exemplifies
innovation and versatility, solidifying its
reputation as a leader in the snacking
segment.

Tradition Empowered by Technology
Maxvita’s foundation in tradition is
amplified by cutting-edge technology.
The company leverages SAP systems for
operational efficiency, Bizom software
for sales optimization, and advanced

Maxvita Foods
transforms snacking
by blending tradition,

technology and
sustainability, setting
new benchmarks
in flavor and
consumer trust

Heat and Control production lines that
uphold stringent international standards.

The brand’s use of premium laminates
for packaging not only preserves product
freshness but also enhances consumer
trust through an elevated aesthetic
appeal.

Innovation as a Cultural Cornerstone
Maxvita’s culture thrives on innovation,
encouraging employees to embrace bold
ideas and collaborate across functions.
This dynamic environment has propelled
the brand to earn accolades, such as
being named among the “Top 10 Food
Processing Companies in India 2023”
by The Industry Outlook and the “20
Most Trustworthy Companies to Watch
in 2023” by Prime Insights, “Innovative
Brand and Leader” by Forbes India,
“Game Changers” by Business Today,

Jijy Mathew
CEO and MD
Maxvita Foods (India) Pvt. Ltd.

and “Powerful Performers” by Outlook
Business

Sustainability: A Core Principle

Sustainability is integral to Maxvita’s
operations. From its 255KW rooftop solar
power plant to eco-conscious ingredient
sourcing and  packaging practices,
the brand consistently demonstrates
environmental responsibility. Strategic
partnerships with top-tier suppliers
ensure high-quality raw materials, while
data-driven  decision-making  helps
Maxvita swiftly adapt to market demands.

A Vision for the Future

Maxvita Foods envisions a future defined
by innovation, sustainability and a
consumer-first approach. With plans to
expand its footprint across South India
and introduce groundbreaking products,
the brand aims to set new standards for
the snacking industry.

By harmonizing tradition and technology,
Maxvita is not just creating snacks—
it’s shaping experiences and inspiring
industries. In an era where consumer
preferences evolve rapidly, Maxvita Foods
stands as a beacon of resilience, ingenuity
and leadership, redefining what it means
to snack in the modern world.
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LEADING WITH HEART AND TECH:
RUBY HALL CLINIC’S TRAILBLAZING
PATH IN HEALTHCARE

Ruby Hall Clinic stands as a testa-
ment to how science and empathy
can seamlessly coexist, creating an
environment where cutting-edge
technology harmonises with compas-
sionate care. For over six decades, this
institution has grown from a modest
healthcare facility into an 850-bed
bastion of medical excellence with a
reputation that extends far beyond
India's borders. Its transformation has
been driven by an unwavering com-
mitment to innovation, precision and
patient-centric services, solidifying its
status as a leader in healthcare.

“At Ruby Hall Clinic, we have always
believed that the future of medi-
cine lies in combining precision and
empathy,” shares Dr. P. K. Grant,
Chairman and Managing Trustee.
“Every step we take is guided by a
commitment to providing timely,
multidisciplinary care supported by
state-of-the-art technology and a
compassionate touch.”

The hospital's investments in
groundbreaking technology reflect
this ethos. The Siemens Somatom
Force CT scanner, South Asia’s first
and the world's fastest, delivers un-
matched diagnostic precision, en-
abling early detection and timely
intervention. Complementing this
is the 3T Philips Ingenia Evolution
MRI, another first in India, offering
unparalleled imaging clarity and
empowering physicians to make
confident, data-driven decisions.

Cancer care at Ruby Hall Clinic re-
flects an equally innovative ap-
proach. The CyberKnife S7, the
first in Pune, provides non-invasive
radiosurgery with pinpoint accu-
racy, sparing healthy tissues and
minimising treatment times. The
Varian Halcyon system further en-
sures targeted radiation therapy
with exceptional precision, while the
GE MINITrace Cyclotron produces
vital radiotracers for PET-CT scans,
underscoring the hospital’'s holistic

DR. P. K. GRANT
Chairman and Managing Trustee,
Ruby Hall Clinic

CONTENT FROM RUBY HALL CLINIC

BEHRAM KHODAIJI
CEOQG,
Ruby Hall Clinic

approach to fighting cancer with
advanced tools and heartfelt care.

“Our multidisciplinary teams work tire-
lessly to ensure patients receive seam-
less and timely care across all depart-
ments,” notes Behram Khodaiji, CEQ.
“By integrating expertise from diverse
specialties with groundbreaking tech-
nology, we aim to provide care that is
as precise as it is compassionate.”

This philosophy extends to early de-
tection technologies, exemplified
by the adoption of the CAD EYE Al
system, which facilitates the identifi-
cation of gastrointestinal cancers at
their earliest stages. Similarly, the pi-
oneering Hybrid Cath Lab combines
advanced imaging with surgical ca-
pabilities, enabling unmatched preci-
sion in cardiovascular procedures and
setting a benchmark in cardiac care.

Ruby Hall Clinic’'sexpertise also shines
in minimally invasive surgeries, with
the da Vinci Surgical Robot leading
the way. This tool not only enhances
surgical precision but also ensures
quicker recoveries for patients. The
Einstein Vision 2.0 for 3D laparoscop-
ic procedures further boosts surgical
accuracy, while other innovations like
the Water Vapour Therapy System
for benign prostatic hyperplasia and
the Modulith SLX F-2 Connect for
kidney stone treatments underscore
the hospital's dedication to patient
comfort and trust.

The hospital's highly automated
laboratory system exempilifies how
technology supports compassionate
care. Robotics-driven specimen pro-
cessing ensures speed and accuracy
in diagnostics, freeing up medical
staff to devote more time to direct
patient interaction. This balance be-
tween technological advancement
and a human touch is the corner-
stone of Ruby Hall Clinic’s distinction.

Looking ahead, Ruby Hall Clinic re-
mains unwavering in its mission to
redefine healthcare. “Our promise is
to make each patient’s journey one
of not just treatment but of genuine
care and hope,” Dr. Grant empha-
sises. “For us, healing is more than
a practice—it is a calling, one that
resonates with innovation, empathy
and excellence.”

Behram Khodaiji reinforces this sen-
timent: “As we continue to embrace
the future, our dedication to merg-
ing advanced technology with com-
passionate care will guide us. This is
what sets Ruby Hall Clinic apart—
not just as a hospital, but as a trust-
ed partner in every patient’s journey
toward healing and recovery.”

Ruby Hall Clinic stands poised to
lead the way in healthcare innova-
tion, ensuring that every patient re-
ceives timely, multidisciplinary care
that embodies precision, empathy
and excellence.
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